Painters at work on Boston 
Gas holder at Everett, Mass. 


— is coming and our Sec- 
tion leaders are busy preparing for 
the annual round of Spring Confer- 
ences. Previews of the arrangements 
for these various meetings are car- 
ried in this issue. Among them are 
the General Management Confer- 
ence ‘a relative newcomer in con- 
ferences), the annual Research and 
Utilization Conference, and the 
joint conference of utility account- 
ants, held under the auspices of 
A. G. A. and EEl. . . . The Oper- 
ating Section, which has three big 
meetings each spring, is staging two 
of them within the same week and 
in the same city, thus enabling one 
trip to serve two purposes. The third 
will be held in Philadelphia. 
Sales meetings are in the offing, 
too. The Industrial and Commercial 
Gas Section will hold its sales con- 
ference at Roanoke, while the Resi- 
dential Gas Section will sponsor 
meetings in Chicago and New York. 
The latter meeting also represents 
a combined meeting; it will draw 
audiences formerly attracted to the 
Pittsburgh meeting and to the New 
York-New Jersey regional gather- 
ing. . . . Last month our Bureau of 
Statistics discussed how a utility can 
measure the gas use of appliances 
on its lines. An article this month 
on page 7 tells how to go about 
sampling your own service area. 
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‘New look’ stops builders’ show 





New Freedom Gas Kitchen and Laundries, a glittering array of appliances 
with the latest automatic controls, won rave notices at NAHB convention 


as stole the show at the National 
Association of Home Builders’ 
Convention in Chicago, January 


a PAR activity 





Pave two outstanding New Freedom Gas Kitchens and 
Laundries (three times the number of our competitors), 0 
cupying nearly 3,000 square feet of space, dominated the ex- 
position to make it the largest, most impressive display of its 
kind ever held. 

Gas has really got it this year! The “new look” was every- 
where. Top of the burner controls, wider ovens, recessed 
griddles, meat thermometers, built-in and recessed ranges, re- 
frigerators, dryers and water heaters were show-stoppers! 

You will be seeing this exciting ‘new look” and reading 
about it in newspapers and magazines in the months to come. 
Eight leading national shelter magazines designed these out- 
standing New Freedom Gas Kitchen and Laundry settings in 
cooperation with gas appliance and cabinet manufacturers, and 





Twenty-two 


bdom | 





Association of ders’ ¢ 


appliance categatiltt 


Modernity and versatility of gas appliances 


emphasized in the 22 all-gas kitchens which were on dis 


will feature them in forthcoming issues. 

Focal point for the 30,000 builders, architects and home- 
owners attending the show was a special exhibit of nine beau- 
tiful kitchens displaying the latest trends in built-in appliances. 
This unique exhibit, occupying over 600 square feet of space, 
reflects the tremendous interest in built-ins in every part of the 
country. 

These modern, handsomely-styled kitchen settings used gas 
appliances in every conceivable way, proving once again the 
versatility and adaptability of gas equipment. 

Taking their lead from the automobile manufacturers, the 
“new look” kitchens were equipped with two and three-toned 
colored enamel and metallic-finished gas appliances and cabi- 
nets. Pink, yellow, blue, green, coppertone, stainless steel and 
satin chrome used in a variety of combinations put the kitchens 
on the “‘best-dressed”’ list. Beautiful wood cabinets in honey 
maple, fruitwood, birch and nutmeg finishes added a note of 
elegance. 
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dom Gas Kitchens and Laundries dominate National 





if ders” exposition in Chicago with displays of newest equipment in every domestic 
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atewatility style and color set keynote 





bi of separate pieces gives 








all-in-one look. Included is gas dryer 


Color coordinated cabinets and appliances in combination 
with glass, brick, wrought iron, tile and wood were used 
throughout the 22 kitchens. 

Surface units, in a variety of arrangements, were shown to 
advantage. These attracted a great deal of attention because of 
the new thermostatic controls which are revolutionizing top of 
the burner cooking, where 80 per cent of all cooking is done. 

Hailed as one of the most exciting new range features ever 
developed (one manufacturer calls it the greatest development 
in cooking over the last 43 years) these marvelous thermostatic 
controls make any utensil an automatic appliance. Automati- 
cally maintaining temperatures ranging from a low, low 150 
degrees up to 450 degrees, they completely eliminate scorching, 
burning and boil-overs. 

Another scene-stealer was the gas duomatic washer-dryer 
combination. These are becoming just as versatile and popular 
as built-in gas ranges. Recessed into walls, built into unusual 
counter arrangements, and left free-standing, they illustrated 
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Smartly styled gas water heater, recessed 
in closet, adds new look to this kitchen 





the widest choice of arrangements possible. 

Gas water heaters were tied-in with laundry equipment to 
emphasize the importance of hot water in home laundering 
and the fact that water heaters, too, have the much-wanted 
“new look.” A pink and white square shaped water heater, 
specially designed to fit in well with washers and dryers in 
modern laundry rooms, made a big hit with visitors. 

Water heaters. were equally at home in the kitchen, con- 
cealed in closets, or shown counter-top height alongside other 
modern home appliances. 

Also new is a gas-powered griddle recessed into a counter 
top which also converts into an extra burner. Griddles in com- 
bination with recessed top of the burner units were much in 
evidence. Surface units finished in copper and stainless steel, 
featured a variety of arrangements—staggered, all-in-a-row 
and divided—depending upon the designer's choice. 

One set of hinged surface units fold into a back panel when 

(Continued on page 20) 








Designed for both beauty and convenience, this 
gas kitchen features built-in ovens and burner units 


Events at annual A.G.A. Home Service 2 
Workshop draw visitors from 30 states and Canada to Tusa 


Md 






Show ‘steps to success’ at worksho 





At head table are Oklahoma Natural executives and wives, speakers, Tulsa’s mayor, 
SGA managing director, committee officers, representatives of hospitality groups 








hicted are 
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orth, 





S teps to Success was the theme of the 
annual A. G. A. Home Service Work- 
shop held this year January 16-18 in 
Tulsa. The program opened with Mrs. 
Eleanor V. Wiese, chairman of the 
A. G. A. Home Service Committee which 
sponsored the Workshop, mounting 
steps to the ‘wisdom box,” a gaily deco- 
rated platform stage in the ballroom of 
the Hotel Mayo. 

From this vantage point, Mrs. Wiese 
outlined to the delegates from 30 states 
and two provinces in Canada, eight es- 
sentials in setting up a 1956 home service 
program. The home service director of 
Public Service Electric & Gas Company 
emphasized close cooperation with the 
sales department and its personnel in pre- 
senting gas and gas appliances to the pub- 


A. G. A. Managing Director C. S. Stackpole spoke at Wednesday 
eon. He is seated beside Mrs. Ramona Deitemeyer—“Mrs. 


lic. She stressed the value of these Work- 
shops which give home service girls the 
chance to see work of other areas. 

As Workshop chairman, Mrs. Wiese 
expressed appreciation to the host com- 
pany, Oklahoma Natural Gas Company, 
and particularly to Mildred Clark, super- 
visor of its home service department. 
Her staff of 30 girls, with the aid of dis- 
play and sales departments, handled the 
local arrangements. Southern Gas Associ- 
ation co-sponsored the Workshop. 

With continuing emphasis in home 
service on promotion, the program high- 
lighted current industry programs such 
as the new top burners on ranges, the 
Mrs. America activity and the A. G. A. 
Educational Program. 

“The Newest Look in Top Burner 
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call skit members are (I. to r.) Carol Hynes, Mrs. Ruth Stew- 
Dorothy Dokken, Mona Breton, Lovann Schropp, Eleanor Morrison 


Cookery” was given a dramatic presenta- 
tion by Frank H. Trembly, director of 
sales, Philadelphia Gas Works. Mr. 
Trembly outlined improvements in gas 
ranges which have had to do with ap- 
pearance, cleanability, improved burner 
efficiency, automatic shut off and more 
rapid automatic ignition. 

“With automatic top burner cookery 
the gas range equipped with thermostatic 
top burner control is a much more flexi- 
ble and effective device than its electric 
range counterpart,’ he said. He referred 
to his company’s tests which have indi- 
cated outstanding performance particu- 
larly from the standpoints of speed and 
accuracy of control, and said, ‘Our expe- 
tience in demonstrating controlled top 
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. Left to right: Marjorie A. 
orth, Mary Louise Bohn, Lucy Slagle, and Virginia Lowery 
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burner cookery indicates that this is one 
of the best ways of making our programs 
‘conversation pieces’ and stimulating 
customer interest in modern gas ranges.” 

Janet Lappin reported on the intensive 
testing program which had been done in 
the Philadelphia company’s home service 
department to determine the most satis- 
factory temperatures for food prepara- 
tion. Pamphlets entitled “Temperature 
Selection Guide,” “Let’s Cook Dinner In 
A Dish,” and “Versatile Top Burner 
Cookery,” were made available to the 
Workshop delegates. The temperature 
guide is sent to each purchaser of a range 
with the new control, and, with the rec- 
ipe charts, is also given out during cook- 
ing school programs. 


Important assistants in the smooth operation of the Home Service Workshop 
were the members of the Registration Committee and the Hospitality Committee 





s were (I. to r.): Mrs. Edith Ramsey, Julia 
Hunter, Evelyn Winkes, Lolita Harper, Mrs. Helen Tangen, Dorothy L. Hogg 


To prove that “seeing is believing” 
Miss Lappin supervised a four-range 
demonstration of 18 recipes using a vari- 
ety of utensils and food ideas. Manning 
the gas ranges were Laverna Best, Hous- 
ton; Juanita Luthi, Kansas City, Kan.; 
Mrs. Donnell Ligon, Ardmore, Okla., 
and Harriett Pruitt, Dallas. 

On the second day’s program, “Steps 
to the Stars’ was a sales-slanted demon- 
stration by Mrs. Ellen Bridges, Gas Serv- 
ice Co., Pittsburg, Kansas. Mrs. Bridges 
was assisted by Helen Dunlap of Joplin, 
Mo., and behind-the-scenes by Helen 
Gibson of Carthage. All phases of mod- 
ern gas range cookery were developed by 
Mrs. Bridges on two ranges. 

The 1956 gas refrigerator was intro- 











duced in this particular demonstration 
and at the close, 26 stars were mounted 
on the different parts of the gas equip. 
ment which had shown up in perform. 










it pd x 54 ance. The food was displayed on a dem. 

¢ -¥ Ta Fi onstration table which had been arranged 

- + “> = by the display department of Oklahoma 

R: =| * od Natural to revolve and really stress 

a is > # “Steps to the Stars.” 

= w-+ 2 In both of these demonstrations the 
® © | background was that of a colorful mod. 

y ae 





ern kitchen. The pink and turquoise color 
scheme accented the similar colors used 
in the two ranges and refrigerator. This 
stage platform will be used in the news- 
paper cooking schools planned for the 
spring throughout Oklahoma Natural 


“Steps to the Stars,” a demonstration with a sales slant, was presented by Mrs. Ellen properties. 
Bridges (I.) assisted by Helen Dunlap (r.) and Helen Gibson, who was behind the scenes 


A symposium series of successful ac. 
tivities underway were presented by 
home service in groups of two each morn- 
ing of the Workshop. This symposium 
has become an important part of each 
Workshop program as it represents in a 
series of 10-minute stories, activities 
that can be adapted to other departments 
throughout the country. 

Lucy Slagle, Atlanta Gas Light Co., 
told how the story of gas equipment is 
tied into the two television programs of 
her company. One is a weekly 30-minute 
program where the commercials are in- 
tegrated with food news and a cooking 
demonstration. The other is a 2-minute 
commercial as a part of the company’s 
daily 15-minute news telecast. 

The paper, “Service and Home Serv- 
ice’ by Annette Edwards of the Chey- 
Cast of demonstration of controlled top burners was (I. to r.): Laverna Best, Harriet enne Light, Fuel and Power Co., outlined 
Pruitt, Frank H. Trembly, Janet M. Lappin, Mrs. Donnell Ligon, and Juanita Luthi cooperative programs held by home serv- 
ice for company contact employees. In 
her absence due to illness, Sarah Sicker, 
South Jersey Gas Co., presented her 
paper. 

How four dealers participated in a 
home service training course to point up 
what meant most to them in home service 
home calls and floor demonstrations was 
described by Marjorie Bettesworth, Con- 
sumers Power Co., Jackson, Michigan. 

“Chef Blue Flame’’ is a promotion in 
St. Louis in which high school students, 
on the basis of completing a jingle and 
presenting a recipe, participate in a Satur- 
day morning contest. At the end of a 12- 
week period, the weekly winners partic- 
pate in a final cook-off in the home serv- 
ice department of the Laclede Gas Com- 
pany. Mrs. Mary Louise Bohn described 
the setup of the contest and developments 








Every year, about 60 per cent of those attending the Home Service Workshop are new to ; ; 
the Workshop. The table hostesses depicted above helped newcomers to get acquainted (Continued on page 36) 
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“h 4 ae an available ready-made list of all the Alternatively, should the price of 
“ie American Gas Association members of the population, such as the block maps prove to be too costly, it is i 
subscribers to a magazine. Should a_ suggested that Block Statistics (available f 
a sample of 1,000 be needed froma popu- for cities of 50,000 and over) be ob- f 
re ncreasingly, gas companies are becom- ation of 100,000, then every one tained from the Census Bureau. These i 
— ing interested in measuring the appli- hundreth name or card in the files should books contain maps of the city’s census 
+ ance saturations, consumer attitudes to- be chosen. tracts and the number of dwelling units i 
; ward gas appliances, age of existing Two sources of ready-made lists are per block, in tabular form. } 
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quently blocks and dwelling units within 


If virtually all families in the service 














area are gas customers, the use of gas 
customer lists, a more readily available 
and less expensive alternative, will pro- 
vide reliable results. If any significant 
number of families are not gas users, and 
the survey is attempting to measure atti- 
tudes, preferences, buying expectations 


and similar characteristics, then the 
sample should be selected from the entire 
population. 


The latter approach will include those 
people who, at this time, cannot afford 
gas appliances, and those who are using 
only electric, either by choice or because 
they live outside the free allowance area. 
In any event, many of these people may 
be in the present or future market for 
appliances, and their inclusion in the 
sample is advisable. 

On the other hand, a sample of cus- 
tomers only would be much easier to de- 
sign. First, there is an available list from 
which to select prospective respondents. 
This would eliminate the cost and the 
time involved in selecting a sample by 
means of random sampling numbers. 

Second, the sampling of a smaller 
population necessarily means that the 
sample size can be slightly smaller in 
absolute terms to yield a given degree of 
accuracy. Consequently, the cost of the 
survey will be diminished. 

The most practical method of ran- 


domly selecting respondents, when there 
is no ready made list, is by means of ran- 
dom sampling numbers arranged in a 
table. When selecting randomly you can 
begin at any point of the table and can 
continue horizontally, vertically or diago- 
nally. 

Let us assume that you wish to select 
a sample of 500 evenly divided among 
ten sections of a city which has been 
broken down into 40 sections. By cod- 
ing these sections from zero to 39 and by 
using two digit numbers, if you start at 
row one, column one of the table, and 
move vertically, the selected sections will 
be those numbered: 23, 5, 14, 38, 15, 11, 
36, 7, 31, 9. Any number above 39 is 
automatically rejected. The blocks within 
the sections and the dwelling units 
within the blocks should be chosen in the 
same manner. 

A haphazard sample is one in which 
the interviewer is sent out to get x num- 
ber of interviews. He may, if he wishes, 
interview friends and relatives; he can 
stand on a street corner and question 
passers-by; or he can knock on doors to 
solicit interviews. 

As you can see, a sample of this kind 
is not random since every member of the 
universe does not have an equal chance 
of being selected. The interviewer's 
personal traits may cause him to select 





all of his respondents from a given 
neighborhood, economic class, or age 
category. With so many varying factors 
being held equal, there is no assurance 
that the consumer attitudes of these 
people will reflect those of the entire 
population with any reliability whatever, 

A survey taken on a street corner is 
just as distorted. This sort of survey is 
only representative of those people who 
are in that immediate vicinity at that 
particular hour. The survey is further 
biased because the interviewer cannot 
call back on prospective respondents whe 
are too busy to answer questions, and 
because he may refuse to approach 
persons of all types. By the same token 
an interviewer who chooses, or is sent to, 
a neighborhood to knock on doors may 


automatically skip over a shabby home By 


or a house with a large dog in the front 
yard. 
Random sampling, on the other hand, 


holds these biases down to a minimum, 4 


The interviewer has no choice but to go 
to the households which have been listed 
on his assignment pad. He must return 


later to a house if no one is at home ™ 


initially, or if the party at home has no 


time to answer questions. A random § 


sample, by definition, is more representa- 
tive of the population. 
(Continued on page 18) 





Promotion Bureau paves 


THE SPRING 
range campaign, 


a PAR activity 
always the 


strongest appliance campaign of the year, is set 








way for hard-hitting range campaign 


for its biggest year ever in 1956. For the 
second time, manufacturers are cooperating. 

The American Gas Association Promotion 
Bureau suggests that utilities tie in spring gas 





Prominent display of the various promotional pieces in the new American Gas Association Enchanted 
Lady kit is just one of the many ways of starting off this spring’s annual gas range campaign 


range promotions with local Mrs. America 
contests, for a double promotion benefiting 
both campaigns. The cook-offs in the Mrs. 
America contests offer excellent background 
for range promotional materials such as dis- 
play kit pieces. 

The display kits of the Enchanted Lady are 
now available in seven different copy versions 
—one institutional, six with brand names in- 
cluding Caloric, Roper, Magic Chef, Hard- 
wick, Tappan, and Universal. The Enchanted 
Lady kit, costing $6.75, contains 23 pieces 
emphasizing the benefits of modern gas ranges. 

Included is the large back-of-the-range piece 
(“You'll Be Enchanted . . . They Are So 
Beautiful’) ; the poster (“You'll Be Thrilled 
. . . They Are So Modern’’) ; and an assort- 
ment of banners and cardboard pieces. Also 
available separately are posters, car cards, 
truck cards, and counter cards featuring the 
Enchanted Lady. 

Advertising mats available from the Promo- 
tion Bureau carry out the theme of the cam- 
paign by using the Enchanted Lady, and stress- 
ing the new and modern in gas ranges. 

The Promotion Bureau also offers premiums 
galore, such as cookbooks, aprons, and per- 
fume packets. Other ideas for premiums are 
suggested in A. G. A.’s new catalogue of 
premiums. 
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Offer new cutout educational kit 











Cutout elements of new A. G. A. educational kit for elementary grades 


Educational Service Committee 
John J. Quinn, Chairman 


== A year’s plan- 
a PAR activity ning, research, 
study of design, 


media, and survey of acceptance, has 
gone into the preparation of ‘Gas Serves 


Your Community,” an elementary cutout’ 


educational kit. Now made available 
through PAR funds, it is designed to tell 
the story of gas in relation to the com- 
munity and speaks for all gas companies, 
whether they are large or small, urban 
or rural. 

For the elementary grades (4th grade 
and up), this kit is a unique departure 
from usual design expected in industry- 
sponsored school materials. It was, how- 
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ever, designed for teachers by teachers, 
and it is something they want and will 
use in the classroom with respect and in- 
genuity. 

The kit consists of 28 pieces in four 
colors and a ribbon “pipeline,” and con- 
tains a booklet for the teacher's use. It is 
packed in an attractive, reusable card- 
board box ready for mailing. 

“Gas Serves Your Community’ tells 
the school child in picture form the 
where, how and why of gas. The idea of 
the cardboard cutouts was conceived to 
permit youngsters to handle the pieces 
and arrange them. 

“Where does the ‘christmas tree’ fit 
in?” 

“What about the scrubbers ?” 

“Where shall we put the community 


regulating station, the gas company, our 
school house ?” 

These are the questions to be answered 
when the cutouts are used on bulletin 
board, blackboard, sandbox or table dis- 
play. 

The teacher's text explains how to use 
the kit, and the pieces are numbered so 
that they will fall in proper order, yet 
they are flexible enough to give play to 
the youngsters’ imagination and astute- 
ness, to fit the story of gas into the terms 
of their own community. 

The new kit has already received 
praise from educators who were con- 
sulted during its design. Burnett Cross, 
Columbia University, acted as the con- 
sultant in preparing the kit. 

(Continued on page 42) 
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Old colonial architecture and newest gas utilization are combined in new home of Ohio Farmers Insurance Co., Leroy, Ohio 


Ohio firm 
uses gas In 


new building 





he hardy men who founded the Ohio 

Farmers Insurance Company would 
scarcely believe their eyes were they to 
visit Leroy, Ohio, today. 

More than 100 years have changed the 
home office site of the firm from rugged 
countryside to a spot of rare beauty, ex- 
quisite beyond imagination. 

Here where wood was used long ago 
to stoke the fires and keep out the numb- 
ing cold from ‘The Hawley House,” 
there is at hand today a miracle fuel. It 
warms, it cools, it cooks, heats water, and 
makes for sublime comfort with no more 
effort than a baby’s touch on a dial. 

Natural gas has brought the luxury of 
the 20th century to the new home of the 
Ohio Farmers Insurance Company at 
Leroy. 

Located in a tiny hamlet on State Route 
224, 12 miles south of Medina, motor- 
ists come upon it suddenly. And they are 
startled by its beauty. In a matter of sec- 
onds they see a transformation, from the 
rush of present living, to the quiet of 
Colonial times. 


Before their eyes they behold the im- 
pressive and beautiful brick building, 
done in colonial architecture, which re- 
placed Hawley House as the home of a 
former president of the Ohio Farmers 
Insurance Co. Bricks, hand made in Vir- 
ginia using the soft mud process as was 
done in early times, carry out the colonial 
theme. 

The roof of the building is simulated 
split shingles made of tile. And high 
atop the administration section of the 
building, the section clearly visible from 
the road, is an impressive cupola with a 
clock steeple and weather vane. Design, 
decoration and furniture of the adminis- 
tration section are in the Georgian co- 
lonial style. 

The company’s proud new office build- 
ing, built at a cost of $1,773,000, brings 
“automation” to a colonial setting, auto- 
mation as exemplified in modern day liv- 
ing through natural gas appliances. Gas 
appliances work silently, efficiently and 
effectively in the building to bring com- 
fort, cleanliness, and ease. 


AMERICAN GAS ASSOCIATION MONTHLY 








fired : 


Bequipme 





























ial 
ed 
he 
m 


| a 
A, 





for company cafeteria is equipped with sparkling new gas cooking equip- 
Above are two Magic Chef commercial type ranges and two deep fat fryers 


fired steam pressure cooker is key piece 
quipment in Ohio Farmers’ cafeteria kitchen 


Don McVay, genial yet dignified chief 
executive of the firm, puts it this way: 
“We made up our minds we wanted 
natural gas in our new building and we 
specified it. 

“Gas is clean—it doesn’t throw dirt 
over the countryside. It’s immediate— 
there are no storage problems. It’s eco- 
nomical compared to other fuels. And 
consider its simplicity. Gas equipment 
operates itself.” 

Gas vies with many other features of 
the new building—floors and decorations 
of imported marble, rooms paneled in 
walnut and butternut, and luxuriously 
carpeted floors in the administration sec- 
tion; perfect lighting and soundproof- 
ing, functional design, and all-around 
comfort of the three floors of the depart- 
mental section. 

Exactly how is gas used? Here it is a 
model installation in a model building. 
Gas is used for heating and air condition- 
ing. Small, compact, and highly efficient 
gas-fired boilers create steam. 

The steam is circulated throughout the 
building and through heating coils where 
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This five-deck Magic Chef bake oven gets heavy 
service in preparing meals for company employees 


air is heated by being blown through 
them. Steam from the same boilers is 
used in an absorption type air condi- 
tioner, which takes advantage of the same 
system used to heat the huge building. 

The system, which provides year- 
round comfort in a building with 60,000 
square feet of floor space, is thermostati- 
cally controlled. Just the slight turn of a 
dial—and the exact temperature desired 
is provided winter or summer. Natural 
gas is also used to provide hot water 
wherever needed. 

In the kitchen are found a great vari- 
ety of uses of natural gas and an enthusi- 
astic reception by the cafeteria manager, 
R. M. Black, as well as workers. Gas is 
used in two Magic Chef commercial type 
ranges and twin deep fat fryers. The 
five-deck Magic Chef bake oven and a 
large steam pressure cooker are gas fired. 
In the automatic dishwasher gas is used 
to make hot water hotter. 

What does Mr. Black think about gas 
for his kitchen ? He says, “Gas is quicker, 
it’s better controlled and the heat is con- 
stant. I'm a firm believer in gas.” 


Operation of compact gas-fired boilers to provide heat and P 
by Ohio Fuel engineer W. W. Baughman (right) to J. C. Hiestrand, Ohio Farmers 


Rape 











And then, searching for more descrip- 
tive words, he added: “‘It’s just better.” 

This is the testimony of a man with 25 
years of restaurant and cafeteria manage- 
ment, who has used all types of fuel for 
cooking, and has had a chance to compare 
from a standpoint of efficiency, economy 
and utility. 

Here, in Leroy, Ohio, gas has been put 
to its ultimate use. 

Here it adds to the marvels of beauty 
and perfection of architecture that have 
gone into making the Ohio Farmers In- 
surance Company's new home office. 


Erratum 


Pictures of J. W. Balet and F. J. 
Porter Jr. were transposed in the 
February issue of A. G. A. MONTHLY. 
The men, both of Consolidated Edi- 
son Company of New York, Inc., are 
the authors of two articles in the Ac- 
counting Section which dealt with 
programming for use of electronic 
equipment in utility operations. The 
editor regrets any confusion which 
may have arisen because of this error. 


Wall thermostat controls temperature throughout J 
the year in all parts of Leroy, Ohio, building | 
i 









; 





















———————————aE 


en eee een ee eee ee 





he Arrangements Committee for the 

General Management Conference to 
be held April 4-6, at the Conrad Hilton 
Hotel, Chicago, has prepared a program 
of wide appeal. The over-all plan for the 
Conference calls for two days of morn- 
ing general sessions and luncheons with 
combined committee sessions in the 
afternoons. The third day has been set 
aside for working sessions of the indi- 
vidual committees. 

An address of welcome by James F. 
Oates, Jr., chairman, The Peoples Gas 


Light and Coke Co., will open the 
a f a e e ft CO ft e fe f ce Wednesday session. George W. Mitchell 
vice-president in charge of research, 


Federal Reserve Bank of Chicago, will 
lead off the speakers with an address 


8 
entitled ‘Economic Conditions and 
0) ave WI @ SCO pe Business Prospects.” He will deal with 


the gas industry as one part of the bur- 
geoning U.S. economy. 








12 





As Section chairman, John 
H. Carson supervises ac- 
tivities of 8 committees 





Elmer M. Ramsey organized 
joint meeting of the Insur- 
ance-Personnel Committees 








Mr. Mitchell's past assignments, in- 
clude a tour of duty as director of fi- 
nance, State of Illinois, consultant to the 
Civil Aeronautics Board, member of the 
Illinois State Tax Commission, and in- 
structor and research assistant at the Uni- 
versities of Iowa and Chicago. 

“Cost Control in a Growth Period” is 
the subject to be presented by Stuart M. 
Campbell, partner of the management 
consultant firm, Booz, Allen and Hamil- 
ton. Mr. Campbell is in charge of that 
firm’s activities in the public utility field. 

The expansion in business which is 
expected in the gas industry over the next 
few years will bring with it many man- 
agement problems. There will undoubt- 
edly be increased direct labor costs. It 
is probable there will be a need for 
higher expenditures in research, particu- 
larly. There may well be higher distribu- 
tion costs. What can best be done to con- 
trol profits through cost control is a topic 
that should be of current interest to all 
management personnel. 

Dean H. Mitchell, president, North- 
ern Indiana Public Service Co. and presi- 
dent of A. G. A., will present the lunch- 
eon talk, “Our Industry in Review.” Mr. 
Mitchell, who has been president of his 
company for 17 of his 30 years in the 
utility business, is well qualified to speak 
for the gas industry. A member of the 
National Gas Industry Advisory Council. 
past President of the Indiana Chamber 
of Commerce, past treasurer of the U.S 
Chamber of Commerce and a director for 
six years, Mr. Mitchell has achieved the 
status of a national figure in the business 
world. 


Leslie A. Brandt is vice- 
chairman of Section, heads 
Arrangements Committee 


Gordon Griswold organized 
joint meeting of 4 General 
Management committees 
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Thursday's General Session leads off 
with an address, “Natural Gas in Al- 
berta” by Dr. George W. Govier, De- 
partment of Chemical and Petroleum En- 
gineering, University of Alberta, Canada. 

The prospect of the importation of 
natural gas from Canada raises a number 
of questions in the gas utility executive's 
mind. In an attempt to answer some of 
these questions, from the Canadian point 
of view, Dr. Govier will review the 
political and economic setting in Alberta, 
discuss development of the gas reserves, 
and make a forecast of the rate of growth 
of reserves and the availability of gas for 
markets beyond Alberta. 

Following Dr. Govier, Professor 
James J. Healy, Associate Professor of 
Industrial Relations at Harvard Univer- 
sity, will speak on labor-management 
relations. The merger of the two largest 
union groups, extension of benefits that 
may be bargained for, the increase in 
fringe benefits all pose questions of con- 
cern to management. Professor Healy’s 
survey of labor-management relations 
will place some of these questions in 
their proper perspective. 

Professor Healy has served on the re- 
search staff of the Carnegie Foundation, 
on the first Regional War Labor Board, 
as radio moderator of the Labor Manage- 
ment Forum, WEEI-CBS; and on the 
Port of Boston Commission. He is pres- 
ently umpire for six labor-management 
activities in his area. 

Management development will be the 
theme of the luncheon talk by a speaker 
not yet selected at the time of writing. 
The shortage of engineers and the diffh- 
culties involved in evaluating manage- 
ment development programs are two 
vexing problems that are expected to be 
discussed by this speaker. 

Topics of broad appeal in specific 
fields related to particular committees 
of the section will be discussed at two 
joint afternoon sessions. Prominent ex- 
perts in the field have agreed to address 
these combined meetings. 

On Wednesday afternoon, April 4, 
the Insurance and Personnel Commit- 
tees will jointly sponsor a talk, ‘“Dy- 
namics in Health Insurance,” presented 
by E. S. Willis, consultant on employee 
benefits planning. He will discuss Gen- 
eral Electric’s recently negotiated com- 
prehensive health insurance plan. With 
the negotiation and installation of this 
plan, General Electric has pioneered in 
new dynamic concepts of health insur- 
ance. Ninety-six per cent of its eligible 
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E. S. Willis of GE will Cost control is theme of 
discuss the health insur- speech by Stuart Campbell 
ance plan of his company of Booz, Allen & Hamilton 





Gas air conditioning will Natural gas in Alberta is 
be topic of Leon Ourusoff topic of Dr. George Govier 
of Washington Gas Light of University of Alberta 








George Mitchell, Federal Dean Mitchell, president of 
Reserve Bank, will speak A. G. A., will speak on 
about ec ic conditi “Our Industry in Review” 





Prof. James Healy of Har- W. C. Norby will tell im- 
vard will make survey of plications of new type of 
labor-management relations market 



















Raeaieiimeneinitnnss 


et OnE NT 











Purchasing and 


Stores speakers 


Fred Kraemer, New Orleans 
Public Service, will open 
April 4 afternoon meeting 





Transcontinental’s A. H. 
Cannon will give Compen- 
dium Subcommittee report 


employees took this plan. The work 
which made this possible is of special 
interest to other employers who have 
been encouraged since then to join in this 
new strengthening of health insurance. 

Mr. Willis has been with General 
Electric since 1931. In his present posi- 
tion, Mr. Willis is responsible for plan- 
ning and development of employee 
benefits for his company, ranging from 
group insurance and pensions to educa- 
tional assistance and suggestion plans. 

On Thursday afternoon, the Com- 
parison of Competitive Services, Corpo- 
rate Secretaries, Economics and Rate 
Committees have pooled resources to 
bring two speakers on subjects of interest 
to committee members. 

Leading off will be Leon Ourusoff, 
assistant to the senior vice-president, 
Washington Gas Light Company. His 
talk, entitled ‘Prospects and Objectives 
in Gas Air Conditioning’’ promises to 
clear the air in this vital area. Mr. Ouru- 
soff, whose duties include direction of 
the utilization department of his com- 
pany, heads the A. G. A. Committee on 
Domestic Gas Research and the Air 
Conditioning Task Group. 

Second speaker on this combined pro- 
gram will be William C. Norby, vice- 
president, Harris Trust and Savings 





Talk of Roy Groves, Okla- 
homa Natural, is “Repeat- 
ing Stock Requisitions’’ 


Bank, Chicago. The progressive con- 
centration of utility common stocks in 
the hands of institutional investors, and 
its implications will be Mr. Norby’s 
subject. 

He will explain how the rapid growth 
of investment funds in the hands of 
certain types of institutional investors 
has produced a new type of market for 
utility stocks. What investment charac- 
teristics are these institutions seeking, 
what should utility companies do to tap 
this source of capital, and what this 
means for future stockholder-manage- 
ment relationships, will be discussed. 

In conjunction with the Conference, 
the Purchasing and Stores Committee 
has prepared a fine program designed to 
attract the gas industry Purchasing and 
Stores Community. W. F. Rockwell Jr., 
president, Rockwell Manufacturing Co., 
and president of GAMA, will briefly 
address the meeting to acquaint Purchas- 
ing and Stores people with the advertis- 
ing program, designed to sell the resi- 
dential uses of gas, which a group of 
suppliers has been placing in national 
magazines. On the theory that “what is 
good for the gas industry is good for the 
suppliers,” the suppliers have supported 
the program to the tune of $100,000. 

Subcommittee and project groups re- 


Pat Butler plans to deliver 
the report of the Stand- 
ardization Subcommittee gas 





G. A. Absher, Southern Cal- zt 
ifornia, will talk on mate- 
rials handling facilities 


NIPSCO’s B. H. Firestone 
will offer a yardstick for 
utility inventories 





Highgate of Memphis 
Light, Gas & Water, asks 
“Why salvage—does it pay?” 


ports plus a plant visit complete Pur- 
chasing and Stores well-rounded pro- 
gram. 

On Wednesday afternoon, the com- 
mittee chairman Fred Kraemer, super- 
visor of stores, New Orleans Public 
Service Inc., will open the meeting. 
Lead-off man will be B. H. (Barney) 
Firestone, general storekeeper, Northern 
Indiana Public Service Co., presenting 
his paper “Inventory Yardstick of Gas 
Utility Material and Supplies.’’ His 
material is based on a questionnaire to 
obtain factual material from the com- 
mittee membership upon which can be 
constructed a yardstick for gas utility in- 
ventories. 

H. E. Dean, secretary, The Gas Service 
Co., will present the report of the Ma- 
terials Handling Subcommittee. This 
subcommittee strives to make available 
to every member company new ideas, de- 
velopments and improvements of ma- 
terials handling equipment used in the 
gas industry. 

George A. Absher, superintendent of 
supply, Southern California Gas Co, 
will present an illustrated discussion of 
material handling facilities. New ideas 
in stores building layout, construction, 
and material handling facilities will be 

(Continued on page 24) 


AMERICAN GAS ASSOCIATION MONTHLY 





Pur- 
pro- 


om- 
pet 
blic 
ing. 
ey) 
1ern 
ting 


His 


HLY 





A.G.A. compiles 1954 rate changes 





By BUREAU OF STATISTICS 


American Gas Association 


n behalf of the Rate Committee, the 

A. G. A. has just released the final 
results of its eighth consecutive annual 
compilation of gas rate changes which 
were instituted during 1954. 

The 150 companies replying to the 
1954 questionnaire reported a total of 
121 over-all increases, 53 over-all rates 
decreases, as well as 2 companies report- 
ing compensating increases and reduc- 
tions in different classes of service. The 
actual number of changes instituted dur- 
ing the year were somewhat larger as cer- 
tain utilities did not respond to the re- 
quest for information. However, the 
majority of such changes were extremely 
minor in nature or involved negligible 
effect upon customers and revenues so 
that the totals indicated below may be 
regarded as valid indicators of the mag- 
nitude of gas rate changes. Of those utili- 
ties reporting complete data, 72 raised 
rates $61.1 million thereby affecting 6.6 
million consumers, while 37 companies 
reduced rates by $10.9 million benefiting 
1.7 million consumers. As in previous 
rate change reports, the following data 
do not reflect the effect of changed rates 
imposed by modifications in the effective 
level of existing automatic adjustment 
clauses. They do include the appropriate 
data in situations where such an automatic 
clause has been newly instituted or com- 
pletely deleted. The tables below pre- 
sent the number of rate changes yearly 


NUMBER OF RATE CHANGES REPORTED, 
BY YEAR, 1947-1954 











Year Total Increases Decreases 
1947 55° 42 3 
1948 111° 99 4 
1949 87 79 8 
1950 111 52 59 
1951 88 50 38 
1952 142 99 43 
1953 116 99 17 
1954 176° 121 53 


* Includes 10 companies with over-all rate 
changes not indicated. 

"includes 8 companies with over-all rate 
changes not indicated. 

“Includes 2 companies having no over-all rate 
change. 
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SUMMARY OF GAS RATE CHANGES REPORTED BY PRIVATELY OWNED 
COMPANIES DISTRIBUTING NATURAL GAS DURING 1954 








Times Times 
Reason for Change Reported Manner of Effecting Change Reported 
Change in cost of gas from supplier 102 Varying change in price 110 
Change in labor cost 40 Change affecting minimum or initial 
Change in taxes 17 charge 88 
Conversion to another type of gas 17 Change in size of blocks 84 
Attempt to promote certain types of use 13 Uniform change in price 20 
Over-all earnings 7 Rates separated 18 
Change in cost of materials 6 Purchased gas adjustment clause 
Change in competitive position 5 instituted 18 
Change in operating costs 3 Change in price of terminal block only 12 
Unification of rates 1 Rates combined 9 
Change in production cost from Change in price of initial block only 4 
company wells 1 Uniform percent change in price 4 
Fuel adjustment clause deleted a 
Prompt payment discount deleted 4 
Rates eliminated 3 
Prompt payment discount instituted 1 
Delayed payment charge instituted 1 
Purchased gas adjustment clause deleted 1 
Delayed payment charge deleted 1 
Demand component instituted 1 


Other automatic adjustment clause 
instituted 


_ 





and the trend of rate changes, for those 
companies reporting these statistics, an- 
nually since 1947. 

Although the number of individual 
rate changes reached a peak in 1954, the 
net difference between the dollar amount 
of increases and decreases fell almost to 
$6 million below the net difference re- 
ported for 1953, while the number of 
customers affected by these changes were 
nearly 20 percent less. The reported $61.1 
million granted in rate increases during 
1954 represented the greatest annual 
amount put into effect during the post- 


war period. Included in the above data 
for 1954 are 4 large companies involved 
in 8 rate cases which accounted for 52 
percent of the dollar value of increases, 
and affecting an equivalent proportion of 
the customers. Similarly, 2 companies, in 
separate actions for lower rates, accounted 
for nearly 50 percent of the amount of 
decreases and also provide service to 57 
percent of the customers granted lower 
rates in 1954. 

As in the past few years, the principal 
elements responsible for the upward re- 
visions of gas rates were the increased 


THE EFFECT OF GAS RATE CHANGES* 

















1947-1954 
Increases Decreases 
Customers Customers 

Affected Amount Affected Amount 
Year (Thousands) (Millions) (Thousands) (Millions) 
1947 2,637 $12.0 203 $ 0.4 
1948 3,266 31.9 5 0.01 
1949 6,284 35.2 25 0.3 
1950 1,640 15.6 3,368 17.2 
1951 1,935 22.0 894 5.8 
1952 3,562 35.7 759 3.4 
1953 9,609 57.6 943 1.6 
1954 6,561 61.1 1,717 10.9 


* For those companies reporting the dollar effect. 

















cost of gas from pipeline suppliers and 
the general rise in operating costs of the 
distributing companies. The former re- 
flects, among other factors, increased field 
prices of natural gas resulting from 
higher exploration costs, increased trans- 


Natural gas stocks 


he price index of natural gas common 

stocks rose to their highest level during 
December, reaching $37.32 per share. 
This was 10.9 per cent higher than the 
average price reported in December 
1954, and 29.6 per cent higher than De- 
cember 1952, the first year in which data 
were collected and summarized. 

The price index of natural gas common 
stocks in January 1956 averaged $37.02, 
up 7.7 per cent over January 1955, and 
36.7 per cent over January 1952. Higher 
earnings and larger disbursements to 
stockholders were responsible for the 
gain in common stock prices, as well as 
the general optimism which prevailed 
in security markets during the past year. 

The annual average dividend rate of 
$1.24 per share as of January 1952 rose 
to $1.73 per share in January 1956, 
equivalent to a 39.5 per cent gain. As a 
result of increased prices for natural gas 
utility and pipeline common. stocks, 
coupled with a proportionate increase in 
dividends, yields rose only slightly. The 
yield in January 1952 was 4.58 per cent 
and in January 1956 represented 4.67 
per cent, a gain of only 2.0 per cent. 

The data in the accompanying table 
were summarized from information com- 
piled and reported weekly by Moody's 
Public Utilities. The Moody's indexes 


mission costs, and increased demands for 
gas. Accounting for the increase in op- 
erating costs of the distributing compa- 
nies (other than the gas costs) were 
higher labor costs and an increased tax 
burden. 


at highest level 


The three primary reasons for the in. 
stitution of lower rates in 1954 were con- 
version to the distribution of natural gas, 
the attempts of utilities to promote 
certain types of use, notably residential 

(Continued on page 41) 


AVERAGE MONTHLY INDEX OF NATURAL GAS COMMON STOCK PRICES, 
DIVIDENDS AND YIELDS, 1952-1956° 


Market Price 
($ per share) 


1952 January $27.08 
1953 Janucry 29.07 
1954 January 28.90 
February 29.42 
March 29.53 
April 30.48 
May 31.34 
June 31.35 
July 31.50 
August 32.61 
September 32.79 
October 32.55 
November 32.67 
December 33.64 
1955 January 34.38 
February 35.45 
March 35.75 
April 36.50 
May 36.09 
June 36.02 
July 36.39 
August 36.60 
September 37.30 
October 36.00 
November 37.31 
December 37.32 
1956 January 37.02 





Dividend Yield 
($ per share) (Percent) 
$1.24 4.58% 
1.41 4.85 
1.48 5.02 
1.49 5.06 
1.49 5.05 
1.49 4.89 
1.51 4.82 
1.51 4.82 
1.51 4.79 
1.55 4.75 
1.57 4.79 
1.57 4.82 
1.57 4.81 
1.58 4.70 
1.59 4.62 
1.59 4.49 
1.59 4.45 
1.59 4.36 
1.61 4.46 
1.02 4.50 
1.62 4.45 
1.64 4.48 
1.64 4.40 
1.65 4.58 
1.69 4.53 
1.71 4.58 
1.73 4.67 


* Data for 1952 and 1953 by months appear in the 1953 edition of Gas Facts. 


are based on data for thirty straight nat- 
ural gas companies, composed of ten 
transmission companies, ten distribution 


and ten integrated systems (companies 
operating both transmission and distribu- 
tion facilities). 





Walter J. Herrman named chairman of Committee 


ALTER J. HERR- 
MAN, vice-presi- 
dent of the Southern 
California Gas Com- 
pany in charge of fi- 
nancial, economic and 
rate matters is the 
new chairman of the 
A. G. A. Committee 
on Economics for 
1955-1956. A graduate 
of the University of 
California with a de- 
gree in electrical en- 
gineering, Mr. Herrman has held responsible 
positions with several large utility and finan- 
cial organizations. 
After rate, valuations, and engineering work 





Walter J. Herrman 
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with Great Western Power Company of Cali- 
fornia, he was a partner and public utility 
specialist with the investment firm of H. R. 
Baker and Company from 1933 to 1940. This 
was followed by five years of employment as 
an economist and financial specialist with the 
Theodore Gary group of independent tele- 
phone companies, culminating in a vice-presi- 
dency. 

He was part-time rate consultant to the 
Federal Communications Commission during 
1937 and 1938. 

In 1945 he became manager of the rate de- 
partment of Commonwealth and Southern 
Corp., with responsibility for all rate matters 
of that organization’s utility subsidiaries, op- 
erating in ten states. In 1948-50 he was vice- 
president in charge of rate and economic 


on Economics 


problems for Commonwealth Services 

A member of the A. G. A. Rate Committee, 
he has been a frequent contributor to Public 
Utilities Fortnightly, the Journal of Land & 
Public Utility Economics, Barron’s, and Elee- 
trical W orld. 

The Committee on Economics is responsible 
for coordinating the activities of Association 
committees, bureaus and personnel engaged in 
economic studies including financing and in- 
vestment problems, marketing research, and 
statistics. 

It arranges for the conduct of studies in 
these fields, surveys the needs of the gas indus- 
try for research into economic matters, and 
advises officers, bureaus, and personnel of the 
Association on economic aspects of the gas 
industry. 
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hipments of automatic gas water heat- 
S ers totaled 185,400 units in Decem- 
ber 1955, up 11.2 per cent over Decem- 
ber of last year. During 1955 over 2.7 
million units were shipped, making it 
the best year on record. 

Gas range shipments during December 
aggregated 143,100 units down slightly 
from shipments of 145,700 units made 
during December 1954. For all of 1955, 
gas range shipments totaled 2,244,900 
units, up 11.0 per cent over the total 
shipped in 1954. 

Shipments of 69,100 gas fired central 
heating equipment during December 
were up 8.5 per cent over December 1954 
shipments. There were 1,037,800 gas- 
fired central heating units shipped in all 
of 1955. This tops the previous record 
shipment of 1,025,000 units made in 
1950. 

Housing starts during December con- 
tinued their decline, reaching their lowest 
level of the year with 75,000 starts. This 
was down 17.2 per cent from a year ago. 
In spite of the declines registered in the 
last quarter of this year, total starts 
reached 1,329,900 units, and represented 
the second best year on record for the 
homebuilding industry. 

The Department of Labor reported 
that home building in January 1956 was 
slightly below the December level though 
down substantially from a year earlier. 
New housing starts during January were 
74,000 units. This compared with the 
75,000 starts in December 1955, and 
87,600 in January, 1955. 

Shipments of automatic gas dryers con- 
tinue to show substantial gains over a 
year ago. During December, 42,200 gas 
dryers were shipped, up 69.2 per cent 
over December 1954. Electric dryer ship- 
ments during December totaled 119,600 
units, up 32.3 per cent over December of 
last year. There were a total of 368,200 
gas dryers shipped during 1955, up 55.9 

(Continued on page 41) 
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RESIDENTIAL APPLIANCES DURING DECEMBER, 1955 
(WITH PER CENT CHANGES FROM THE CORRESPONDING PERIOD OF THE PRIOR YEAR) 
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Twelve Months Ending 

















December November December 31, 1955 
Per Cent Per Cent Per Cent 
Units Change Units Change Units Change 
RANGES _ 
Gas 143,100 — 1.8 182,000 + 4, 2,244,900 +11.0 
Electric 135,000 +38.9 100,900 +11.2 1,474,200 +18.1 
WATER HEATERS 
Gas 185,400 +11.2 195,500 + 9.2 2,748,200 -+20.5 
Electric 56,500 +14.4 48,300 —15.4 883,700 +12.6 
GAS HEATING 
Furnaces 54,600 + 8.5 78,200 +21.6 838,300 -+27.8 
Boilers 4,900 +167 8,000 + 39 90,000 +12.2 
Conversion Burners 9,600 + 43 20,100 +25.6 209,500 — 66 
DRYERS 
Gas 42,200 +69.2 50,300 -+37.5 368,200 +55.9 
Electric 119,600 +32.3 106,900 + 5.1 1,016,200 +53.6 
GAS SALES TO ULTIMATE CONSUMERS 
BY UTILITIES AND PIPELINES DURING DECEMBER 
(MILLIONS OF THERMS) 
Per Cent 
1955 1954 Change 
Month of December 
All typs of Gas 7,585.2 6,394.6 +18.6 
Natural Gas 7,197.4 6,037.1 +19.2 
Other Gases 387.8 357.5 + 8.5 
Twelve Months Ending December 31 
All types of Gas 66,964.7 61,348.4 + 9.2 
Natural Gas 63,502.6 58,014.1 + 9.5 
Other Gases 3,462.1 3,334.3 + 3.8 
Index of Monthly Utility Gas Sales 
(1947-49 = 100) 232.3 195.8 +18.6 


PERTINENT BUSINESS INDICATORS, DECEMBER 
(WITH PER CENT CHANGES FROM CORRESPONDING PERIOD OF THE PRIOR YEAR) 


Industrial activity (1947-49 — 100) 

Consumer prices (1947-49 — 100) 

Housing starts, Non-farm (thousands) 

New private construction expenditures 
($ million) 

Construction costs (1947-49 — 100) 





December November 
Per Cent Per Cent 
1955 1954 Change 1955 1954 Change 
144 130 +10.8 144 128 +12.5 
114.7 1143 + 03 115.0 1146 +03 
75.0 90.6 —17.2 90.0 1036 —13.1 
2,410 2,263 + 65 2,632 2,358 +11.6 
149.3 142.1 + 5.1 148.6 1419 + 4.7 
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How to survey 





(Continued from page 8) 


A haphazard sample many times the 
size of a random sample may yield far 
poorer results in terms of reliability, and 
there is absolutely no way of measuring, 
mathematically, the accuracy of the re- 
sults. 

Anyone intending to use a mail survey 
should be aware of its disadvantages. Be- 
sides requiring a much greater period of 
time to accumulate the responses there 
are several other disadvantages to using 
this sort of sample. 

First, it cannot reach illiterates and it 
yields very few responses from poorly 
educated people, while the rate of re- 
sponse of the upper income and educated 
groups is very high. 

Second, there is no assurance that the 
response has come from the addressee. 

Third, there is no assurance that the 
responses are representative of the popu- 
lation unless callbacks are made on all 
non-respondents. 

Fourth, follow-ups must be made on 
all questions where omissions are indi- 
cated, since there is no way of interpret- 
ing them. 

A bias is a conscious or unconcious 
prejudice by the respondent or by those 
who have undertaken the survey. A bias 
may arise if the selection of the respond- 
ents is not strictly random. Other biases 
may occur during the interviewing, or 
from inaccurate reporting or cheating. 
We will now deal with the elimination 
of these last three sources of bias. 

The most frequent instance of mis- 
representation on the part of the respond- 
ent occurs when he is requested to 
state his exact age or income. People are 


A. G. A.’s fast-moving director 


Pacific Coast Gas Association’s 
home service meeting, San Pedro. 


@ Quickened tempo of American Gas 
Association activities is being paced 


naturally reluctant to provide accurate 
answers on these, or other similarly per- 
sonal questions. Many women will re- 
fuse to state their ages or will lower it 
for the sake of vanity. In the case of 
income, it was found that people in 
higher income brackets are likely to re- 
port lower incomes, for fear of having 
their tax reports investigated, and those 
in the lower brackets inflate their income 
as a matter of social prestige. 

Inconsistencies of this type can be 
eliminated by putting age and income 
into very general groupings and having 
the interviewer ask, ‘To which group do 
you belong?”’; or by asking the inter- 
viewer to classify respondents by obser- 
vation into a few broad categories, based 
on a set of prepared instructions. 

Many times a respondent will unin- 
tentionally give a false reply. In maga- 
zine readership studies it was found that 
as many as 15 per cent of the respond- 
ents claimed to have “remembered” 
seeing an advertisement that had pre- 
viously not been published. It is there- 
fore advisable to insert a few “catch” 
questions in a part of the questionnaire 
where they will not be spotted by the 
respondent. 

Such catch questions for which incon- 
sistent answers will be readily apparent, 
will spotlight the possibility of inaccu- 
rate answers and point out the need for 
reinterviewing specific respondents or 
for invalidating their response. 

Bias on the part of interviewer is quite 
common. Very often the interviewer will 
unwittingly rephrase a question which 
affects the response. Instead of asking 
“which do you prefer, a gas range or 
electric range?’ He may ask, “Do you 
like as gas range better than an electric 





by its fast-moving managing director, 
C. S$. Stackpole. Participation in al- 
most all of the series of executive 
round-tables held from coast-to-coast 
and consultations with member com- 
panies have kept A. G. A.’s top staff 
man constantly on the go. 

In addition, Mr. Stackpole’s talents 
as a speaker are in demand at gas 
industry and allied functions. As an 
indication of these activities, here is 
a sampling of recent speaking dates 
garnered from the managing direc- 
tor’s engagement book. 
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Western Merchandise Mart dinner 
for appliance and radio dealers, San 
Francisco. (During January Mr. Stack- 
pole was also a speaker at the Na- 
tional Appliance and Radio-TV Deal- 
ers Association meeting in Chicago.) 

Institute of Heating and Air Con- 
ditioning Contractors, Los Angeles. 

The Rotary Club, Dayton, Ohio. 

New England Gas Association’s 
company managers conference, Bos- 
ton. 

Pennsylvania Gas _ Association’s 
sales conference, Philadelphia. 





range ?”’ When the question is phrased in 
such a way the respondent will tend to 
be biased toward gas ranges. 

As another example, a respondent may 
be asked if he intends to buy a new car 
and replies that “he would not mind own. 
ing one.” This answer may be falsely in. 
terpreted as meaning he “wants to buy 
a new car.” The remedy for this sort of 
bias is careful training of interviewers, 
requiring that they read the question 
exactly as worded, and pre-testing 
several alternative wordings to de 
termine the differential effect of the 
phrasing. 

One of the hardest problems to con- 
tend with is cheating by the interviewer, 
That is, when the interviewer deliber. 
ately fills in some parts of the question- 
naire or the entire form without asking 
the respondent for his answers. Some. 
times cheating can be spotted just by 
glancing over the replies, but in order to 
be certain that no cheating has taken 
place, it is advisable to have someone 
spot-check a small group of respondents 
in each interviewer's territory. 

What size sample should be used in 
your city? This will depend upon the 
degree of accuracy that is desired. The 
higher the degree of accuracy, the greater 
the sample size (see table on page 7). 

The first part of this table is set at a 
95 per cent confidence interval. This 
means that 95 times out of 100, the use 
of a sample size derived from this table 
will give results correct within the range 
of error specified at the top of the per- 
tinent column. Five times out of 100, the 
results will vary from the entire popula- 
tion characteristics by a greater per cent. 

The second part of the table is for a 
confidence interval of 99.7 per cent ; here 
the reliability specified will be obtained 
997 times out of 1000. Both parts of this 
table contain varying degrees of relia- 
bility, from one per cent to ten per cent. 
By choosing a degree of reliability of two 
per cent, for example, the final results of 
the sample cannot vary from the true pop- 
ulation by more than two per cent. 

Thus, if it is desired to sample a 
population of 20,000 with a confidence 
limit of 99.7 per cent and with the assur- 
ance of an error not exceeding three per 
cent, then the required size of sample 
will be 1,053. 

This table is based on a 50-50 re- 
sponse to questions. If the attribute 
being measured exists to an extent other 
than 50 per cent, the indicated sample 
size will yield even greater precision. 
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Lake Shore cooking show a hit 





All-gas Cook-A-Rama 
held with newspaper 


draws capacity crowds 


he most enthusiastic opening night 

crowd of the year in one Ohio city 
came not to see a hit play, a famous en- 
tertainer, or even a sports epic, but to 
watch an all-gas Cook-A-Rama. 

The two-night cooking program held 
recently by the Ashtabula S/ar-Beacon, 
in cooperation with The Lake Shore Gas 
Co., played to a capacity crowd of 1,000 
the first night, with nearly 1,000 others 
turned away at the door of the high 
school auditorium. 

The house was equally packed the next 
night, proving conclusively just how 
popular a well-planned cooking demon- 
stration can be. 

The Star-Beacon is one of five papers 
owned by the Rowley Publications in 
northeast Ohio. The Cook-A-Rama was 
one of many community projects car- 
ried out by this organization. 

Lawrence E. Gerrety, sales manager 
for the Rowley papers, and Ray Stafford, 
manager of dealer relations for Lake 
Shore Gas, began planning for the Cook- 
A-Rama by outlining the exact responsi- 
bilities of the paper and the utility. 

The newspaper sponsored a contest to 
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find the oldest gas range in the county. 
It also agreed to print tickets for distri- 
bution through appliance and food 
stores, to print menus, to provide news- 
paper publicity, to arrange for prizes 
from appliance and food stores, to pay 
for the auditorium and contribute cash 
awards, and to provide contest judges. 

The gas company furnished person- 
nel, appliances and food for the cooking 
demonstrations. It provided door prizes, 
sponsored cooperative advertising by gas 
appliance dealers, composed menus, as- 
sisted with publicity, contributed cash 
for attendance awards, and helped with 
general staging of the Cook-A-Rama. 

Daily articles about the old range con- 
test and the Cook-A-Rama were pub- 
lished over a period of six weeks, with 
many of them appearing on the front 
page. A total of 1,432 column inches of 
news articles appeared during the pro- 
motion. 

Letters were sent to all gas appliance 
dealers suggesting gifts worth $19.95 or 
more, and to grocers suggesting gifts 
worth $15 or more. Photographs of 
women active in the community then 





were taken in the stores of dealers, and 
published in the Star-Beacon. 

The result was dozens of prizes, which 
were awarded through drawing of num- 
bers on the 10,000 tickets printed by the 
paper. Many manufacturers of appli- 
ances, kitchen products, and goods also 
contributed gifts. Photos taken in the 
various stores were returned to the mer- 
chants after publication in the paper, 
and many stores built displays around 
them. 

Over 300 entries were received in the 
old range contest, and the prize of a new 
automatic gas range went to a woman 
with a 1906 Jewett range, which she 
bought for $20 half a century ago and 
has used ever. since. 

The program itself was built around 
the theme of ‘Rocking Chair Cookery,” 
demonstrating how easy it is to cook 
with gas. Louise Winslow, nationally 
known home economist, alternated with 
Lake Shore Gas home economists in the 
cooking demonstrations. 

Prizes included a range each night, a 
dryer the first night, a water heater the 

(Continued on page 24) 
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Gas stops show 
(Continued from page 3) 


not in use, permitting the counter top to be used as a work 
surface when needed. 

Controls are installed either on the counter surfaces or just 
below, for all of the various units offered. 

Built-in ranges, of course, were in abundance. One built-in 
oven now comes 24 inches wide to make it the largest gas 
built-in oven on the market. One has a built-in thermometer 
which reads the doneness of roasts from inside the meat and 
registers the reading on a visible range-top dial. 

Still another model has a meat thermometer with a metal- 
covered cord attached. The cord plugs into a connection, re- 
cessed in the oven wall, which works like a telephone jack. The 
sharp point of the thermometer is plunged into the roast, the 
dial set and the cord hooked up. The “oven sentinel” then 
takes over and when the meat is cooked precisely to the degree 
desired, it turns the oven off. 

The control can also be hooked up to oven clocks so that the 
entire cooking operation takes place while the housewife is 
out of the house. 

The builders’ show definitely proved that 1956 gas ap- 
pliances are the most completely modern appliances on the 
market. They incorporate every possible feature, in every pos- 
sible choice of colors and finishes. Whether built-in or free- 
standing, they add a note of beauty to any kitchen setting. 

Gas has got it, and you can be sure that the housewife wants 
it . . . judging by the rave notices from the public in Chicago. 

Additional millions of interested homeowners will be seeing 





these beautiful New Freedom Gas Kitchens and Laundries ip 
forthcoming issues of American Home, Family Circle, House. 
hold, House & Garden, Living for Young Homemakers, Red. 
book, Small Homes Guide and Woman’s Home Companion, 
in cooperation with Kitchen Maid, Tracy Kitchens, Toledo 
Beauty Queen, Lyon Metal, Mutschler Porta-bilt, Americag 
Kitchens, Republic Steel, Wood-Metal Industries, American. 
Standard, Yorktowne Kitchens and St. Charles. 

As an extra feature in conjunction with the convention, the 
New Freedom Gas Kitchen and Laundry Bureau sponsored a 
symposium on “Selling Gas to the New Home Market.’’ About 
100 representatives of utilities and manufacturers from all 
over the country attended the symposium, held in The Peoples 
Gas Light & Coke auditorium. 

Those in attendance were enthusiastic and many are plan- 
ning to incorporate the ideas brought forth into their own 
company’s builder promotions. Response was so great that it is 
tentatively planned to make this an annual event. 

Morning session speakers were representatives of The Peo- 
ples Gas Light and Coke Co., Southern California Gas Co, 
Oklahoma Natural Gas Co., Public Service Electric and Gas 
Co., and Houston Natural Gas Corporation. These men spoke 
on builder promotion programs which have been successful. 

In the afternoon, Mrs. Maxine Livingston of Parents and 
Miss Bernice Strawn of Woman's Home Companion detailed 
their publications’ builder programs for this year, and pointed 
out how gas companies could benefit by tying in locally with 
these programs. 

A talk by Frank W. Cortright of Mullins Manufacturing 
Corp., and a round-table discussion completed the symposium. 





Wisconsin Public Service holds grand opening in Sheboygan 





BEAUTIFUL new store with the longest 
store front in the city was opened to the 
Sheboygan public on Jan. 19-21 by the Wiscon- 
sin Public Service Corporation. The opening 
of the utility's headquarters took place as the 
gas consumption of the area hit a record level. 
Over 350 city officials, appliance dealers, 
and business leaders attended a special showing 
of the building on Jan. 19. The following two 
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Ninety foot store front attracts passersby to new salesroom of Wis- 
consin Public Service Corporation. Building houses accounting sec- 
tion on second floor, salesroom for used appliances in basement, and 
a new demonstration auditorium. Parking lot is at rear of building. . 
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PuULtic SERVICE CORPORATICn 


days 4,000 people visited the new building 
with its galaxy of gas appliances. Remodeling 
of the building included construction of a new 
salesroom, a new demonstration auditorium, 
and the addition of a large basement sales 
store for used appliances. An air conditioning 
unit serves the sales and demonstration rooms. 

One of the most interesting features of the 
store is a luminous ceiling in the salesroom, 


the first of its kind in the city. The ceiling 
consists of sections of plastic grating through 
which pours an abundance of glareless fluores- 
cent light. 

The convenience of customers has been pro- 
vided for amply with the new demonstration 
auditorium, open for all club gatherings, a 
customer parking lot, and a night depository 
with envelopes provided. 





Soft lights in the air conditioned salesroom display to advantage 
the latest in gas equipment. Light-hued walls, gray ceiling, and 
a spacious floor of green tile accentuate the pastel-painted pegboard 
and combed plywood which serve as a backdrop for the appliances 
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Industrial relations round-table 





Prepared by 
A. G. A. Personnel Committee 


Edited by W. T. Simmons 


Assistant to the Personnel Manager 
Philadelphia Electric Company 


@ Post Office is asked to stop delivery of 
“anti-union” paper—A novel request is 
made by CIO's Textile Workers to the Post- 
master General that alleged ‘‘anti-union” 
literature not be delivered by mail to homes 
of employees who don’t want it. The union 
does not ask that the matter be barred from 
the mails. 

The request is based on a petition signed 
by 62 persons said to be employees of Stand- 
ard-Coosa-Thatcher Co., Chattanooga, Ten- 
nessee. The publication is called “Militant 
Truth.” 

John W. Edelman, TWUA Washington 
representative, writes Postmaster General 
Summerfield that the union has filed a peti- 
tion for an NLRB election at the company’s 
Chattanooga plants. There have been four 
elections in the mills in the past, and during 
each election campaign all or most of the 
employees have received “Militant Truth” 
in the mails, although none ever has paid 
for it, Edelman states. His belief is that the 
paper gets employees’ addresses from the 
employer. He tells Summerfield: 

“If your staff will check with the National 
Labor Relations Board, you will find that 
the name of this anti-union sheet has come 
up in case after case through the years and 
that the Board has held in specific instances 
that it is an unfair labor practice (within 
the meaning of the law) for an employer 
to distribute these diatribes against trade 
unions.” 

Edelman says the union does not think 
the paper should be barred from going 
through the mails but it wants the Post Of- 
fice “to forbid employers or anyone else 
from sending unsolicited and unwanted 
matter to citizens who are perfectly capable 
of deciding for themselves what they want 
to read or not read.” 


@ New group to probe organized activities 
—A new research organization, the Associa- 
tion for Industrial Mobilization, makes its 
bow in Washington. Incorporated as a non- 
profit educational institution, AIM plans to 
dig up material to inform the public of 
“those activities of organized groups which, 
if carried on to excess, will destroy free col- 
lective bargaining and eventually free com- 
petitive private enterprise.” 

First project on the list is a study of ex- 
cessive political action by groups which 
produces an effect on government out of 
proportion to the numbers of the groups. A 
movie is planned which will go into union 
political action and “other activities of or- 
ganized groups” which now threaten free 
bargaining and free enterprise. Other stud- 
ies now scheduled will investigate (1) re- 
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strictions on job opportunities resulting 
from excessive welfare or pension costs and 
unreasonable union membership require- 
ments where the union controls jobs; and 
(2) restraints of trade caused by either busi- 
ness or union which inhibit new products 
or methods or limit market areas. 

AIM will provide materials for distribu- 
tion through public relations channels of 
business, industrial, farm, and professional 
organizations who presumably will com- 
prise its subscribers. These will be limited 
to 200 in number, apportioned among the 
states according to population. 


@ Court decisions—Throwing the book at 
wildcatters—Here’s the case of an employer 
who threw the book at his employees who 
pulled a strike on him in violation of a no- 
strike clause—and a U. S. Court of Appeals 
approved his actions. Since the ruling vir- 
tually covers every legal step that an em- 
ployer in such a situation can take, it’s 
worth reviewing point by point: 

. . . The employer shut the plant gates 
and thereby kept later shifts from getting to 
work. Okay, said this court. He didn’t know 
how long the strike would last, and it 
wasn’t good business practice to operate 
later shifts only. As a rule, other courts, 
too, will uphold an employer's right to shut 
down under such circumstances. 

. . . He terminated the contract. The un- 
ion had violated a material part of its un- 
dertaking, which, under general contract 
law, gave the employer the right to rescind 
—that is, call off the entire contract. The 
court approved this, too. 

. . . He fired the strikers. This, also, the 
court approved. It went so far as to okay 
the dismissal of workers who were not pres- 
ent at the time of the strike. These workers, 
said the court, had the chance to disavow 
the strike, but kept silent. Thus, they con- 
doned it. 

. . . Upon rehiring, he ignored the con- 
tract clause providing seniority to union 
members who were laid off at the time of the 
strike. Upheld. 

. . . He refused to bargain with the union 
on the day of the strike unless he was noti- 
fied that the strike had been called off. Okay, 
too. 

. . . He refused to bargain with the union 
after he fired the strikers on the theory that 
the union no longer represented the major- 
ity. And this, too, was upheld by the court. 

The court was the U. S. Court of Appeals 
for District of Columbia. 


A holiday that became a vacation day— 
When a holiday falls in employees’ vacation 
period, and the vacation period is extended 
by a day thereby, is that day still a holiday 
or does it become a vacation day? According 
to the Supreme Court of Washington, which 
ruled on this issue recently, the day loses 
its holiday characteristics and becomes 
merely another day of vacation. Why is it 
important to decide? Because if the day 


were still a holiday, holiday eligibility re- 
quirements would in this case have barred 
payment to employee of pay for the day. 
(Local 9-2521, Plywood and Veneer Work- 
ers v. Aberdeen Plywood Corp.) 

It happened like this. When the vacation 
period arrived, employees were out on 
strike. The strike was still going on when 
the vacation period ended. Despite the 
strike, the employer paid employees their 
vacation pay on the last payday before the 
beginning of the vacation period. However, 
he did not pay them for the Fourth of July 
holiday that fell within the vacation pe- 
riod. The company argued that the em- 
ployees were not eligible for the holiday 
pay because they had not worked their last 
scheduled shifts before the holiday, having 
been on strike. 

The union went to court to get pay for 
the extra vacation day for employees. The 
court agreed with the company that it need 
not pay for a holiday within an ordinary 
workweek when employees had not met the 
requirement of work on the last scheduled 
days before and after the holiday. However, 
said the court, this was not a regular work- 
week, but a vacation week. Therefore, the 
holiday was no longer a holiday since, in 
falling within a vacation week, it was merely 
one day of paid vacation, and its effect was 
to lengthen employees’ vacations by one 
day. Here is the clause the court interpreted: 

“The vacation shall be one week of seven 
consecutive days. In the event the vacation 
week contains a holiday . . . the vacation 
week shall be extended one additional day.” 


@ NLRB rulings—Board strictly enforces 
its “‘marked ballot” rule—Strictly enforcing 
its rule against defacement of copies of its 
official election ballots, the National Labor 
Relations Board says an employer's effort 
to neutralize his circulation of marked bal- 
lots is not a bar to an order for a new elec- 
tion. 

Local 1237 of CIO’s United Auto Work- 
ers, after losing in a decertification vote at 
The De Vilbiss Co., Somerset, Pa., protested 
to the Board that two days before the elec- 
tion the employer mailed copies of NLRB 
ballots to employees on which he had 
marked an “X” in the “No” box. 

The day before the election the employer 
distributed circulars to employees in which 
he said that the mailed ballot was not in- 
tended to imply that the Board approved 
the firm’s action or was taking any partisan 
position in the election. The employer as- 
serted this circular “neutralized” its ballot 
marking. 

But the Board disagrees, ordering a new 
vote. Repeating a view expressed in a prior 
case, the Board says: “. . . the reproduction 
and distribution of altered sample ballots 
are, per se, sufficient grounds for setting 
aside the election, we shall set aside the 
election . . . and direct that a new election 
be conducted.” 















































To scan research’s role in profits 








F. W. Batten, chairman of conference 
committee in charge of arrangements 


oday’s Research Pays Tomorrow's Di- 
TSiaenas.” Attendants at the 11th An- 
nual A. G. A. Research and Utilization 
Conference will help evaluate the sig- 
nificance of this statement to the gas in- 
dustry. 

This important domestic research and 
utilization meeting will convene on April 
3 and 4, 1956 at the Hotel Cleveland, 
in Cleveland, Ohio. A review of the past 
year’s advances in domestic research and 
discussion of utilization accomplishments 
and problems will be among the major 
goals of this important forum. Promi- 
nently in the fore will be discussions on 
gas air conditioning and incinerators. 

The conference, which is sponsored by 
the Committee on Domestic Gas Research 
and the A. G. A. Utilization Bureau, is 
led by F. W. Batten, chairman of the 
conference committee; and Leon Ourus- 
off, chairman of the Committee on Do- 
mestic Gas Research. 

The program will include technical pa- 
pers in easy-to-understand form, informal 
panel discussions, a clinic evaluation of 
a major question facing the gas industry, 
and luncheon addresses of significance. A 
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W. F. Rockwell Jr., GAMA president, 
will speak for appliance makers 


number of prominent industry executives 
and technical leaders will prepare and 
present papers covering a large diversity 
of interesting subjects. 

Among the highlights of these pres- 
entations will be a review of the Associa- 
tion’s gas air conditioning research pro- 
gram, facts and figures on gas versus 
electric range top burner speed tests, de- 
sign parameters for domestic gas incin- 
erators and observations on gas engine 
driven summer air conditioning equip- 
ment. 

The competitive aspects of gas versus 
oil summer winter hook-ups, the present 
situation in water heater corrosion, and 
the latest information on draft control 
methods and equipment will also be dis- 
cussed. 

Also included on the agenda are re- 
ports on how appliance service records 
teamed up with research can help the gas 
industry, burner design, research on 
speeding up the domestic gas water heater 
and practical aspects of fundamental gas 
research. 

The clinic analyses will revolve around 
the important question of built-in or com- 


Utility executive R. A. Malony will 
address research, 





utilization men 


bined versus separate gas appliances. 

Industry executives who will address 
the conference include R. A. Malony, 
president, Bridgeport Gas Light Co.; 
W. F. Rockwell, Jr., president, Gas Ap- 
pliance Manufacturers Association and 
president, Rockwell Manufacturing Co.; 
and Chester S. Stackpole, managing di- 
rector, A. G. A. 

The second day's luncheon will feature 
Dr. G. H. McIntyre, vice-president and 
technical director, Ferro Corporation. 
Session leaders will include Messrs. Bat- 
ten and Ourusoff, and E. J. Horton, presi- 
dent, Gas Appliance Engineers Society, 
and Otto B. Vogel, Boston Gas Company. 

Among the authoritative speakers 
scheduled to present papers are Charles 
B. Gamble, Jr., vice-president—engineer- 
ing, Alabama Gas Corp.; Ira J. Rapson, 
assistant to sales manager, Michigan 
Consolidated Gas Co.; Dr. F. E. Vanda- 
veer, director of laboratories, The East 
Ohio Gas Co.; I. E. Rowe, director of 
utilization, The United Gas Corp.; 
C. George Segeler, engineer of utiliza- 
tion, A. G. A.; also, Dr. Robert C. Weast, 
associate professor of chemistry, Case 
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Institute of Technology; Walter B. Kirk, 
chief research engineer, A. G. A. Lab- 
oratories; W. W. Selzer, business promo- 
tion manager, Columbia Gas System 
Service Corp.; Miss Mary Huck, general 
home service director, The Ohio Fuel Gas 
Co.; Paul Kraemer, manager of utiliza- 


tion, Minneapolis Gas Co. 

Others include K. H. Flint, chief en- 
gineer, heating and air conditioning, 
A. O. Smith Corp. ; Medford Hazel, man- 
ager, gas appliance division, Philadelphia 
Electric Co.; Joseph Grumer, chief, 
flame research section, U. S. Bureau of 


Mines; and A. B. Newton, vice-president 
of design and research, The Coleman Co., 
Wichita, Kansas. 

The conference will be of special inter- 
est to executives, utilization, service and 
sales personnel of both gas companies 
and manufacturing concerns. 





Atlanta utility retraces its 100 years of service to area 


HE OLDEST continuously operated corpo- 

ration in Atlanta—and the second oldest in 
Georgia—is the Atlanta Gas Light Co., now 
celebrating 100 years of service to the com- 
munity. 

The centennial issue of the company’s 
Blue Flame News retraces the company history 
from Christmas Day, 1885, when 50 gas street 
lamps were lighted bringing Atlanta its first 
gas service (customers in 1860 totaled 200), 
to the present day, with customers numbering 
over 300,000. 

Important milestones in the company’s 


career are Feb. 16, 1856, when the company 
was incorporated by act of Georgia legislature; 
1881, when the use of gas for cooking and a 
special range was introduced—a cooking rate 
of $2 per 1,000 cubic feet was made effective 
at that time; and 1930, when natural gas was 
introduced. 

Perhaps the most dramatic event occurred 
on Aug. 9, 1864. On that day Sherman’s army 
began to bombard Atlanta with a battery of 
30-pounder Parrot cannons following a desul- 
tory shelling with light artillery for two or 
three weeks. Practically every building in 


Atlanta was damaged in various degrees, in- 
cluding the gas works. 

During the battle Superintendent Warner 
of the company and his six-year old daughter 
were killed by a shell at their home on 
Foundry Street. Sol Luckie, a barber, was 
killed when a shell exploded against a corner 
gas lamp post. 

This damaged lamp post, the only one of 
the original 50 that remains in its same site, 
has been preserved as one of the mementoes of 
the Battle of Atlanta. In 1939, it was relighted 
as an “eternal flame of the Confederacy.” 


Announce latest developments in A.G.A.-AD contest 


- 5 LATEST EX- 
PRAM TINA CITING devel- 
opment in the 
A. G. A.-AU contest 1s Colgate’s addition to 
the prize list for local contests—200 free one- 
week vacations in Cuernavaca, Mexico! 
Colgate offers couples room and board for 
seven days at Cuernavaca’s Hotel Mandel, and 
gas companies tying in with a local contest 
have only to assume the cost of transporting 
couples to and from Mexico City. All arrange- 
ments for passports, vaccinations, etc., will be 





handled by Ethos Organization of New York 
City at no cost, and winning couples will be 
given one year in which to take their vacation. 
It is suggested that utilities ask local super 
markets, travel bureaus, or airlines to co-spon- 
sor the contest, and thus share part of the 
vacation-for-two transportation costs. 

Colgate also plans to present awards to gas 
companies in seven different size categories 
turning in brochures describing the best pro- 
motion tie-in with the national contest. At 
present, well over 100 gas companies repre- 


senting 18 million meters are cooperating in 
the contest. 

Four commercials giving details of the con- 
test appeared on Colgate television programs 
last month, and five more are appearing this 
month. March dates are: “The Big Payoff,” 
March 9, 23; “Feather Your Nest,” March 2, 
16, 30. In addition, the Ruud Alcoa water 
heater, Bendix duomatic washer-dryer, and 
Youngstown cabinets and sink are being 
featured on “Feather Your Nest’ every Mon- 
day during this month. 


New pamphlet offers tips on safe use of gas, gas appliances 


ee A COLORFUL, 
PEMMCMOINMEE low-cost pam. 
phlet offering 


constructive saiety pointers in a light, but in- 
formative, vein has recently been published 
through A. G. A.’s PAR-sponsored Public 
Information Program. 

Ideal for utility distribution to customers, 
dealers, students, and civic groups, the pam- 
phlet may be used for many purposes. It is a 
distinctive mailing piece, give-away, or tie-in 


Appoint Green and Pfluke to 


AMUEL GREEN, vice-president, The 

Brooklyn Union Gas Co., has been ap- 
pointed chairman of the General Research 
Planning Committee of the American Gas As- 
sociation, it was announced by Dean H. Mitch- 
ell, president of A. G. A. 

Mr. Mitchell also announced the appoint- 
ment of F. J. Pfluke, superintendent of gas 
operations, Rochester Gas & Electric Corp., as 
the new chairman of the A. G. A. Gas Opera- 
tions Research Committee. 

Mr. Green, who started his career with 
Brooklyn Union as a superintendent's assistant 
in the production department, has been active 
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with newspaper advertisements and window 
displays. Contents have been reviewed by the 
A. G. A. Public Information Projects Com- 
mittee, and approved by leading national 
safety organizations. 

“Appliance installation is a job for the 
expert, not the handyman,” explains Nine 
Tips on Enjoying Modern Gas Service. The 
public is urged to use only A. G. A.-ap- 
proved heating equipment for best results. The 
booklet goes on to describe the correct way to 


start a match-lighted oven, the meaning of the 
A. G. A. Seal of Approval, and measures to 
take if the odor of gas is detected. 

The illustrated pamphlet may be ordered by 
the thousand from the A. G. A. Public In- 
formation Bureau, FOB New York City. 
Prices range from $30 per thousand for orders 
under 10,000 to $10 per thousand for orders 
over 250,000. A slight extra charge covers the 
cost of imprinting Nine Tips with name and 
address, up to three lines. 


head A.G.A. research committee 


in Association affairs for many years. He has 
served as chairman of the Water Gas Subcom- 
mittee and the Gas Production Committee. He 
served on the A. G. A. Gas Production Re- 
search Committee since 1948 and was chair- 
man of that committee last year. 

Mr. Pfluke also has a long record of service 
with A. G. A., including a term as chairman 
of the Operating Section. He also has served 
as chairman on various subcommittees includ- 
ing producer, oxygen, water gas, carbonization, 
and the A. G. A. Gas Production Committee. 
Last year he was vice-chairman of the Gas 
Operations Research Committee. 





Samuel Green F. J. Pfluke 
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presented on slides. 

Closing the first day's program, Pat 
Butler, staff engineer, Washington Gas 
Light Company and chairman of the 
Standardization Subcommittee, will re- 
port progress ona simplification program 
with manufacturers of meter connections 
and house regulators. He will bring the 


committee up-to-date on the program of 


the A. G. A. committee in its efforts to 
cut costs through simplification. 

Thursday afternoon's activities start 
off with a report on a survey of a vexing 
problem: “Why Salvage—Does It Pay ?” 
R. I. Highgate, superintendent of stores, 
Memphis Light, Gas & Water Division, 
heads the task group on this subject and 
will make the presentation. 

Carl H. zurNieden, general superin- 
tendent of stores, Philadelphia Electric 
Co., will present the report of the In- 
terim Problems Subcommittee. Follow- 
ing Mr. zurNieden, Roy L. Groves, as- 
sistant manager of purchasing and stores, 
Oklahoma Natural Gas Co., will present 
a talk entitled, “Repeating Stock Requi- 
sitions.” 


A. H. Cannon, supervisor of stores, 
Transcontinental Gas Pipe Line Corp., 
will present the report of the Compen- 
dium Subcommittee. The Compendium 
is a descriptive bibliography of all 
A. G. A. Purchasing and Stores material 
published since 1938. 

Having completed this report, Mr. 
Cannon will swing into the leadership of 
what promises to be a high point of 
the meeting—a general discussion of 
Purchasing and Stores Problems. This dis- 
cussion will provide members of the Pur- 
chasing and Stores community an oppor- 
tunity to get answers to problems not 
discussed in the formal program, sug- 
gest future projects to the committee, 
hear debate on variant practices in the 
profession, and become acquainted with 
the finest minds in the field. 

On Friday, the committee will sponsor 
a visit to the facilities of the Pipeline 
Service Corp., Franklin Park, Illinois. 
Conferees will spend the day inspecting 
the coating and wrapping of steel pipe. 

The fine program to be presented at 
this year’s General Management Con- 
ference could not have been possible 
without the cooperation of the Arrange- 





ments Committee and the committee 
chairmen. 

As chairman of the General Manage. 
ment Section, John H. Carson, The Eas 
Ohio Gas Co., Cleveland, keeps track of 
the activities of eight committees. These 
committees are Accident Prevention, 
Comparison of Competitive Services, 
Corporate Secretaries, Economics, Insur. 
ance, Personnel, Purchasing and Stores, 
and Rate. 

Leslie A. Brandt, The Peoples Gas 
Light and Coke Co., is vice-chairman of 
the Section and heads the Arrangements 
Committee. Under his general direction 
and through his many contacts in the busi- 
ness and educational world, the program 
was put together. 

Gordon C. Griswold, Brooklyn Union 
Gas Co., as a member of the Arrange- 
ments Committee organized the program 
for the combined meeting of the Com- 
parison of Competitive Services, Corpo- 
rate Secretaries, Economics and Rate 
Committees. 

Elmer L. Ramsey, Laclede Gas Co,, 
was the member of the Arrangements 
Committee charged with the combined 
Insurance-Personnel meeting. 
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second night, and many cooking utensils 
and other gifts as well as cash for 
women’s groups with the greatest num- 
bers in attendance. 


Assisting the 14 “chefs” from the 
Star-Beacon and the eight-man crew 
from the gas company at the Cook-A- 
Rama were young men from the voca- 
tional department of the Ashtabula City 
High School, and young women from 
home economics classes of high schools. 


An all-gas special section of the Star- 
Beacon was another feature of the Cook- 
A-Rama. 

Both the Star-Beacon and Lake Shore 
Gas were enthusiastic about the tremen- 
dous turn-out, and plan to repeat the 
Cook-A-Rama next year. 





Name Paul chairman of Personnel Committee 


ALTER K. PAUL, 
manager of indes- 
trial relations, North- 
ern Indiana Public 
Service Co., Ham- 
mond, Ind., has been 
appointed chairman of 
the American Gas As- 
sociation Personnel 
Committee, it was an- 
nounced by John H. 
Carson, vice-president, 
The East Ohio Gas 
Co., Cleveland. Mr. 
Carson is chairman of the A. G. A. General 
Management Section; the Personnel Commit- 
tee is one of the eight committees comprising 
that Section. 
Mr. Paul began his utility career with 





Walter K. Paul 
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NIPSCO in 1928 as an engineering supervisor 
on construction of gas and electric lines and 
facilities. He was promoted to assistant to the 
division manager at Hammond, and succes- 
sively became chief engineer and operating su- 
perintendent of that district. He was appointed 
to the executive staff as manager of industrial 
relations in 1949. 

Mr. Paul served as chairman of the Great 
Lakes Personnel Conference of the A. G. A. 
and has been active in Association matters for 
many years. He is a member of the Industrial 
Relations Association of Chicago and a past 
chairman of the Committee on Developments 
in Industrial Relations of that group. In In- 
diana, he is a member and a past chairman of 
the combined Personnel and Industrial Rela- 
tions Committee of the Indiana Gas and Elec- 
tric Associations. 


Issue case study 
EN POINTERS to guide companies consid- 


ering the use of electronic data processing 
have been issued by Controllership Founda- 
tion, Inc., New York, research arm of the 
Controllers Institute of America. These ob- 
servations are part of a case history relating 
the experiences of the Port of New York 
Authority in selecting and preparing for its 
first electronic data processing equipment. The 
latter was contracted for in July 1955 and will 
be installed this year. 

In a foreword to the 124-page study, the 
foundation’s president, J. McCall Hughes, 
vice-president and controller, Mutual of New 
York, hails the report as the first of a series 
to be produced over the next few years. 

Electronics for Business—A Case Study in 
Planning is obtainable from the foundation's 
office, 2 Park Ave., New York, at $4 a copy. 
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theme at joint conference 











E. R. Eberle is joint chairman 
of utility accountants’ meeting 


sultant, is 


he annual National Conference of Gas 
and Electric Utility Accountants, 
April 16-18, 1956, is expected to attract 
many hundreds of management repre- 
sentatives from widely scattered locations 
in the United States and Canada. The 
conference, sponsored jointly by the Ac- 
counting Sections of the American Gas 
Association and the Edison Electric Insti- 
tute, will be held at the Hotel Commo- 
dore and Hotel Biltmore in New York. 

Members and guests attending the ses- 
sions will hear and see presentations in- 
volving cost reduction, the application of 
electronic devices to accounting problems, 
accelerated depreciation, and other im- 
portant matters. 

The conference will open at 2:00 p.m. 
Monday, April 16, with a general session 
in the Grand Ballroom of the Hotel Com- 
modore, under the joint direction of E. R. 
Eberle, Public Service Electric and Gas 
Co., chairman of the A. G. A. Accounting 
Section, and J. C. Faris, Union Electric 
Company of Missouri, chairman of the 
EEI Accounting Division Executive Com- 
mittee. 

Speeches of welcome will be presented 
by Harland C. Forbes, president, Con- 
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E. J. Leahy, management con- 





L 





g guest sp $s 


solidated Edison Company of New York, 
Inc. Dean H. Mitchell, president, 
A. G. A., and president, Northern In- 
diana Public Service Company, C. S. 
Stackpole, managing director, A. G. A., 
H. S. Bennion, managing director, EEI, 
and Edwin Vennard, incoming managing 
director, EEI. 

The principal speakers at the opening 
general session will be Arthur H. Mot- 
ley, president, Parade Publication, Inc., 
H. Lester Hooker, prominent member of 
the Virginia State Corporation Commis- 
sion, and Emmett J. Leahy, president, of 
the New York management consultant 
firm of Leahy and Company, Inc. and 
president of Leahy Business Archives, 
Inc. 

The potency of “Red” Motley’s sales- 
manship is demonstrated by the fact that 
during his tenure as a director and vice- 
president of the Crowell-Collier Publish- 
ing Company, American Magazine tri- 
pled its newsstand circulation and dou- 
bled its advertising volume. Mr. Motley’s 
talk, dealing with the American system 
of free enterprise, is entitled “Use It or 
Lose It.’” 

Judge Hooker, during his 30 years in 


H. Lester Hooker, Virginia official, 
will speak on regulatory matters 


Popular A. H. (Red) Motley will 
address opening general session 


office in the Virginia State Corporation 
Commission, has watched the commission 
grow from a small organization to one of 
the most unique and powerful regulatory 
bodies in the U. S. Mr. Hooker is past 
president of the National Association of 
Railroad and Utilities Commissioners, 
and has served for some time as the chair- 
man of the association’s legislative com- 
mittee. Judge Hooker’s subject is “Regu- 
lation is a Living Thing.” 

Mr. Leahy served as a task force chair- 
man on both Hoover commissions, in the 
fields of records management and paper 
work management. He served for four 
years as director of office methods in the 
U. S. Navy and is credited with effecting 
net savings in excess of $21,000,000 for 
the Navy through paper work simplifica- 
tion. 

Mr. Leahy founded the Records Man- 
agement Training Center at the graduate 
school of New York University, and is a 
pioneer in the field of records storage in 
locations remote from large cities and 
other potential bombing targets. The sub- 
ject of Mr. Leahy’s speech is “Capitalism 
—Seven Sins of Red Tape.” 

On Tuesday morning, a customer ac- 
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counting session will be conducted by 
R. B. Herrold, Columbia Gas Systems 
Service Corp., and J. C. Luchsinger, The 
Cincinnati Gas and Electric Company. 
The “Flight Plan of a Service Order” will 
be presented by C. F. Wahli, Knoxville 
Utilities Board, and G. E. Minister, Co- 
lumbus and Southern Ohio Electric Com- 
pany. A manual has been prepared de- 
scribing service order procedures of 
numerous utilities. In addition, there will 
be a display of service order forms used 
by 65 companies. 

Also at the Tuesday morning session, 
H. L. Walworth, New York State Elec- 
tric and Gas Corp., and C. D. Belanger, 
The Hartford Electric Light Co., will 
discuss advantages of monthly, bi- 
monthly, and quarterly meter readings 
and billings. Results of a survey involv- 
ing completed questionnaires received 
from 79 companies will be discussed. 

Urban Farnsworth, Michigan Consoli- 
dated Gas Co., and D. M. Arnold, Penn- 
sylvania Power Co., will discuss ‘Meter 
History and Test Records.” Their presen- 
tation will include use of slides and flow 
charts illustrating three different methods 
of keeping meter history and test records. 

“What's Back of the Trends in Meter 
Reading Production?” will be presented 
by H. F. Luther, North Shore Gas Co., 
and W. F. Ammann, The Toledo Edison 
Company. 


Meter reading cards 


On Tuesday afternoon, E. J. Vetog, 
The Brooklyn Union Gas Co., and G. J. 
Gluck, Ohio Edison Co., will discuss 
single vs. multiple mark sensed meter 
reading cards. An equalization plan for 
payment of heating bills will be presented 
Tuesday afternoon by W. J. Simione, 
New Haven Gas Co., and J. F. Comeford, 
Philadelphia Electric Company. This will 
include a description of a budget plan 
used by Niagara Mohawk Power Cor- 
poration. 

A summarization of changes in pro- 
cedure and equipment since 1950, as ex- 
perienced by 69 companies, will be in- 
cluded in a talk on customer accounting 
trends, to be presented by R. O. Lobaugh, 
The Peoples Natural Gas Co., and R. D. 
Deeter, The Dayton Power and Light 
Company. P. R. Fry, The Manufacturers 
Light and Heat Company, and R. A. 
Krauss, The Cleveland Electric Illuminat- 
ing Company, will discuss standardizing 
for cost comparison. This will represent 
an interesting attempt to compile mean- 
ingful cost comparisons, including uni- 
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form classification of customer account- 
ing costs. 

On Wednesday morning, in a joint ses- 
sion of the Customer Activities Group, 
the Customer Accounting Committee will 
present a panel discussion on “Planning 
for and Installing a 650 Magnetic Drum 
Calculator.”” Panel moderators will be 
R. G. Maas, Wisconsin Electric Power 
Co., and C. D. Otcasek, The East Ohio 
Gas Company. The discussion is expected 
to be especially interesting because the 
panel members represent utility compa- 
nies which have already installed an IBM 
model 650 electronic data processing ma- 
chine, or which will install such machine 
before the end of this year. 

Panel members are J. G. Cadby, Wis- 
consin Electric Power Co. ; H. C. Bullion, 
The Detroit Edison Co.; D. C. Gillespie, 
Columbia Gas System; W. J. Ott, The 
Cincinnati Gas and Electric Co.; and 
R. C. Young, Jr., American Gas and 
Electric Service Corporation. 

At the Tuesday morning customer re- 
lations session, under the general direc- 
tion of B. J. McMillen, The Cincinnati 
Gas and Electric Co., George Coates, 
Southern Counties Gas Co., will discuss 
“Customer Service Order Systems—How 
They Work.” This presentation will in- 
clude tape recordings of actual customer 
orders, and a full screen enlargement 
showing forms required to process such 
orders. 

Harry E. Welsh, California Edison Co., 
will present a report on policies affecting 
customer business, and Clarence Shoch, 
Pennsylvania Power and Light Co., will 
report on “You and the Customer.”’ Both 
of these subjects are long-range joint un- 
dertakings of A. G. A. and EEI. 

John L. Neilson, Brooklyn Union Gas 
Co., will discuss bill payment agency 
practices, and will provide copies of an 
up-to-date survey of member companies. 
Fay Kee, Oklahoma Natural Gas Co., and 
Kenneth Hinckley, Houston Lighting 
and Power Co., will present joint reports 
of their committee’s campaign to extend 
the A. G. A.-EEI customer relations train- 
ing package to every gas and electric util- 
ity company in the U. S. 

At the luncheon session on Tuesday, 
Joseph H. Purdy, Baltimore Gas and Elec- 
tric Co., will touch upon the subject of 
“random access” in the course of his dis- 
cussion of customer information and 
electronic accounting. L. E. Smith, The 
Peoples Gas Light and Coke Co., Chi- 
cago, will present a survey report on gas 
turn-offs in summer. 





“What's New in Budget Billing?’ wil] 
be discussed by Robert J. Hayward, Con- 
solidated Edison Company of New York, 
Inc., Charles E. Lewis, Jr., Kansas City 
Power and Light Co., will discuss meth- 
ods of notifying customers of billing 
changes. An interesting exhibit of cus- 
tomer interview facilities will be pre. 
sented by Herschell R. Potts, Columbus 
and Southern Ohio Electric Company. 

At the joint session of the Customer 
Activities Group on Wednesday, the Cus- 
tomer Relations Committee will present 
Walter C. Skidmore, Long Island Light- 
ing Co., who will discuss promoting cau- 
tion near utility facilities. Mr. Skidmore 
will discuss customer relations aspects of 
gas or electric outages caused by construc- 
tion work either overhead or under- 
ground, and will point out some success- 
ful methods for coping with this problem. 

Mr. Skidmore’s talk will be followed 
by a spectacular demonstration of typical 
examples of the problem, using exhibit 
materials developed by his company. 

The Tuesday sessions of the Customer 
Collections Committee will be conducted 
by A. G. A. Chairman J. E. Malone, The 
East Ohio Gas Co., and EEI Chairman 
Roger Williams, The Toledo Edison 
Company. 


Timing of collections 


At the Tuesday morning session E. J. 
Hager, Philadelphia Gas Works, will dis- 
cuss “A Look at Today’s Collection Prac- 
tices.” R. V. Bowes, Philadelphia Electric 
Co., will present a paper on timing of 
collection appeals. Selection and training 
of personnel for credit and collection 
work will be the subject presented by 
W. J. Brauer, Long Island Lighting Com- 
pany, L. J. Rouk, Baltimore Gas and 
Electric Co., will report on “The Credit 
Picture,” and E. M. Selfe, The Detroit 
Edison Co., will report on collection work 
adapted to electronics. 

At the luncheon session on Tuesday, a 
collection panel discussion will be held, 
similar to the very successful panel dis- 
cussion held at Chicago last year. 

At the combined session of the Cus- 
tomer Activities Group on Wednesday 
morning, Melvin Wuest, Cincinnati Gas 
and Electric Co., will present a timely 
and pertinent paper entitled, ‘‘Standard- 
ization of Credit Policies in Opening 
New Accounts.” 

The human factors in accounting costs 
is the theme of the full day's program 
scheduled for Tuesday by the Accounting 

(Continued on page 40) 
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Complete mechanization of routine accounting 


procedures saves dollars and at the same time can increase quality 


Mechanizing materials and supplies 





s our nation’s economy has grown from 
A a child to a strapping young man, the 
public utilities of the country have grown 
right along with it. This process of ma- 
turing, in addition to bringing more wide 
spread use of our gas and electric service, 
has likewise brought betterment in our 
service through experience, research, in- 
vention and just downright finding better 
ways of doing things. 

Unlike most other businesses, we gas 
and electric companies must pipe or wire 
our service all the way to the customer's 
door. Needless to say, this necessitates a 
large and wide spread plant investment, 
and in order to expand or maintain this 
plant, a large inventory of materials and 
supplies is required. 

When we were smaller, most of our 
record keeping and other paper work 
was done either manually or with the aid 
of such office equipment as typewriters, 
adding machines and calculators. As we 
grew a little bigger we needed more ad- 
vanced equipment, such as bookkeeping 
machines, which semi-mechanized our 
office operations. 

As we continue to grow, and as our 
paper work increases, it becomes appar- 
ent that complete mechanization of all 
routine accounting procedures is desir- 
able. 

Semi-mechanized office operations may 
be defined, for our purpose, as the use 
of key-operated bookkeeping machines 
which require constant operator attention 
and manipulation and which have only 





Developed by the following Project Committee of 
the A. G. 2 General Accounting Committee: 
A EE 


A. G. A. cE 
R. J. Farley—Chairman C. A. Goranson—Chairman 
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semi-automatic printing, calculating and 
totaling features. 

Complete mechanization, on the other 
hand, may be considered as equipment 
requiring very little operator attention 
and which will produce finished reports, 
records, etc., utilizing, for the most part, 
completely automatic features. 

When a company approaches the point 
where it is profitable to mechanize all or 
some of its accounting routines, it be- 
comes evident that mechanization results 
in other than economic advantages such 
as better records, increased accuracy and 
availability of more detailed reports. 


Formed project committee 


At the 1954-55 Organization Meeting 
of the A. G. A.-EEI General Account- 
ing Committee held in Cleveland, Ohio 
in September, 1954, it was noted that 
approximately one-half of the companies 
represented at the meeting had not mech- 
anized their materials and supplies ac- 
counting. Accordingly, a Project Com- 
mittee was formed to prepare a paper on 
the subject of Mechanized Materials and 
Supplies which it was felt would be of 
interest to all companies, and particularly 
to those who have not as yet mechanized 
their material accounting. 

With respect to type of equipment, it 
goes without saying that volume is the 
determining factor in this regard. As a 
general rule, mechanization of Materials 
and Supplies in utility companies either 
accompanies or follows mechanization of 
other volume paper work such as cus- 
tomer billing, payroll, etc. 

The various key-operated bookkeeping 
machines will be eliminated from any 


further discussion since they are usually 
limited to record keeping, and by-product 
reports are not generally available. 

On the other hand, the various elec- 
tronic data processing machines are too 
new to evaluate fully. It is felt that their 
cost may be relatively high and possibly 
beyond the limits of all except the larger 
companies, at least for the present and 
the immediate future. 

Between the two types of equipment 
mentioned above is punched-card equip- 
ment. For the past two decades this equip- 
ment has been the most widely adopted 
method of completely mechanizing ac- 
counting routines. This paper will there- 
fore be predicated upon punched-card 
mechanization, but with the thought in 
mind that most of the comments will still 
be applicable to mechanization of Mate- 
rials and Supplies in the event other types 
of equipment are used. 

Discussion of the particular make of 
punched-card equipment to be used is 
outside the scope of this paper and will 
not be mentioned any further, except to 
say that each make has its own merits 
which should be investigated by each 
company, especially if punched-card 
equipment is not presently used in any 
phase of the company’s accounting op- 
erations. 

Mechanization of Materials and Sup- 
plies, as presented herein, is presumed to 
be the conversion of some manual or 
semi-mechanized method to a complete 
punched-card machine accounting system. 
To realize the full potential of the mech- 
anized method, it is necessary for all in- 
tent and purposes to “throw off the old 
and put on the new.” Therefore, it is 
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felt that mechanization should cover both 
quantities and dollars, and should inte- 
grate the requirements of the operating, 
purchasing, stores and accounting de- 
partments. 

The foregoing contemplates, for ex- 
ample, that the activity or transaction 
card which is punched to represent an 
issue from stock will not only serve to 
reduce the quantity in the balance card 
but will also act to credit the current asset 
account for Materials and Supplies and 
charge work in progress, operation, main- 
tenance or some other account with the 
related dollars as well as the stores over- 
head amount. By-product records and re- 
ports become almost unlimited when 
the extent of mechanization is broadened. 

After the decision is made to convert 
to a mechanized Materials and Supplies 
procedure, the question arises, ‘‘How and 
where do we start ?” In order to make the 
transition smoothly, complete approval 
and cooperation of top management, op- 
erating and accounting officials should be 
obtained prior to starting the program. A 
thorough survey of the present situation, 
including joint meetings with operating, 
purchasing, stores, accounting and other 
interested departments, should be under- 
taken to cover such points as the follow- 
ing: 

(1) To establish areas of common in- 
terest in the changeover program, discuss 
objectives and assign responsibilities. 

(2) To determine the various kinds of 
materials and supplies prior to design of 
the coding pattern. 

(3) To analyze all Materials and Sup- 
plies source documents, including the 
flow of these documents from the point 
of origin through the warehouse and ac- 
counting office routines. 

There are, of course, many other items 
to be considered, but the essentials out- 
lined above are fundamental and may be 
likened to the foundation on which a 
house is built. 

Following the “spade work” just men- 
tioned, the next step is to select a coding 
pattern to cover the current materials and 
supplies as well as provide for future 
expansion. During this coding process it 
will be evident that there exists a large 
assortment of very similar, but not identi- 
cal, items of material. Many of these 
variations may have been brought about 
by changing operating conditions such as 
higher pressures for gas and higher volt- 
age for electric companies, or may exist 
by the fact that purchases are made from 
different manufacturers in different sec- 
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tions of the operating territory. 

The coding of materials and supplies 
will encompass three very closely related 
items: (1) a numeric code system; (2) 
a uniform abbreviated description pro- 
cedure; (3) a standard unit of measure 
for each item. 

What is a numeric code system? In 
most instances, it is a six or seven digit 
number assigned to a particular stock 
item. This number is usually made up of 
the following components: 

(1) Major Class designation, which 
is usually the first two digits of the code 
number. 

(2) Minor Class designation, which 
is usually the two digits following major 
class. A minor class is not always required 
in a coding pattern depending upon the 
extent of materials and supplies carried 
in inventory. 

(3) Item designation, which is the 
remainder of the number and will consist 
of three, four or five digits depending 
upon whether or not minor class designa- 
tions are used. 

Major classes are established in order 
to group items of a similar nature. Ex- 
amples in a gas utility might consist of 
pipe, casing and tubing, various kinds 
of valves (check, gate, plug), flanges, 
pipe fittings, etc. while in an electric 
utility we might find poles, crossarms, 
wire, cable, etc. In some instances more 
than one major class is assigned to similar 
items for a particular reason, such as 
designating pipe between new and used. 


Minor classes 

Minor classes, if used, are provided 
for dividing the major groups of similar 
items into smaller more closely associated 
items, such as separating pipe between 
plain-end and screw. Item designation 
generally provides for size, kind, weight, 
manufacturer, etc. 

The number of such groupings to be 
established, and the existence of both 
major and minor classes, depends on the 
engineering, operating and accounting 
requirements of the individual company. 
In certain cases, due to the relatively small 
number of items involved, it is expedient 
to group more than one type of material 
in a class such as chemicals, compounds, 
paints and petroleum products. 

Why is a uniform abbreviated descrip- 
tion procedure important? Lengthy de- 
scriptions are not readily handled by ma- 
chines, and thus brevity, clarity and 
uniformity are essential. The number of 
fields in a tabulating card is limited, and 





generally only about twenty card columns 
are allotted for description. This means 
that considerable thought must be given 
to condensing each description in such a 
manner that even though it is brief, it is 
still adequate to describe the item. 

Uniformity of abbreviations is impor. 
tant to facilitate working with the items 
and in order to make the reports more 
presentable and easier to read. A glossary 
of uniform abbreviations should be pre. 
pared and distributed for the review and 
approval of all interested departments, 

Aword of caution—although standard 
abbreviated descriptions are an integral 
part of the mechanized procedure, their 
importance can be overemphasized. There 
is little to be gained in continually re- 
writing these descriptions, after the 
changeover to mechanization has been 
completed, since the proper use of the 
stock symbol or code number, if strictly 
adhered to, will insure accuracy of refer- 
ence at all times. 

Why is a standard unit of measure re- 
quired ? This is obviously important un- 
der any method of accounting for Mate- 
rials and Supplies. Especially is this true 
under a mechanized procedure. If a stand- 
ard unit of measure is not utilized, con- 
fusion will result in requisitioning, pur- 
chasing and accounting for certain items. 

In the event any item of Materials and 
Supplies is handled in more than one 
unit of measure, such as paint (i.e. pints, 
quarts, and gallons), the standard unit 
of measure should be the smallest unit 
carried in stock or, if it is felt that con- 
version to the smallest unit will create 
errors and confusion, then a different ma- 
terial code number should be assigned 
and each unit considered as a different 
item. 

One of the more critical problems in 
stores accounting control is in the ap- 
plication of “units of measure,” particu- 
larly to items being issued. A good share 
of inventory variances is caused through 
laxity in this phase of storekeeping. The 
problem should be recognized and em- 
phasized during the changeover to mecha- 
nization. 

With regard to establishing the orig- 
inal coding pattern, which incidentally is 
a “tailor made” job for each company, it 
has been the experience of some com- 
panies that the best method of gathering 
the required information for item de- 
scription, size, specifications, etc., is on a 
card record. The size of the card form 
should be sufficient to accommodate all 

(Continued on page 38) 
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Historic city of Roanoke, Va., formerly abundant with Indian trails, is site of 1956 Sales Conference on 


Industrial and Commercial Gas. The conference will be sp ed by S$ 


+h 





rn Gas Association and South- 


eastern Gas Association, and held in Hotel Roanoke, the luxurious Tudor-style mansion depicted above 


he 1956 Sales Conference on Indus- 

trial and Commercial Gas will be the 
most comprehensive ever presented by 
the Section. Lawrence E. Biemiller, 
chairman, announced that this year not 
only will the Industrial and Commer- 
cial Gas Section have a major part in the 
three-day meeting at the beautiful 
Hotel Roanoke, Roanoke, Virginia, 
April 17, 18 and 19, but the Southern 
Gas Association and the Southeastern 
Gas Association will be co-sponsors. 

Following an established custom, the 
conference will open with Industrial 
Gas Day on Tuesday and a general ses- 
sion on Wednesday. On the latter day 
the formal luncheon and dinner will be 
held, together with the Friendship 
Room reception. 

Commercial Gas Day on Thursday 
will conclude the conference. There 
will be specific topics presented for in- 
dustrial gas men and reports of sales 
and campaign plans and case histories 
for commercial gas men. 

This year’s conference will have a 
well diversified selection of subjects. It 
will also cover sales, promotion and 


ISSUE OF MARCH, 1956 


research activities of particular interest 
to department heads and management. 
These conferences provide an ideal op- 
portunity of getting together on mutual 
problems, gathering information on 
new products and processes, and hear- 
ing inspirational talks. 

Starting with Industrial Gas Day, 
prominent speakers from several lead- 
ing manufacturers will discuss new appli- 
cations for gas in industrial processing. 
John Sellors, Jr., Bryant Industrial Prod- 
ucts Corp., will have an interesting paper 
on how gas gives improved product in 
ceramic kilns. 

Raymond R. West from Minneapo- 
lis-Honeywell Regulator Company's 
industrial division will speak on modern 
instrumentation for industrial heat proc- 
ess operations including boiler firing. Re- 
appraisal of the advantages of boiler con- 
versions will be the subject of a senior 
technician of The East Ohio Gas Com- 
pany, K. N. Hawk. 

Concluding the afternoon session of 
Industrial Gas Day, Oliver Pritchard, 
The Brooklyn Union Gas Co., will talk 
on non-ferrous metal melting. 


At the general session on Wednes- 
day, which usually has the largest au- 
dience, John C. Parrott, president, 
Roanoke Gas Co., and representatives 
of the Southern and Southeastern gas 
associations will officially greet the 
delegates to the conference. ‘A Supplier 
Looks at Industrial and Commercial 
Gas Sales,” will be the subject of a paper 
to be presented by R. S. Bruns, Jr., 
Transcontinental Gas Pipe Line Com- 
pany. 

Another topic which will be included 
on that day and for which the speaker 
will be announced later is Progress in 
Industrial and Commercial Gas Re- 
search. 

An inspirational talk will be given 
by J. Robert Delaney, The Cincinnati 
Gas & Electric Co., and vice chairman 
of the Section. He has selected ‘‘Present- 
ing a Solid Front”’ as the title of his ad- 
dress. 

What has become a traditional cere- 
mony at these conferences is the presen- 
tation of certificates of life membership 
in the Industrial and Commercial Hall 
of Flame. They will be presented just 


29 


2 
ms 
= 
m 
<= 
m 
# 
2) 
S 
3 
Ny 
= 
I] 
(2) 
wo 
mw 
zx 
ta | 
9 
fea 
= 
> 
yo 
™ 
= 
s 
& 
9S 
S 
: 
x 
= 





The mammoth natural bridge shown at left, and the Peaks of Otter bordering Skyline Drive, 


are among the many scenic wonders which attract millions of visitors annually to Virginia 


before the formal luncheon at which 
a prominent industry official will be the 
speaker. 

A subject that has much interest for 
the entire gas industry, as well as those 
at the conference, is air conditioning 
commercial and industrial buildings. 
This will be presented by Victor Cole 
of the Carrier Corporation. 

“The Pay-off on Industrial and Com- 
mercial Advertising at the Local Level” 
is the title of the interesting presenta- 
tion to be given by E. V. Bowyer of the 
host company, the Roanoke Gas Com- 
pany. Mr. Bowyer is chairman of the 
Programs and Papers Committee who 
arranged the entire program for this 
conference. 

Prize awards to the winners of the 
recent PEP contest will be presented by 
Harold Massey, managing director of 
GAMA. This will conclude the afternoon 
session which will be followed by the 


Gas Appliance Manufacturers Friendship 
Room Reception and then the annual din- 
ner, with entertainment. 

Opening speaker at the morning ses- 
sion on Thursday, the last day of the con- 
ference, will be L. J. Fretwell, Oklahoma 
Natural Gas Co., and chairman, Sales 
Promotion Subcommittee. He will tell 
the delegates what’s new in commercial 
equipment. ‘Making the Most of What 
You Have” is the title of a paper pre- 
sented next by E. J. Mayland, Gas Maga- 
zines, Inc., the publisher of Cooking for 
Profit. 

“Let's Put More Pep in the PEP Cam- 
paign”’ will be the title of one of the sales 
addresses, with the speaker to be an- 
nounced. For the afternoon session, B. L. 
Landis of the Bradmar Sales Co., Ard- 
more, Pa., will speak on a very important 
subject to commercial gas men—incinera- 
tion—commercial and industrial. 

For the final talk of the conference 


A. G. A.’s Hayes Walter will make an 
address on maintaining and increasing 
sales in the present competitive situation. 

On the day before the conference, 
Monday, April 16, meetings will be held 
of the Metals Committee and the Indus- 
trial Processing Committee. Following 
the conference on Friday, April 20, the 
Food Service Equipment Committee and 
the Commercial Processing Committee 
will meet. Other meetings scheduled dur- 
ing the conference will be the PEC In- 
dustrial and Commercial Steering Com- 
mittees, and the Section’s Nominating 
Committee. 

The advance program of the confer- 
ence is in the mail and contains a reser- 
vation blank for rooms at the Hotel Roa- 
noke. Please get your reservation in early 
to the hotel and give them all the infor- 
mation requested so that you will have 
suitable accommodations. We expect a 
large gathering at the Conference. 





Midwest Industrial Gas Council holds meeting in Chicago 


HE WINTER MEETING of the Midwest 

Industrial Gas Council was held at the La- 
Salle Hotel, Chicago, Jan. 20, and was well 
attended by industrial gas men from the neigh- 
boring states. Chairman J. C. Gurche, Pan- 
handle Eastern Pipeline Co., Kansas City, Mo., 
presided. 

The first speaker of the morning session was 
E. P. Morton, Servel, Inc., who spoke on ‘‘The 
Absorption Refrigeration Unit for Industrial 
and Commercial Air Conditioning.” He was 
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followed by Marvin Chandler, president, 
Northern Illinois Gas Co., whose subject was 
“How Natural Gas Companies Finance Their 
Needs.” 

Afternoon speakers were J. D. McCullough, 
chief engineer, refractories division, The Bab- 
cock & Wilson Co., on ‘Refractories & Insula- 
tion”; and C. H. Lekberg, manager, industrial 
gas sales, Northern Indiana Public Service 
Co., on “Discussion of the American Gas As- 
sociation Research Program with Special Ref- 
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erence to Industrial Gas Projects and Appli- 
cations.” 

The new officers of the council for 1956 
are: chairman, J. R. Woodfill, Northern Indi- 
ana Public Service Co., Hammond, Ind.; vice- 
chairman, Jack H. Mikula, Milwaukee Gas 
Light Co., Milwaukee, Wis.; and secretary- 
treasurer, Grover C. Lewis, Northern Illinois 
Gas Co., Bellwood, Illinois. 

The two-day spring meeting will be held in 
St. Louis, Mo., in May. 
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Chicago will be scene of distribution, 
transmission conferences to be held during week of May 7-11 


Section combines two meetings 








new twist in Operating Section con- 

ferences will be tried in May when 
two conferences, previously scheduled 
weeks apart, will be held during the same 
week in the same city. The combined 
meeting in Chicago is expected to at- 
tract more than 1,500 engineers, techni- 
cians, and operating men from every 
phase of gas industry operation. 

The Congress Hotel will be the scene 
of the Distribution, Motor Vehicles and 
Corrosion Conference on Monday, Tues- 
day, Wednesday and Thursday, May 7- 
10. Then, concurrent with the Thursday 
morning sessions, the two-day Gas Sup- 
ply, Transmission and Storage Confer- 
ence will open at the Conrad Hilton Ho- 
tel, two blocks away. 

The program for the two meetings 
has been so arranged that discussions pri- 
marily of utility operations will be held 
on Monday and Tuesday; while trans- 
mission line operations will be featured 
on Thursday and Friday. Wednesday 
will be devoted to subjects of universal 
interest. 

By judicious planning, a delegate will 
be able to attend as many sessions of in- 
terest during the combined meetings as 
would have been possible in previous 
years at two separate conferences. 

The combined conferences will be pre- 
sented as a “package deal.” One regis- 
tration fee of $12.50 will entitle a dele- 
gate to attend all or part of one or both 
meetings. Registration desks will be open 
in the Congress Hotel from Monday 
through Thursday noon and at the Con- 
tad Hilton all day Thursday and Friday. 
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Planning program for the Transmission Conference are chairmen, vice-chairmen, 
and subcommittee chairmen of committees on transmission, underground storage, 
gas measurement, gas dispatching, natural gas production, and communications 


The Distribution, Motor Vehicles and Corrosion Conference was planned by chair- 
men and vice-chairmen of committees on distribution, corrosion, customer service, 
and automatic and mobile equipment, and subcommittees of these four committees 
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Admission to all conference functions 
will be by badge only, but badges will be 
valid at either meeting. 

Another experiment will be tried to 
facilitate registration and eliminate the 
jam which inevitably accompanies the 
opening session. Instead of filling out 
registration cards and presenting them to 
the cashiers, delegates will receive their 
cards after they have paid their registra- 
tion fees. The cards may then be filled 
out and turned in whenever convenient. 

Both conferences will be built around 
the traditional morning general sessions 
and the popular informal, off-the-record- 
discussion-type afternoon sessions. On 
the first three days, however, another new 
departure will be inaugurated with the 
introduction of a ‘General Luncheon.” 

In the past, a separate luncheon has 
been held as a prelude to each of the 
afternoon sessions, with the delegates 
remaining at their luncheon tables dur- 
ing the discussions. This year, on Mon- 
day, Tuesday and Wednesday, a general 
luncheon will be held, open to all dele- 
gates who wish to attend. Following 
luncheon, in the Gold Room of the 
Congress, delegates will adjoin to ‘ndi- 
vidual meeting rooms for the several 
sessions. 

In addition to these general lunch- 
eons, on Monday and Tuesday the Cus- 
tomer Service Committee will sponsor 
separate luncheon sessions, as will the 
Metering Subcommittee on Wednes- 
day. 

On Thursday and Friday, during the 


transmission sessions, there will be no 
general luncheon, but several luncheon 
sessions will be scheduled as in the past. 

Tying the two meetings together will 
be the Social Hour, from 5:30 to 7:30 
p-m. on Wednesday in the Gold Room 
of the Congress. All delegates and their 
ladies are invited to attend for two 
hours of conviviality. 

The Peoples Gas Light and Coke 
Company of Chicago will furnish an 
information desk and lounge for the 
first three days at the Congress and the 
final two days at the Conrad Hilton. 
Ladies attending the conferences may 
meet their friends here and secure in- 
formation on sightseeing tours; radio, 
television and theatre tickets; shop- 
ping ; and points of interest. Coffee will 
be served to the ladies from 9:00 a.m. 
to noon each day. 

It would be difficult to see how more 
fact-packed sessions could be scheduled 
in a five-day period. In addition to five 
general sessions, there will be five joint 
sessions sponsored by the A. G. A. Au- 
tomotive and Mobile Equipment Com- 
mittee and the Edison Electric Institute 
Transportation Committee; three cor- 
rosion sessions; two on distribution 
design and development; two on con- 
struction and maintenance; one morning 
session and one luncheon-afternoon ses- 
sion on metering; and two luncheon-aft- 
ernoon sessions on customer service. 

Also scheduled are luncheon-after- 
noon sessions on natural gas produc- 
tion, gas measurement, underground 





storage, pipelines, compressor stations, 
gas dispatching, and communications, 

A highlight of the Monday general 
session will be the presentation of sery. 
ice awards to four 1955 Operating Sec. 
tion Committee chairmen, by Section 
Vice-Chairman V. H. Bittner, who wil] 
also report on Section activities. A sim. 
ilar report and presentation to six past 
committee chairmen will be made at 
the Thursday general session by Grove 
Lawrence, also a Section vice-chairman 

Presiding at the general sessions will 
be F. H. Bunnell, Consumers Power 
Co., chairman, Distribution Commit. 
tee; John B. Corrin, Hope Natural Gas 
Co., chairman, Committee on Under. 
ground Storage; N. P. Peifer, The Man. 
ufacturers Light and Heat Co., chair. 
man, Corrosion Committee; Dwight 
Sprow, Natural Gas Pipeline Company 
of America, chairman, Transmission 
Committee; and W. H. Weber, The 
Brooklyn Union Gas Co., chairman, 
Customer Service Committee. 

Advance programs were mailed on 
March 1 to all Section members and 
company delegates, along with hotel 
reservation cards which should be re. 
turned direct to the hotels concerned 
as soon as possible. Blocks of rooms 
have been set aside in both the Congress 
and Conrad Hilton hotels. 

Also mailed to members were ques- 
tion cards, upon which delegates may 
list subjects they wish to hear discussed 
Or questions they may wish to have an- 
swered at the various sessions. 


Slate Production Conference for Philadelphia 





At head of table during program preparation are Chairman Samuel Cohen (I.), Chemical and En- 
gineering Committee, and Chairman J. L. Turnan (r.), Manufactured Gas Production Committee 
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FS three days in May, Philadelphia will 
be the manufactured gas production 
center of the United States, when the Op- 
erating Section’s Chemical, Engineering 
and Manufactured Gas Production Con- 
ference is held at the Benjamin Franklin 
Hotel. 

On Wednesday, Thursday and Friday, 
May 16, 17 and 18, some 500 chemists, 
engineers and manufactured gas produc- 
tion operators will meet for a comprehen- 
sive review of activities in their fields. 

The conference will open on Wednes- 
day morning with a general session de- 
voted to research, accident prevention, 
air pollution, and natural gas pricing, all 
subjects of widespread interest. From 
then on, however, the conference will 
consist of sessions devoted to detailed 
discussions of more specific interests. 
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Two morning sessions on Thursday 
and Friday will take up the problems of 
chemical engineering, including unde- 
sirable deposits in utility distribution sys- 
tems; suspensoids in gas distribution sys- 
tems, odorization, and water conditioning 
for compressors. Others subjects are gas 
chromatography, gas-fired incinerators 
and air pollution, and determination of 
water in natural gas. 

Samuel Cohn, The Peoples Gas Light 
and Coke Company, will preside at the 
first Chemical and Engineering session, as 
chairman of the sponsoring committee. 
D. L. White, Washington Gas Light Co., 
as vice-chairman, will preside at the sec- 
ond. Mr. Cohn will also preside at the 
general session on Wednesday. 

The Manufactured Gas Production 
Sessions on Thursday and Friday morn- 
ing will stress synthesis ammonia ; use of 
industrial gases for underfiring coke 
ovens; pressure hydrogasification ; distri- 
bution of heat in oil gas sets; heavy oil 
reforming on CCR sets; oxygen costs; 
planning of natural gas purchase pro- 
grams; and catalytic reforming of heavy 
oil. 

Manufactured Gas Production Com- 
mittee Chairman J. L. Turnan, Worcester 
Gas Light Co., will preside at the first 
session sponsored by his committee. The 
second session will be conducted by the 
vice-chairman, J. G. Voelker, Central 
Hudson Gas and Electric Corporation. 


Eight separate luncheon sessions are 
scheduled, each beginning at 12:30 and 
continuing throughout the afternoons. 
On Wednesday, plant waste disposal and 
manufactured gas production planning 
will be featured. Thursday afternoon will 
be devoted to carbonization and coke, 
manufacture of high Btu gases, and qual- 
ity control, gas conditioning, and odoriza- 
tion. On Friday, the delegates will hear 
discussions on instrumentation; analyses 
and tests ; low Btu gases; and the use and 
handling of LP gases. 

A social hour will be held on Wednes- 
day afternoon, from 5:30 to 7:30 p.m., 
for all delegates and their ladies. 

Reverting to a procedure used in pre- 
vious years, printed papers will be dis- 
tributed at the opening of the conference. 
Complete sets of available papers will be 
enclosed in envelopes which delegates 
may pick up at any time during the three- 
day meeting. 

Orders will also be taken for three- 
ring binders, especially prepared to hold 
Operating Section technical papers. Pa- 
pers will be printed on punch-hole paper 
for easy insertion in the binders. 

The registration fee for the three-day 
meeting will be $10.00. Registration 
desks will be open in the Benjamin 
Franklin Hotel from 8:30 to 5:00 p.m. 
each day. Although there will be no ad- 
vance registration, personal registration 
should be facilitated by a new procedure. 


SET DATES FOR 1957 


@ The following times and places 
have been selected for Operating 
Section Conferences for 1957: 

Distribution, Motor Vehicles and 
Corrosion Conference, April 8-11, 
Rice Hotel, Houston, Texas. 

Gas Supply, Transmission and Stor- 
age Conference, May 9-10, Mark 
Hopkins Hotel, San Francisco, Cali- 
fornia. 

Chemical, Engineering and Manv- 
factured Gas Production Conference, 
May 20-22, The Balmoral Hotel, Mi- 
ami Beach, Florida. 


Delegates will no longer be required 
to fill out registration cards before re- 
ceiving their badges. Instead, they will 
be given their badges and registration 
cards when they pay their fee; the cards 
may then be filled out and turned in at a 
more convenient time. 

On March 1, advance programs for the 
Production Conference were mailed to all 
Section members, along with hotel reser- 
vation forms and question cards. Dele- 
gates desiring to hear specific problems 
discussed at the conference should list 
them on the question cards which should 
be returned promptly to A. G. A. Head- 
quarters. Hotel reservations should also 
be requested promptly, returning the ap- 
propriate cards direct to the hotel. 





PCGA workshop hears latest in homemaking, buying trends 


HE MEN at the helm of American industry 

are taking a good look these days at the 
member of the family who most directly 
shapes their economic future—the American 
homemaker. 

That was evidenced at the annual Home 
Service Workshop of the Pacific Coast Gas 
Association, Feb. 7-8, in San Pedro, California. 

Top experts in the home economics field 
outlined up-to-the-minute trends in home con- 
sumption and habits. Noteworthy was the 
heavy attendance by men, many of them top 
representatives of the natural gas industry or 
of gas appliance manufacturers. 

Tyler MacDonald, vice-president, Hixson 
Jorgensson Inc., Los Angeles advertising firm, 
was the luncheon speaker at the first-day 
session of the workshop. He pointed out that 
the mass selling which has made American 
mass production possible has at its roots an 
appeal to those basic human wants to which 
Mrs. Homemaker can usually give the most 
direct expression—that of the final purchase. 

C. S. Stackpole, managing director, Ameri- 
can Gas Association, congratulated the ladies 
for their guiding influence in the field of con- 
sumer buying. Pointing out that the “‘little 
woman” is responsible for the major part of 
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the nation’s gas appliance sales, Mr. Stackpole 
urged the industry to turn even more attention 
to determining the wants of Mrs. Homemaker. 

Mildred Novotny, home management 
specialist, University of California, gave an 
over-all picture of some of the latest trends in 
home planning and family management. She 
explained that the high birth rate of the 1940's 
will spur a new building boom in the 1960's 
when children of the war and postwar years 
grow to marriageable age. New ideas and new 
approaches to home management will be 
necessary then, Miss Novotny said, to solve 
the problems created by the trend toward 
larger families and tighter family budget plan- 
ning. 

Some everyday miracles are on the draw- 
ing boards, she predicted, which will make 
home making in the 60’s and beyond both 
easier and more economical. 

Other highlights of the first-day sessions 
were reports by Edith Ramsay, home equip- 
ment editor, American Home magazine, and 
by Reba Staggs, director, home economics de- 
partment, National Livestock and Meat Board, 
Chicago. Reba Staggs told of new develop- 
ments in packaging, cutting, and preparing 
meats. 


At Wednesday’s sessions, Helen Jensen, 
consumer service director, Western Beet 
Sugar Producers Association, told of some of 
the new uses of sugar and some of the latest 
findings on the nutritional value of the sweet 
staple. Sugar-based detergent, or “soap you 
can eat,” is one of the more startling develop- 
ments. 

Mercedes Bates, Los Angeles advertising 
food consultant, was the luncheon speaker at 
the second-day session. In outlining the forth- 
coming Mrs. America contest, Miss Bates 
stressed its importance as a vehicle for adding 
dignity and prestige to the position of the 
American wife and mother. She urged that the 
industry make full use of the contest and of 
the winning Mrs. America to promote accep- 
tance of the fact that some 70 million “Mrs. 
Americas” maintain a firm, knowing hand on 
the purse strings of the nation. 

Elizabeth Crowe, chairman, Home Service 
Committee, Pacific Coast Gas Association, and 
home service director, Southern Counties Gas 
Company Eastern division, presided over the 
workshop sessions. William C. Bullock, man- 
ager of Southern Counties’ Harbor division, 
was Official host to the more than 150 dele- 
gates. 
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RESIDENTIAL GAS. SECTION 


How many gas refrigerators can you sell 
in 1956? Servel put research to work for an answer to the question 





Gas refrigerator sales in 1956. 





By ROBERT B. ROBINSON 


Marketing Research Manager 
Servel, Inc. 


ou have one major concern in the re- 

frigerator market for 1956. That is: 
How many can you sell ? 

Our interest is exactly the same as 
yours, so let’s take a quick look at this 
market. 

We believe that world sales prospects 
will be much the same in 1956 as they 
were in 1955 when total sales were just 
over four million units. In only three of 
the past eight years have world sales been 


From an address to a group of Midwestern gas 
utility cumeany officials at the 1956 Servel re- 
frigerator showing Jan. 6 in Chicago. 


lower. We think world volume in 1956 
will again be in the neighborhood of 
four million units, about 3.7 million of 
which will be U. S. sales. 

What does this prediction mean to you 
and me? It does not mean that we will 
automatically do better in 1956, but it 
does mean that if we do worse, somebody 
else will be showing improvement. The 
logic in this is simple. Since the volume 
of business isn’t going to change much, 
the only differences will be in how much 
business each brand gets. 

I would like to say here that, with in- 
dustry sales continuing at the present 
rate, we are going to be one of the gainers 
in 1956. 

You will want to know how we sup- 
port our volume prediction. Here are 
some of the points we considered: 


Set sales conference in New York 


The annual 
meeting of the 
Eastern Gas 
Sales Confer- 
ence will be held 
at the Park Sher- 
aton Hotel in 
New York City 
on Monday and 
Tuesday, May 
7th and 8th, 
1956, beginning 
at 10:00 a.m. This conference is a 
result of the merger of the New 
York, New Jersey and Eastern Natu- 
ral Gas Sales Conferences and is 
sponsored by the A. G. A. Residential 
Gas Section. 

The new conference will serve the 





A. J. Hartman 
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states of New York, New Jersey, Ken- 
tucky, Maryland, Ohio, Pennsylvania, 
Virginia and West Virginia. 

The conference will be under the 
direction of A. J. Hartman, Consoli- 
dated Edison Co. of New York, as 
chairman and will feature discussions 
by capable and qualified gas com- 
pany sales executives on the many 
sales problems now confronting the 
industry. In addition, several na- 
tionally known speakers from outside 
of the gas industry will appear. 

The conference luncheon will be 
held each day and the gas appliance 
manufacturers will be requested to 
provide a “Friendship Hour,” which 
traditionally is one of the features of 
the Residential gas sales conferences. 


1. Consumers will have more money 
to spend in 1956. Personal income in 
1955 was $302.6 million and will proba- 
bly rise to at least $311 million in 1956— 
a 3 per cent increase. Just as important 
as the increase itself is the fact that in- 
comes will continue to climb throughout 
the year. The amount of money consum- 
ers have left after taxes will be larger in 
1956, even if federal income taxes are 
not cut. 

2. More people will be at work in 
1956, with the annual level probably 
reaching 63.5 million. You will hear 
some talk about a modest increase in un- 
employment, with the total rising from 
2.7 million in 1955 to about 3.2 million 
in 1956. These discussions, however, are 
too frequently accompanied by a failure 
to consider the number who are working 
—and in 1956 more people will be work- 
ing than ever before. 

3. Fewer cars will be built in 1956, 
which could very easily mean that many 
people will have more money to spend 
on other items, such as refrigerators—if 
they are properly approached by the sell- 
ers. It is now admitted by the automo- 
tive industry that 1956 new car sales will 
be under the volume of almost 7.5 mil- 
lion for 1955. This is a factor some find 
discouraging, but we think it has impor- 
tant value in support of optimism. 

First, the decline in new car sales 
won't be great; 1956 can well be the sec- 
ond biggest year for the industry so the 
over-all economy won’t be hurt much. 
And, secondly, we should all remember 
what we have learned from our own ex- 
perience—that is, when we are busy buy- 
ing a new automobile, we may not be 
able to buy many other items until the 
car is paid off. Looking at it this way, we 
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see that slighly lower sales of cars could 
easily mean that people will have more 
money to spend on other merchandise. 

4, Consumer credit is not dangerously 
high. There is no denying that in recent 

ears consumers have made fabulous use 
of credit. But the important thing is not 
how much credit has been extended; it 
is how well people are able to carry their 
credit burden. Consumers are not danger- 
ously in debt at the start of 1956. 

The facts are that consumer goods in- 
stallment credit (other than automo- 
biles) is today only 2.15 per cent of con- 
sumers’ disposable income. A year ago 
the ratio was 2.08 per cent. Even total in- 
stallment credit, still less than 10 per cent 
of consumer disposable income, is up 
only slightly from 8.6 per cent in the 
latter part of 1954. In short, credit is 
still at a reasonable level, with continued 
high sales of refrigerators possible. 

5. New housing starts will be down 
only fractionally in 1956. There will be 
less residential construction than in 1955, 
but it’s pretty much a case of coming 
down from one cloud to the next lower 
one. Housing starts for 1955 were a bit 
over 1.3 million units. Current predic- 
tions are for 1.2 million in 1956. Many 
authorities think the dollar volume of 


New approach seen 





H. D. Valentine will 
act as the chairman at 
5 the opening of annual 
Mid-West sales meet 


he 29th annual Mid-West Regional 

Gas Sales Conference will be held on 
April 23-25 at the Edgewater Beach Ho- 
tel in Chicago. Sponsored by A. G. A. 
Residential Gas Section, this year’s pro- 
gram is being directed by H. D. Valen- 
tine, 1956 chairman of the Council. 

“At no time has the Mid-West Re- 
gional Gas Sales Council deliberated so 
intensively as in the design of the forth- 
coming program,” said Mr. Valentine. 
“A new approach in program design 
provides that each presentation will cover 
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residential construction will be the same 
as last year, which means that housing 
will be of higher quality. And higher 
quality homes are the best prospects for 
new appliances. 

6. Kitchens are receiving increased 
publicity. This is a point which we think 
particularly important. Don’t underesti- 
mate the influence of such important 
housing magazines as Good Housekeep- 
ing, Living for Young Homemakers, 
American Home and the rest. All are 
giving an increasing amount of attention 
to the new, the modern and the conven- 
ient in kitchens. 

Such publicity is bound to improve our 
markets in new homes and in the kitchen 
modernization field, as more and more 
American women become convinced that 
having a modern refrigerator or an en- 
tirely new kitchen is a mighty important 
thing in their lives. 

7. Consumer attitudes support our 
predictions. A survey, released in Decem- 
ber, 1955, by Business Week magazine, 
says the consumer “‘seems set, for the 
most part, to keep up the pace at which 
he has been going.” Here are some of the 
things this survey reports about consumer 
attitudes: 71 per cent of all families ex- 
pect good times for business generally 


during 1956. This is practically the same 
as last summer's figure and a sizable 


jump from 54 per cent in the fall of 


1954. 


In late 1955, just as many people ex- 
pressed the opinion that now is a good 
time to buy large household goods (such 
as refrigerators) as answered “yes” to 
the question last summer. Reports show 
consumers expect 1956 to be a good year. 
We think it would be a mistake for us to 
assume otherwise unless we find tangible 
reasons for doing so. 

To summarize, 1956 will be a year for 
leveling off but not for going down. The 
new year will certainly not show the same 
increases over 1955 that 1955 did over 
1954. But this is not the important point. 
What is important is that the 1956 level 
will be a very high one, offering signifi- 
cant opportunity to all areas of American 
business. 

The big question for all of us selling 
the Servel refrigerator is: How do we fit 
into the picture for 1956? There are 
many ways in which we are prepared to 
take advantage of the coming year, and I 
want to tell you about them. 

Servel’s new refrigerator line includes 
only one retail model of less than 10 cu- 


in Mid-West Sales Conference 


some phase of the general subject of 
selling, using as illustrative material, a 
specific major gas appliance.” 

“For example, under the title of 
‘Showers of Blessings,’ Robert L. Brook- 
man of the Ruud-Humphrey Sales Com- 
pany will exemplify the need for re-de- 
sign and production of gas appliances to 
meet divergent needs, and will use as his 
example the Ruud Duo-Temp water 
heater, which provides hot water at two 
temperatures simultaneously. 

“Again the need for advanced sales 
promotion ideas in selling the more re- 
cent gas appliances will be reviewed by 
a presentation of the Hamilton Manu- 
facturing Company staff built around 
problems in marketing clothes dryers.” 

Space heating with gas will occupy a 
prominent part in this year’s program. 
Three presentations, one an extravaganza 
sponsored by the Minneapolis-Honey- 
well Regulator Company; another, a 
forthright presentation by Edward G. 
Gavin, editor of American Builder; and 
finally, the well-known Cy Burg of Iron 
Fireman Manufacturing Company will 


give the audience an emotional pick-up 
by presenting his famous monologue, 
“The Three Bogeymen!” 

Space does not permit the entire list- 
ing of the 14 program items to be pre- 
sented. However, this ‘Regional Con- 
ference of National Prominence’ has 
always been proud of its keynote speaker. 
This year he will be B. H. Wittmann, 
chairman of the A. G. A. Residential 
Gas Section, and sales vice-president of 
The Peoples Gas Light and Coke Com- 
pany. 

A large part of every Mid-West Con- 
ference is composed of gas appliances 
sales representatives, who attend the 
meetings with regularity and interest. In 
appreciation of this cooperative interest, 
the second morning of the Conference 
period is left open for personal contact 
opportunities. 

The annual dinner-entertainment will 
be featured on Tuesday evening Febru- 
ary 24 and for the ladies, who are at- 
tending in increasing number, there will 
be a luncheon Tuesday noon and a visit 
to the famous Helena Rubenstein Salon. 
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bic feet. This means that most of our at- 
tention is being given to that part of the 
refrigerator market, 10-foot and over, 
which produces the most sales dollars— 
74 per cent in 1955. 

Average refrigerator size in 1955 was 
10 cubic feet. Servel is particularly strong 
with three models which are exactly the 
size the average American family is buy- 
ing today. 

Servel is also concentrating important 
effort on two-door models. In 1955, 26 
per cent of industry dollar sales were two- 
door models. This compares with 18 per 
cent in 1954 and 16 per cent in 1953. 
The rise has been achieved despite the 
recent introduction of single-door two- 
zone models. 

Let’s speak of the Automatic Ice- 
Server for a minute. The value of this 
feature is best shown by looking at what 
happens when consumers have the choice 
of buying a Servel model with or without 
it. In 1955, more than two-thirds of 


these sales went to Ice-Server models. 
When we consider that these customers 
paid more at retail for the Ice-Server re- 
frigerator, giving the distributor and 
dealer a higher margin, we find tangible 
proof of the feature’s value. 

Our piped gas and LP-Gas associates, 
in combination, reach about 35 million 
homes with gas. Characteristic of these 
utilities are their concepts of service to 
customers and the careful development 
of customer confidence. The integrity of 
you men and your influence with Ameri- 
can homemakers give the gas refrigerator 
a terrific advantage for 1956. For when 
you support a product, that means some- 
thing. 

The enthusiasm and effort which you 
provided was important in 1955, and we 
are confident that together we will ac- 
complish even more in 1956. 

Our marketing opportunity has been 
greatly improved for 1956 by important 
design developments. The excellent per- 





formance characteristics of our new gas 
models, the striking new color treatment, 
the inclusion of so many features impor. 
tant to the consumer in the market for a 
new refrigerator—all give us a stronger 
competitive approach in the 1956 market. 

We do not claim that our line covers 
all retail markets for refrigerators, for 
we have not prepared to compete in the 
oriental bazaars of refrigerator selling. 
Instead, we have concentrated on those 
areas of the market in which we feel there 
is greatest opportunity for our distribu- 
tion associates and ourselves. We have 
concentrated on the sizes and models 
from which dollar return is greatest and 
the margins can be reasonable. 

We think these are the markets in 
which a quality product can be sold 
through proper presentation of the mer- 
chandise to the customer. We think that, 
in a year as promising as 1956, these are 
the best markets for you to be in—and 
therefore for us to be in. 





Workshop 


(Continued from page 6) 





in this new project. 

Speaking on “Modern Gas Equipment 
and the College Student,” Virginia 
Lowery, Alabama Gas Corp., outlined the 
cooperation given to a College Career 
Day Program. Students in home eco- 
nomics are trained to present dramati- 
cally the results of their training in this 
field. 

In a talk, “Home Service Cooperation 
in Floor Promotions,” Lolita Harper, 
The Cincinnati Gas & Electric Co., de- 
scribed the many ways in which home 


Gas-tronomic top ten 


@ The best artists use the best in 
equipment, and so it is with the best 
restaurants. In a recent column, Art 
Buchwald, “Herald Tribune” writer, 
reported that he had asked Jim 
Beard, well-known food taster and 
writer, what he considered to be 
America’s ten best restaurants. All 
ten on Mr. Beard’s list use gas for 
cooking. 

The restaurants? Pavilion, “21” and 
Quo Vadis, in New York; Jack’s in 
San Francisco; Brennan’s in New Or- 
leans; Locke-Over’s in Boston; Per- 
rino’s in Los Angeles; Musso Frank, 
in Hollywood; London Chop House, in 
Detroit; and the Pancake House, in 
Portland, Oregon. 
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service participated in an extensive pro- 
motion conducted jointly by the utility 
company and a local newspaper. This 
special range campaign is conducted an- 
nually in Cincinnati and customer par- 
ticipation in the range bake-offs has pro- 
vided an effective tool for customer in- 
terest. 

Three other phases of home service 
operation were brought out in the Work- 
shop program, and presented in skit form 
and through displays. “Helping Hands” 
was a skit on home calls presented by 
members of the Michigan Consolidated 
Gas Company. Moderator Eleanor Mor- 
rison, from Grand Rapids, outlined on 
her ten fingers the activities in home 
service which sell gas service, point up 
the benefits of the fuel and appliances, 
and create good public relations. 

For illustration, Miss Morrison intro- 
duced two actual home calls. Mrs. Ruth 
Stewart of Ann Arbor played the home- 
maker in both skits—first as a new and 
happy owner of a gas range and, in the 
second, a disgruntled homemaker. Carol 
Hynes of Detroit paid the follow-up call 
to the happy homemaker and Dorothy 
Dokken of Grand Rapids left the dis- 
gtuntled homemaker pleased with the 
fine new range her husband had pur- 
chased. At the close of the skits the two 
home call representatives discussed the 
advantages to them personally of what 
they had learned in their various calls 
during the day. 


In closing Miss Morrison summarized 
the advantages of home call activities. 
Two first-timers to the Workshop were 
called to the stage and presented “green 
thumb” gloves. These symbolized the 
digging and growing that is necessary 
to develop potentialities in home service 
work. Mona Breton of Calgary, Alberta 
and Louann Schropp from Omaha were 
the surprised recipients. 

Julia Hunter of the Lone Star Gas Co., 
Dallas, used “Stepping Stones” as her 
subject to alert departments to emphasize 
the value of literature and promotion 
pieces in home service work. She 
pointed out how much of the material al- 
ready available, particularly through 
A. G. A., can be used as source material. 
Locally it is difficult to keep up to date on 
new developments in promotion aids and 
visual aids, Miss Hunter said. The 
A. G. A. list of publications, listings of 
films and promotion ideas and particu- 
larly the listing of home service booklets 
should be checked and used. 

The home service booklets, she said, 
had been set up through the years with 
the sponsorship of the Home Service 
Committee and the subject matter was 
based on actual home service operation as 
it is carried on in companies throughout 
the country. Twelve A. G. A. home serv- 
ice booklets were discussed by Miss 
Hunter as to content and the particular 
use and the group for which the Lone Star 
Gas Company has made them useful. 
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The Home Service Display this year at 
the Workshop was devoted to equipment 
promotion and the collection and dis- 
plays done by Evelyn Winkes, The East 
Ohio Gas Co., Cleveland. She empha- 
sized in her explanation the value of eye 
appeal to customers in all recipe folders 
and booklets. Display material from 50 
companies was presented on six large 
boards of literature devoted to equip- 
ment, kitchen planning, home calls and 
information for classrooms. 

News in sales methods and news in 
food items were brought to the confer- 
ence program in two papers. One, by 
Harry Canup, School of Commerce, 
Oklahoma A. & M. College, was on sales. 
Rita Holmberg, Armour & Co., Chicago, 
presented Esther Latzke’s paper in her 
absence due to illness. 

Mr. Canup, in discussing “Whose 
Business is Customer Business,” traced 
the exciting history of the gas business 
and pointed out that home service in its 
contacts with the public should be aware 
of its background and know the story of 
gas and its production. Though the job 
of home service is to sell gas not for what 
it is but for what it does, he said a back- 
ground knowledge of gas as a source of 
energy and as a service in the home is 
the basis for doing a good selling job. 

Rita Holmberg told of new strides in 
meat research and developments that 
have brought many new products and di- 
rections for use in the meat and poultry 
field. She explained how equipment 
changes, temperature controls, storage 
and freezing have effected directions in 
meat cookery. 

Of the four demonstration stages in 
the ballroom—one was of a laundry and 
equipment. On this stage were presented 
the two talks directed to laundry equip- 
ment. The “Techniques of Drying” were 
discussed by Mrs. Helen Tangen of the 
Hamilton Manufacturing Company. 

She said that the fundamentals of good 
laundering are important to the success 
of the dryer and discussed some of the 
specific steps such as overcrowding, sort- 
ing of items and starching. New fabrics 
and finishes have entered into the drying 
picture and attention to their care has be- 
come an important part in explaining 
good washing and drying. She empha- 
sized the importance of home service in 
giving the correct story to homemakers. 

“Detergents, Hot Water and You” 
was an important subject presented by 
Dorothy Hogg, field representative of the 


ISSUE OF MARCH, 1956 


Colgate-Palmolive Company. Miss Hogg 
outlined in detail the characteristics of 
detergents, and how the various types 
could fit into different washing opera- 
tions. Current problems in the use of de- 
tergents were explained and a general 
plan recommended to follow in present- 
ing the story in laundry demonstrations. 

Miss Hogg discussed the importance 
of adequate hot water for all laundry 
operations and said that without it poor 
washing resulted. Too many home 
owners get the cart before the horse by 
installing modern laundry equipment be- 
fore installing a large enough water 
heater. In discussing the advantages of 
gas water heaters, she emphasized the job 
of home service to sell gas consumption 
and the benefits of increasing it with 
properly constructed and sized heaters for 
the many home uses of hot water in laun- 
dering. 

“Until we convince homeowners that 
today’s living and today’s home laundry 
equipment must have hot water for ac- 
ceptable performance, we will not have 
done our jobs,” Miss Hogg said. 


Hold field trip 


Developments in equipment for New 
Freedom Gas Kitchen and Laundries 
were seen during a two-hour field trip to 
the 20 kitchen displays at the Oklahoma 
Natural Gas Company. Display kitchens 
on the sales floor, home service demon- 
stration platforms and a grouping of 
kitchen center ideas dealt with many 
different problems in the planning of 
home kitchens and laundries. Special 
attention has been given by Mike 
Crawley, home planning director, to 
dramatizing equipment through the use 
of colors and cabinets. 

Following the tour the group met 
again at the hotel to hear Mrs. Edith 
Ramsey, home equipment editor, Ameri- 
can Home magazine, discuss ‘What's 
New in Kitchens.” Mrs. Ramsey had just 
come from the market in Chicago and 
enumerated many exciting developments 
in design, arrangement and features of 
equipment. She stressed developments 
in the last five years of trends in size of 
models, wider use of color in equipment 
and cabinets, and the attention given to 
built-in appliances. Mrs. Ramsey paid 
tribute to the work of home service in in- 
corporating designs in kitchen and laun- 
dries into home service department dis- 
plays and talks to homemakers, and asked 
them to report homemaker wants and 
needs not only to the manufacturer but 


to the equipment editors of magazines. 

The two luncheon occasions of the 
Workshop brought important speakers 
to address the conference. At the welcom- 
ing luncheon, Tulsa’s Mayor L. C. Clark 
and Joseph Bowes, chairman of the 
board, Oklahoma Natural Gas Co., ex- 
tended greetings. Mr. Bowes pointed up 
the growth of natural gas in Oklahoma 
and particularly in the Tulsa area. He 
invited the conference group to take post 
conference tours arranged by the com- 
pany to areas around Tulsa to see some of 
the industrial growth of the city and 
learn more of its historical and cultural 
background. 

The story of the A. G. A. Educational 
Program was related at the Monday 
luncheon by H. V. Potter, now an Okla- 
homa Natural vice-president, but the 
sponsor of the Educational Committee 
when he was coordinator of A. G. A. 
promotion and advertising. Mr. Potter 
outlined the need and demand for proper 
information on the gas industry and 
spoke of the cooperation given in the 
development of literature by the National 
Science Teachers Association. He intro- 
duced Burnett Cross of Teachers College, 
Columbia University, who serves as one 
of the two educational consultants to the 
A. G. A. program. 

Mr. Cross discussed one phase of the 
program “Gas Serves Your Commun- 
ity.” The mounted gas cut-out kit illus- 
trated the flow of natural gas from under- 
ground to its use in homes, schools and 
industry. He said that good educational 
material was needed in classrooms and 
that this material set up by the A. G. A. 
Educational Committee can be offered to 
the schools with confidence that it will 
be used and appreciated. 

At the concluding luncheon on 
Wednesday, Mrs. Ramona Deitemeyer of 
Lincoln, Neb.—‘Mrs. America’’—an- 
swered the request of the program plan- 
ners to ‘tell what goes on during the final 
contest judging at Ellinor Village in 


Utopian utility 

@ Latest beauty title winner is Roch- 
ester Gas and Electric Corp., recently 
selected “World’s Most Beautiful Util- 
ity.” The upstate New York utility was 
honored with the title by the Eastern 
regional convention of the American 
Association of Nurserymen for metic- 
ulous landscaping on its shore site by 
Lake Ontario. 
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Florida.” Mrs. Deitemeyer first paid 
tribute to the work done by home service 
for the homemakers of this country. 

She spoke in particular of the assis- 
tance given to her by the home service 
department in Lincoln and referred par- 
ticularly to Mrs. Laura Piepgras, home 
service director of the Central Electric 
and Gas Company. Mrs. Deitemeyer 
stressed the value of school demonstra- 
tions and reported comments made by her 
own children on new equipment installa- 
tions in their schools. 

Mrs. Dietemeyer feels that local con- 
tests should be just as rough and rigid as 
it is possible to make them. Meeting these 
challenges, she said, gives the contestants 
confidence as they meet problems in com- 
peting with other state entries. 

“What Are You Gals Totin’ Home?” 
was the concluding question posed by 
C. S. Stackpole, A. G. A. managing direc- 
tor. Quoting figures of gas industry gains 
during the last year, Mr. Stackpole said 
that home service was a part of the sales 
team that made these possible. As for 


things to ‘tote home,” he listed, “Be sure 
in 1956 to make enthusiasm a habit—go 
home determined to be a better ‘do carer’ 
—practice ‘home service imagineering’— 
check your sense of humor and improve 
where possible, have fun with the job— 
and in conclusion make Service more 
than ever your business.” 

Social hours were held on three eve- 
nings of the Workshop. Host on Monday 
was the Gas Range Division of the Gas 
Appliance Manufacturers Association. 
The Conference Dinner at the Tulsa Club 
carried out a Gay Nineties theme, with 
Western costume and entertainment the 
order of the evening. Preceding the din- 
ner, the Tappan Stove Company was host 
at a social hour. The Bendix Home Laun- 
dry Institute was the host for a pre-con- 
vention party and buffet supper on Sun- 
day evening. 

Contributing largely to the success of 
the conference were members of the 
working committees. Presiding officers 
included Elizabeth J. Lynahan, Chicago, 
Ill.; Vivian L. Marshall, New Orleans, 





La. ; Gladys B. Price, Los Angeles, Calif. 
Mildred R. Clark and Mrs. Eleanor y. 
Wiese. In Tulsa, Patricia Hendrick as. 
sisted Mildred Clark with local arrange. 
ments; Mrs. Pat Kay was in charge of 
conference papers; and Marilea Fisher 
assisted with the home service exhibit 
Jessie McQueen of A.G.A. was in charge 
of general arrangements. 

The Registration Committee included 
Sarah Sicker, South Jersey Gas Co,; 
Elizabeth Boyle, Minneapolis Gas Co,; 
Emagene Burge, United Gas Corp.; Pat 
Neale, Oklahoma Natural Gas Co. ; Ruth 
Sheldon, Washington Gas Light Com. 
pany. Members of the Hospitality Com. 
mittee were Mrs. Helen Mandigo, The 
Gas Service Co.; Frieda H. Barth, Michi- 
gan Consolidated Gas Co. ; Mrs. Dorothy 
Healy, Lehigh Valley Gas Division, 
UGI; Ida Lansden, Washington Gas 
Light Co. ; Icydora Miller, The Gas Serv. 
ice Co.; Betty Anne Morgan, Baltimore 
Gas and Electric Co.; Anne Moore and 
Mrs. Ruby Skinner, Oklahoma Natural 
Gas Company. 





Materials and supplies___ 
(Continued from page 28) 
necessary data and at the same time pro- 
vide flexibility in handling, sorting, cod- 
ing, etc. Space should be provided on this 
card record to insert additional informa- 
tion and make corrections, for as the job 
progresses these are almost sure to occur. 

A central stores department, stock con- 
trol department or whatever name it may 
be known by, should coordinate the mech- 
anized procedure acting in a liaison ca- 
pacity between the storerooms and the 
machine and accounting sections. This 
department should be responsible for the 
preparation of the Materials and Supplies 
code manual as well as its revision and 
perpetuation thereby controlling the as- 
signment of new stock code numbers, ab- 
breviated descriptions, units of measure, 
etc. 

It should also be responsible for clear- 
ing the source documents between the 
storerooms and the accounting and ma- 
chine sections as well as the forwarding 
of completed machine prepared reports in 
the other direction. In most instances the 
nucleus of this department is already 
existent within a company. 

Generally speaking, there are two types 
or kinds of companies insofar as storing 
materials and supplies is concerned. The 
one is the metropolitan company serving 
one large city and its surrounding sub- 
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urban population in a concentrated area, 
while the other is the widespread com- 
pany serving many small cities and 
communities over an extensive area some- 
times covering more than one state. 

Storerooms or stock locations of the 
former type of company are generally 
large attended warehouses and are few in 
number, whereas the latter type of com- 
pany has many different stock locations, 
some attended, others unattended, spread 
over the operating territory. 

Mechanization of materials and sup- 
plies has its individual problems for each 
of the above mentioned companies. How- 
ever, certain solutions are common to both. 

For convenience of processing paper 
work under a mechanized plan, each 
stores location should be assigned a loca- 
tion code number. The first part of the 
location number generally serves to iden- 
tify the district or division while the re- 
mainder of the number identifies the 
storeroom. An advantage sometimes 
gained during the survey of stores loca- 
tions, in anticipation of mechanizing Ma- 
terials and Supplies, comes about through 
a consolidation of certain storerooms, 
which consolidation may not have other- 
wise taken place. 

In some instances it is well to establish 
“imprest locations” at which point ma- 
terials and supplies of a minor nature will 
be physically stored but included in the 


inventory of a recognized stores location. 
This will eliminate considerable paper 
work ordinarily required to transfer such 
items between locations. 

Consideration should also be given at 
the stores locations to such problems as 
the most appropriate manner of storing 
items of material, methods of identifying 
material such as bin tags, stencils, etc., 
records to be maintained such as possibly 
quantitative record of a few fast moving 
items, method of reporting various types 
of transactions, etc. In all instances “good 
housekeeping” should be the first order 
of business which includes disposal of 
junk, cleaning warehouses, and, probably 
most important of all, the establishment 
of bin tags and other identifying media 
prior to the accounting mechanization. 

The establishment of the Materials and 
Supplies punched-card procedure will be 
greatly influenced by the type of equip- 
ment to be used, each type having its own 
particular advantages and limitations. 
One card form, or separate card forms, 
must be developed and designed to ac- 
commodate each type of card utilized in 
the mechanized procedure. 

In like manner the various report forms 
must be developed and designed such as 
activity or transaction report, inventory 
investment report, storeroom quantity 
balance report, account distribution te- 
port, periodic inventory report, etc. 
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A one or two digit transaction or ac- 
tivity code must be established, the extent 
of the code and number of transactions 
depending upon the requirements of the 
individual company. Typical transactions 
are purchases, issues, returns, transfers, 
adjustments, etc. The manner of estab- 
lishing and maintaining controls must 
also be determined. 

The punched-card procedure should 
be flow-charted covering in exact detail 
each phase of the mechanized operation 
and showing the manner of balancing to 
controls, sequence of report preparation, 
etc. From an analysis of this detailed flow 
chart, equipment and personnel require- 
ments may be determined. 

The source documents must be rede- 
signed or revised to accommodate stock 
code number and other requirements. 
Consideration should also be given to 
scheduling and sequencing source docu- 
ments in a manner which will expedite 
card punching and other tabulating op- 
erations. Some companies have found the 
Materials and Supplies source documents 
to be an excellent mark-sense application. 

Scheduling of source documents and 
closing dates in both the accounting and 
machine sections must be established. 
These two sections must operate with 
clock-like precision if all schedules are 
to be met. 


Pricing method 


The method of pricing material issues 
must be established, along with a manner 
of controlling the price. Of the various 
methods of pricing, that is, last-in first- 
out, first-in first-out and average price, 
most companies have found the average 
price method to be the most practical. In 
some instances average prices are main- 
tained by districts and divisions but in 
most cases the average price is a company- 
wide price. 

Computation of the average unit price 
for each stock code number is readily 
obtained on punched-cards and is gen- 
erally developed in the company balance 
cards which contain both the quantity on 
hand and dollar value for each stock code 
number. The average unit price used for 
disbursements may be as of the close of 
the previous month or it may be the cur- 
rent month’s average, the latter being the 
inventory on hand at the beginning of 
the period adjusted by the receipts for the 
current month. 

Whenever average unit prices are de- 
termined mechanically, some control 
should be exercised over the variations in 
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the prices from month to month. A me- 
chanical process of checking unit price 
variations each month against certain 
tolerable limits can be established which 
results in locating variations in excess of 
the tolerance. In many companies the 
tolerable price variation is set as ten per- 
cent. The mechanical check sets out those 
average unit prices each month in excess 
of the tolerable limits for investigation 
and correction if necessary. 

By showing the account classification 
on the Materials and Supplies source doc- 
uments and punching such classification 
into the activity or transaction cards, the 
account distribution for materials and 
supplies may be produced from the cards 
as a by-product. Total offsetting debit and 
credit cards for each transaction or ac- 
tivity code must be punched to zero-bal- 
ance the material account distribution. It 
is the general practice to exclude pur- 
chases from the latter since these are gen- 
erally included in the accounts payable 
distribution. 

The manner of applying stores over- 
head to material issues will, of course, 
depend upon the type of equipment used. 
It has been found possible on the various 
electric and electronic calculating punches 
to compute and punch both the base 
amount and the stores overhead amount 
when extending the Materials and Sup- 
plies disbursement cards and check these 
calculations in the same run through the 
machine. 

Taking inventory under a mechanized 
Materials and Supplies procedure assumes 
a somewhat different aspect than under a 
manual procedure. In the first place, the 
inventory listings may be mechanically 
prepared so that the insertion of the ac- 
tual count becomes the only manual op- 
eration. The determination of overages 
and shortages and the pricing and record- 
ing of these differences may all be accom- 
plished mechanically through the use of 
punched cards. Certain companies have 
found inventory taking to be an ideal 
mark sense application. 

The monthly reports being prepared 
mechanically afford an excellent oppor- 
tunity for stores personnel to spot check 
various items of inventory on a cycle basis. 
Differences may be reconciled with the 
monthly transaction or activity report. 
Large inventory overages and shortages 
generally can be eliminated if an adequate 
spot check program is carried on through- 
out the year. 

As previously mentioned a centralized 
department, known as the stores depart- 


ment, stock control department, material 
control department or by some other 
name, should be established to coordinate 
the various aspects of the mechanized 
Materials and Supplies procedure. In 
some instances these functions may be 
placed in an existing department. 

This department should establish con- 
trols, maintain the code manual on a cur- 
rent basis, reconcile monthly Materials 
and Supplies investment reports with the 
ledger account, render advisory service 
to storeroom personnel, supervise and 
reconcile inventories, etc. During the 
changeover period, this centralized de- 
partment will advise and assist in the 
work involved. 

The time required for the changeover 
is naturally related to the number of 
stores locations involved, extent of cod- 
ing required, capacity to absorb additional 
work in the machine section and other 
related matters. Assuming that the com- 
pany is widespread and has many stores 
locations, the changeover is best made on 
a cycle basis covering a period of several 
months. 

The first stores location to be converted 
to the mechanized procedure should be a 
“guinea pig operation” during which 
time manual methods are continued while 
mechanization is adopted. Naturally, this 
paralleling of Materials and Supplies 
manual vs. machine procedures should 
cover only a small volume of the over-all 
paperwork and should continue for not 
more than one or two months. 


Representative pattern 


It should be a representative pattern, 
however, of the entire material and sup- 
plies activity and should bring to light the 
rough places in the mechanized procedure 
which need improvement and which may 
then be corrected prior to converting the 
entire inventory. The “side by side” man- 
ual and mechanized procedures are by- 
passed by some companies if past expe- 
rience in other changeovers indicates that 
this precaution is unnecessary. 

Following the “guinea pig operation,” 
it is wise to hold meetings with interested 
departments relative to the salient fea- 
tures of the mechanized method. From 
such meetings, it may be determined if 
additional information should be incor- 
porated in the reports such as quantities 
on order, maximum and minimum quan- 
tities, surplus quantities, month and year 
of last activity, etc. 

The changeover to the mechanized pro- 
cedure should proceed for the entire com- 
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pany as rapidly as the personnel and 
equipment assigned to the project can 
carry on the work. As the changeover 
nears completion, attention should be 
given to any changes in schedules or pro- 
cedures which may be required to accom- 
modate the machine load. Following com- 
pletion, an investigation should be made 
to determine if more widespread use of 
the Materials and Supplies reports ap- 
pears feasible and to insure that any mis- 
understanding on the part of any de- 
partment relative to the mechanized 
procedure is clarified. 

Mechanization of Materials and Sup- 
plies procedure brings numerous benefits 
to a company. Certain departments such 
as Operating, purchasing, stores and ac- 
counting gain a new tool which is in- 
valuable to them in carrying on their par- 


ticular phase of the company’s over-all 
operating pattern. 

The operating departments benefit 
from the mechanization in that the ma- 
terials and supplies for construction and 
maintenance programs can be more ac- 
curately planned, a material standardiza- 
tion program can be more easily followed, 
surplus materials are known and become 
available while the obsolete materials be- 
come more evident. 

The purchasing and stores departments 
benefit by being advised of surplus mate- 
rials which can be made available for 
inter-location transfers, by knowing ex- 
act quantities of materials which are on 
hand at each location and by having a 
complete picture of the Materials and 
Supplies inventory at all times. 

The accounting department gains by 





having more efficient, less costly record 
keeping including many by-product rec. 
ords and reports, more simplified pricing 
methods, obsolete materials charged off 
currently, and by the fact that errors in 
pricing, extension and record keeping 
are kept to a minimum. 

Many more benefits are achieved. Two 
would be, easier inventory taking, and an 
increased turnover of materials. 

One final, cheerful and concluding 
thought—any company considering con- 
version of their Materials and Supplies 
procedure to a mechanized method will 
find that those companies which have al- 
ready traveled the road are most ready, 
willing and able to offer suggestions, 
point out the obstacles that may exist and 
lend a helping hand to the current 
traveler. 





Costs a theme 
(Continued from page 26) 
Employe Relations Committee. G. A. 
Ford, Connecticut Light and Power Co., 
A. G. A. chairman, will conduct the 
morning workshop. Presentations during 
the morning session will include ‘Are 
We Overdoing Employee Indoctrina- 
tion ?”” presented by H. M. Currey, Ni- 
agara Mohawk Power Corp.; “Talk is 
Cheap,” presented by J. F. McCahon, 
Philadelphia Electric Co.; “What Price 
Employee Security,” by D. S. Lord, Pub- 
lic Service Electric and Gas Co. ; and “Are 
Wage Costs Beyond Supervisory Con- 
trol?” by L. G. Brailley, The East Ohio 

Gas Company. 

The Tuesday afternoon session will 
consist of a panel discussion of questions 
from the audience, relating to accounting 
employee relations. G. A. Callens, The 
Detroit Edison Co., EEI chairman, will 
serve as moderator, and the panel will 
consist of D. E. Maloney, The East Ohio 
Gas Co.; T. J. Blake, The Peoples Gas 
Light and Coke Co.; J. J. Leary, Boston 
Edison Co.; and C. E. Berry, Duquesne 
Light Company. 

The Depreciation Accounting Commit- 
tee sessions will be held under the guid- 
ance of S. W. Binckley, Southern Cali- 
fornia Gas Company. A paper on Court 
and Commission Decisions since January 
1, 1955, will be presented by R. A. Ro- 
san, The Columbia Gas System, Inc. C. N. 
Rice, Jr., Northern States Power Co., will 
present a paper on the accounting treat- 
ment of salvage. 

Wetmore Dawes, Commonwealth Serv- 
ices, Inc., will discuss the advantages and 
disadvantages of varying degrees of de- 
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preciation reserve segregation. S. B. Bar- 
ton, Pacific Gas and Electric Co., will 
describe some of the depreciation prob- 
lems encountered by his company, and 
the solutions found. 

H. R. Whiton, Virginia Electric and 
Power Co., will discuss survivor type 
curves, with emphasis on the hazards in- 
volved in using curves developed from 
someone else's experience. Methods and 
mechanics of computing accelerated de- 
preciation is the subject of a paper to be 
presented by L. W. Robinson, Consumers 
Power Company. 

The sessions of the General Account- 
ing Committee on Tuesday afternoon and 
Wednesday morning will be conducted 
under the leadership of J. A. Laing, Nat- 
ural Gas Pipeline Company of America, 
and R. J. Plourde, The Detroit Edison 
Company. Dr. Leonard Swanson, Arthur 
Andersen and Co., will present a paper 
entitled ‘Operations Research—What Is 
It?” 


Study accounts payable 


George Bem, Natural Gas Pipeline 
Company of America, will introduce for 
panel discussion the subject “A Case 
Study of Accounts Payable.’ George 
Jones, Potomac Electric Power Co., will 
serve as moderator. J. D. Hogan, Michi- 
gan Consolidated Gas Company, will dis- 
cuss productivity accounting. 

At the Wednesday morning session of 
the General Accounting Committee, John 
Dekker, Natural Gas Pipeline Company 
of America, will present a paper entitled 
“Cash Flow for Top Management.” H. S. 
Sawin, Price Waterhouse and Co., will 
discuss controlling costs through respon- 


sibility reporting. Mr. Sawin will be as- 
sisted by Co-Chairman W. E. Sauer, The 
Peoples Gas Light and Coke Co., and 
A. L. Burgess, Northern States Power 
Co., in a question and answer session fol- 
lowing the discussion. 

E. A. Larson, The Connecticut Power 
Co., and C. F. Mills, Philadelphia Elec- 
tric Co., will discuss ““Are Your Stock- 
holders Informed?’ The Wednesday 
morning session will close with the an- 
nual résumé of accounting developments, 
presented by Ohmer Ullery, The Ohio 
Fuel Gas Company. 

The Internal Auditing Committee 
meetings will be conducted jointly by 
Charles Mullen, Niagara Mohawk Power 
Corp., A. G. A. chairman, and Biron 
Ganser, Philadelphia Electric Co., EE 
Chairman. 

At the Tuesday afternoon session, Har- 
ris Symes, The Detroit Edison Company, 
will discuss setting up a program for au- 
diting electronically produced records. 
Mr. Symes will also discuss experiences 
of internal auditors in connection with 
use of high speed computers by their 
companies. 

At a session on Wednesday morning, 
Robert B. Tritton, The Cleveland Elec- 
tric Illuminating Co., will discuss meas- 
uring and comparing internal audit 
performance. 

The Plant Accounting and Property 
Records Committee, under the direction 
of G. F. Dixon, Milwaukee Gas Light 
Co., for A. G. A., and M. B. Romeiser, 
Niagara Mohawk Power Corp., for EEI, 
will hold a luncheon on Tuesday. At the 
luncheon session, Dr. C. E. Pullum, Ala- 
bama Power Co., will discuss acquainting 
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operating personnel with plant account- 
ing. Blanket work orders will be dis- 
cussed by R. C. Cravens, Kansas City 
Power and Light Co., and P. E. McClel- 
lan, Citizens Gas and Coke Utility. 

Tuesday afternoon will be devoted to 
a panel discussion of plant accounting 
and property records problems. G. A. 
Brownmiller, The Connecticut Light and 
Power Co., will serve as moderator and 
R. H. Miller, Northern Natural Gas Co., 
will serve as chairman. Members of the 
panel are S. H. Cady, Rochester Gas and 
Electric Corp.; G. C. Culp, Central IIli- 
nois Light Co.; H. L. French, Baltimore 
Gas and Electric Co.; W. W. Henry, 
Philadelphia Gas Works Division, UGI; 
L. E. Nash, Texas Eastern Transmission 
Corp.; and G. F. Oehmke, The Detroit 
Edison Company. 

The Wednesday morning session will 
offer a discussion of ‘Retirement Unit 
Determination in Replacement of Prop- 
erty,’ by E. G. Hall, Jr., West Penn 
Power Company. Problems and practices 
occasioned by transfers of property will 
be discussed by John Hanna, Public Serv- 
ice Electric and Gas Co., and utility plant 
reports for management will be presented 
by A. C. Martinson, Transcontinental Gas 
Pipe Line Corporation. 

The session will conclude with two 
short color motion pictures depicting gas 
and electric construction projects, pre- 


sented by L. W. Burns, Northern States 
Power Co., and C. A. Gracy, Jr., Long 
Island Lighting Company. 

The Taxation Accounting Committee 
will conduct sessions on Tuesday after- 
noon and Wednesday morning. Details 
of the program for these sessions are not 
yet available. However, a number of pa- 
pers on tax matters of current interest 
will be presented, probably including 
discussion of recent developments in the 
field of accelerated depreciation. 

On Tuesday morning, the various com- 
mittees of the General Activities Group 
will participate in a general session under 
the direction of R. H. Johnson, Brooklyn 
Union Gas Co., and C. T. Dwight, Hart- 
ford Electric Light Company. 

At the joint session, the General Ac- 
counting Committee will present John W. 
Balet, Consolidated Edison Company of 
New York, Inc., as guest speaker. Mr. 
Balet will discuss application of the new 
IBM Model 705 electronic computer to 
payroll operations. Since the use of high 
speed electronic equipment by public 
utility companies has been almost entirely 
in the field of customer accounting, the 
payroll application as discussed by Mr. 
Balet should be especially interesting. 

Also at the joint session, the Internal 
Auditing Committee has arranged for 
A. B. Toan, Jr., partner, Price Water- 
house and Co., to speak on auditing elec- 


tronically produced records. 

The joint session will conclude with a 
panel discussion on the widely discussed 
topic, accelerated depreciation. The mod- 
erator will be G. T. Logan, Philadelphia 
Electric Co., and the panel members will 
be L. W. Robinson, Consumers Power 
Co.; A. R. St. Bernard, The Cleveland 
Electric Illuminating Co.; G. A. Brown- 
miller, The Connecticut Light and Power 
Co.; and J. K. Polk, of Whitman, Ran- 
som and Coulson. 

At a luncheon session on Wednesday, 
under the direction of R. F. McGlone, 
A.G. A., and W. J. Ott, EEI, B. S. Rodey, 
Jr., Consolidated Edison Company of 
New York, Inc., will report on the prog- 
ress of the electronic accounting machine 
research project currently being con- 
ducted jointly with the computation lab- 
oratory of Harvard University. The re- 
mainder of the luncheon session will be 
devoted to open discussion among com- 
mittee members as to problems in plan- 
ning for and installing electronic com- 
puters. 

Plans for entertaining conference dele- 
gates’ wives include a luncheon and a 
visit to the United Nations buildings. 

We are looking forward to a pleasant 
and highly informative series of sessions 
at this year’s Spring Conference and we 
suggest you plan to be in New York 
April 16-18. 





Rate changes 


(Continued from page 16) 





househeating, and the passing on of lower 
rates charged by pipelines as a result of 
Federal Power Commission action on 
rates made effective subject to Commis- 
sion review with regard to whether they 
were ‘just and reasonable.” 

The data contained in this survey refer 
only to sales to ultimate consumers by 
distributing companies and reflect the 


revenue effect of rate changes that have 
appeared in the A. G. A. “Rate Service.” 
They exclude changes in “city gate” rates 
and in rates charged by pipelines to main 
line industrial customers. 

An analysis of the means of effecting 
the 143 rate changes instituted by the 
privately owned natural gas utilities dur- 
ing 1954, indicated that for the most part 
utilities utilized a varying change in price 
in blocks of their rate schedules. Another 
common method employed in effecting 


the change in rates was changing the min- 
imum or initial charge. Still another pop- 
ular method of effecting the rate changes 
was changing the size of the consumption 
blocks. With the increased cost of gas 
from suppliers, more and more utilities 
with commission approval, are beginning 
to institute purchased gas cost adjustment 
clauses as a means of recovering this 
higher gas cost. Naturally, the procedures 
used in effecting needed rate changes de- 
pend largely on local circumstances. 





Facts and figures 


(Continued from page 17) 


per cent over last year. Electric dryer ship- 
ments of 1,016,200 units also set new 
records, up 53.6 per cent over 1954. 

Gas appliance data relate to manufac- 
turers’ shipments by the entire industry 
compiled by the Gas Appliance Manu- 
facturers Association. Industry-wide elec- 
tric appliance statistics are based on data 
compiled by the National Electric Man- 
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ufacturers Association and are reprinted 
by GAMA in its releases. Data on both 
gas and electric dryer shipments are re- 
leased regularly by the American Home 
Laundry Manufacturers Association. 
Total sales of the gas utility and pipe- 
line industry to ultimate consumers ag- 
gregated 7,585 million therms, setting 
a new all-time high for any December 
on record. The increase was equivalent 
to 18.6 per cent over sales of 6,395 mil- 
lion therms in December 1954. The gains 


in gas sales are primarily attributable to 
the increased number of gas consumers 
on the utility lines, who numbered 29.2 
million as of December 31, 1955, and to 
the colder weather experienced through- 
out most of the country during December. 
At year end there were approximately 
15.2 million residential househeating cus- 
tomers, 1.2 million more than a year ago. 

Industrial production, as measured by 
the Federal Reserve Board index, re- 
mained unchanged from November's all 
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time high of 144 (1947-1949 == 100), 

up 10.8 per cent over December of last 

year. 
The 


Association’s December index 


of gas utility and pipeline sales is 232.3 
(1947-1949 = 100). 

During the 12 months ending Decem- 
ber 31, 1955, total utility and pipeline 





sales of gas aggregated 67.0 billion 
therms, equivalent to an increase of 92 
per cent over the 61.3 billion therms solq 
in 1954, 





Cut-out kit 


(Continued from page 9) 





Education department heads of com- 
panies and associations, such as Ameri- 
can Cyanimid and API, saw the kit dem- 
onstrated at Columbia University. They 
commended A. G. A. for initiating this 
type of industry-sponsored educational 
materials. 

These kits are now in stock, ready for 
mailing. The cost to member companies 
is $1.50 per kit which only covers the 
cost of printing, packaging and postage. 
They will be given free to those teachers 
requesting them in those areas where 
utilities are sponsoring the Educational 


Service Program. The Educational Serv- 
ice Committee urges that kits be ordered 
now for your teachers, as a public service 
to them and the youngsters, and as a 
service to your Own company. 

All are aware of the vast potential for 
gas use that exists amongst the school 
children of today—tomorrow’s home- 
makers and consumers. “Gas Serves 
Your Community” shown on your own 
sales floor, or mounted on a bulletin 
board near the credit office, and perhaps 
displayed in the corridors of your own 
offices for your employees, will make an 
interesting and educational display. 

Those companies which have not as 
yet taken advantage of this long-range 


promotion (80 per cent of A. G. A 
meters are enlisted in the plan) are 
urged to do so today. Then more of these 
kits and the other materials put out by 
the Educational Service Bureau can find 
their way into classrooms and enhance 
the gas industry's standing in the minds 
of the youngsters, their parents, and the 
school authorities. 

An investment of $2.50 per 1,000 resi- 
dential meters per year will enable any 
requests for gas industry educational ma- 
terials received by the Bureau to be filled 
promptly and sent into your territory, 
free of charge, and with your compli. 
ments. Write to the A. G. A. Educa- 
tional Service Bureau for full details. 


Shareholders approve merger of Rheem, Richmond Radiator 


 ( esamgene ag of Rheem Manufacturing 
Company and Richmond Radiator Com- 
pany voted overwhelmingly in favor of a 
merger. The merger, which will become ef- 
fective late this month upon completion of 


procedural requirements, calls for exchange of 
four shares of Richmond common stock for 
one of Rheem. John J. Hall, president of 
Richmond, will become a vice-president of 
Rheem in charge of a separate Richmond di- 


vision. Richmond makes a broad line of vitre. 
ous and cast-iron bath and kitchen fixtures as 
well as a variety of heating and cooling equip. 
ment. Richmond has four plants on the East 
Coast. 


Southern Gas Association to hold annual meeting in Dallas 


ALLAS, TEXAS, 

the birthplace of 
the natural gas in- 
dustry in the South- 
west, will be host 
April 23-25 to the 
Southern Gas Asso- 
ciation’s 48th annual 
meeting. Advance reg- 
istrations indicate that 
more than 2,000 dele- 
gates and visitors 
from the 14-state area 
between Virginia and 
New Mexico will attend. Convention chair- 
man is L. A. Bickel, vice-president, Lone Star 
Gas Company. 

Five convention programs are planned— 
general, distribution, accounting, sales, and 


| 


L. A. Bickel 





transmission. Presiding at the general sessions 
will be President J. H. Collins Sr., and Vice- 
President R. A. Puryear Jr. At the first general 
session, Mr. Collins and R. R. Suttle, respec- 
tively, will deliver the president’s address and 
the managing director's report. Mr. Collins 
will also speak at the joint distribution-trans- 
mission accident prevention session. Gas in- 
dustry speakers at the second general session 
will be Dean H. Mitchell, A. G. A. president. 
and W. F. Rockwell Jr., GAMA president. 
Gas industry speakers on the distribution 
convention program are W. B. Hambright, 
SGA distribution section chairman; F. H. Bun- 
nell, A. G. A. Distribution Committee chair- 
man, and H. N. Oldham, new business man- 
ager, Pioneer Natural Gas Company. 
Delegates to the accounting convention will 
hear six speakers including SGA’s accounting 


section chairman, F. M. Featherstone Jr., and 
Milwaukee Gas Light Company’s president, 
S. Lloyd Nemeyer. 

The sales convention program features two 
general sessions, a home service luncheon, 
residential sales session, and industrial utiliza- 
tion forum. C. S. Stackpole, A. G. A. manag- 
ing director, will speak at the home service 
luncheon, and speakers at the first general 
session include: L. Proctor Thomas, SGA 
sales section chairman; S. F. Wikstrom, 
A. G. A. coordinator of promotion and adver- 
tising; and H. Vinton Potter, vice-president 
in charge of sales, Oklahoma Natural Gas 
Company. 

Transmission convention speakers include 
L. C. Poindexter, SGA transmission section 
chairman, and George T. Naff, president, 
Texas Eastern Transmission Corporation. 


NEGA prepares varied program for 30th annual meeting 


VARIED schedule of events has been pre- 

pared for the 30th annual meeting of the 
New England Gas Association, to be held at 
Boston’s Hotel Statler, March 22-23. 

The first morning will be devoted to the 
election of officers and directors, presentation 
of accomplishment awards, an inspirational 
address, and addresses by NEGA Managing 
Director Clark Belden, and President Harold 
E. Ayer, executive vice-president, Lynn Gas & 
Electric Company. 

William B. Hewson, vice-president, The 
Brooklyn Union Gas Co., will act as master 
of ceremonies at the National Gas Industry 
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Panorama on the morning of March 23. 
A. G. A. President Dean H. Mitchell, presi- 
dent, Northern Indiana Public Service Co., 
and GAMA President Willard F. Rockwell 
Jr., president, Rockwell Manufacturing Co., 
will deliver presentations. 

Other speakers are: Harold Massey, man- 
aging director, Gas Appliance Manufacturers 
Association, on ‘1956 Gas Appliances’’; 
Thomas Lee Robey, coordinator of research, 
American Gas Association, on “Air Condition- 
ing Research’; Frank H. Trembly, director of 
sales, Philadelphia Gas Works, on “A Na- 
tional TV Program for the Gas Industry”; 


Mrs. Massachusetts; and Remick McDowell, 
vice-president, Peoples Gas Light and Coke, 
on “A. G. A. Public Information Program.” 

Both afternoons will feature panel discus- 
sions. Chairman of the panel on building de- 
sirable group relationships is Paul V. Hayden, 
The Connecticut Light & Power Company. 
Members of the gas industry and the public 
relations field will be panelists. Residential, 
commercial, and industrial areas will be cov- 
ered by a panel on cooperating with our in- 
dustry allies, with Henry A. Kievenaar, man- 
ager of residential sales, Boston Gas Co., 
acting as chairman. 
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GAMA predicts 
sales increase 


ANUFACTURERS’ shipments of gas 
M ranges, water heaters and central heating 
equipment will probably pass the seven-mil- 
lion unit mark this year for the first time in 
the industry's history, according to a survey 
conducted by the Gas Appliance Manufac- 
turers Association. 

Edward R. Martin, GAMA director of mar- 
keting and statistics, pointed out that 139 out 
of 189 companies in these categories anticipate 
increases above their 1955 figures. 

These individual company expectations in 
recent years have proved an accurate index to 
the industry’s future production and sales, 
according to Mr. Martin. Their estimates for 
the industry in general, he said, have always 
been extremely conservative. 

For example, Mr. Martin pointed out, gas 
furnace manufacturers last year estimated that 
their branch of the industry would increase 
shipments by eight per cent over 1954, whereas 
individual company expectations indicated a 
tise of about 27 per cent. Actual shipments 
were 27.8 per cent above 1954. This year, he 
said, 50 of 61 manufacturers expect to increase 
their business, while only three anticipate any 


PGA conference stresses role of salesman in U.S. 


RECORD ATTENDANCE of nearly 400 

representatives of utility companies, man- 
ufacturers, distributors and dealers, were pres- 
ent at the mid-year sales conference of the 
Pennsylvania Gas Association, Philadelphia, 
Jan. 27. The theme of the conference, ‘Man 
Makes the Difference,” referred specifically to 
the important part the salesman plays, not only 
in the advancement of the gas industry, but 
also in the advancement of business generally. 
Outstanding leaders of the gas industry de- 
veloped the theme from many angles. The 
meetings were under the direction of Medford 
Hazel, chairman, Sales Promotion Committee, 
Pennsylvania Gas Association. 

E. Carl Sorby, vice-president, Geo. D. Roper 
Corp., opened the conference with sketches of 
the parts outstanding American salemen had 
played in advancing living conditions. He went 
on to point out that the whole climate of 
selling has changed in recent years until it is 
today a profession of the highest order. He 
said those who are in the sales profession have 
changed the old order to its status as a high 
profession because they have learned to service 
their customers and advise and counsel with 
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decrease. Industry estimates indicate a rise of 
only about six per cent, Mr. Martin said, but 
again individual company expectations point 
to another 27 per cent jump with shipments of 
gas furnaces during 1956 passing the million- 
unit mark for the first time. 

The GAMA survey reveals a similar situa- 
tion in the gas water heater division. These 
manufacturers achieved an all-time high of 
2,762,000 units in 1955—far beyond their 
January forecasts. This year 30 of 37 water 
heater manufacturers predict increases which 
will put the industry about ten per cent above 
the 1955 total—passing the three-million 
mark for the first time. 

Among 27 gas range manufacturers report- 
ing in the survey, only one expects his com- 
pany’s business to fall below the 1955 level, 
while 17 are planning for substantial increases, 
indicating that 1956 range shipments (ex- 
clusive of built-in units) will run from 15 to 
20 per cent above the 1955 totals. 

Mr. Martin noted that range manufacturers 
are especially optimistic about the sales appeal 
of the newly developed automatic temperature 
control for top burners, which they consider 
the most important range development since 
the introduction of the oven heat control. 

Makers of gas boilers, used in steam and hot 
water heating systems, expect to top their 
record of 91,000 units shipped in 1955 by 
about 22 per cent. Only one of 28 reporting 
companies expects a drop in business during 
1956, while 21 are looking ahead to greater 
volume. 

The introduction of natural gas into the 
Pacific Northwest during the coming year is 
expected to stimulate demand for conversion 
burners, used in changing existing heating 
systems from other fuels to gas. As a result, 
21 of 36 manufacturers of conversion burners 
predict increases which would put the entire 
division of about 18 per cent above the 1955 
total of 210,000 units. 

The consensus among manufacturers of 
floor furnaces is that the total of this branch 


them, so that the purchaser may obtain the 
finest service from the fuel and the appliances. 
C. S. Stackpole, managing director, Amer- 
ican Gas Association, referred to the part that 
the manufacturers of appliances have played 
in advancing the interest of the gas industry. 
He reviewed the new things that are being 
made available by these manufacturers and by 
the Laboratories of the American Gas Associa- 
tion. He also referred to the part the American 
Gas Association, through its promotional ac- 
tivities, has played in helping to develop a 
market for gas service to assist the salesman 
in his contacts with the American housewife. 
He pointed out the necessity of educating Mrs. 
Homemaker to all the advantages of living the 
modern gas way, stressing that the women of 
America will have the final vote on whether 
we, as an industry, will remain in business. 
John E. Heyke, president, The Brooklyn 
Union Gas Co., using the theme “Man in Man- 
agement” spoke of the important part the 
salesman has played in the advancement of the 
gas industry. He stressed the fact that the in- 
dustry had two roads it could take—sit idly 
by and cut expenses, content with holding its 


of the industry might fall off slightly in 1956. 
However, individual company estimates point 
to a much brighter year with the 1956 figures 
hitting about 13 per cent above 1955. An 
equal increase is anticipated by makers of 
vented recessed wall heaters. 

Manufacturers of direct heating equipment 
(gas-fired room and space heaters), who 
shipped a total of 1,470,000 units last year are 
figuring on a 1956 increase of about 20 per 
cent which would bring their output to an all- 
time high of 1,764,000 units. 

Complete figures for 1955 are not available 
on gas incinerators and gas clothes dryers, new- 
est members of the gas appliance family. 
However, manufacturers of both types of 
equipment expect a record year with in- 
creased production facilities making it pos- 
sible for them to keep pace with the mounting 
demand. 

New sales peaks are also expected by the 
manufacturers of unit heaters, which are 
widely used in commercial establishments, 
libraries, warehouses, supermarkets, garages 
and in industry. Similar peaks are anticipated 
for gas equipment used in hotels, restaurants 
and institutions, Mr. Martin said, because 95 
per cent of the 65 million meals a day served 
in public eating places are cooked with gas. 

Manufacturers’ optimism, he said, is based 
on a number of significant factors. The gas 
pipeline system will pass the 500,000-mile 
mark by the end of the year. New pipeline and 
related construction will involve the expendi- 
ture of $1,205 million in 1956, and a total of 
$4.3 billion for the four years 1955 through 
1958. Gas utility companies will add about a 
million new customers to their lines during the 
year, and the use of LP-Gas (bottled and tank- 
type butane and propane) will continue to in- 
crease in areas beyond utility mains. Although 
there may be fewer new home starts than in 
1955, this will be compensated for by emphasis 
on home improvements and modernization— 
sparked by such programs as the nationwide 
Operation Home Improvement. 


business 


present load, or develop planned activities re- 
quiring greater expenditures and go out and 
sell. “I recognize” Mr. Heyke said “that it is 
management's responsibility to provide the 
tools for you, as salesmen, if the industry is 
to continue its progress.” 

In the afternoon session representatives of 
six manufacturers reminded the salesmen 
present of the necessity to cover completely 
all the improvements of the appliances and 
the advancements made in the last few years. 
They highlighted all of the modern techniques 
in the handling of a sale in today’s market, 
relating their remarks specifically to the indi- 
vidual appliance they represented. 

Closing speaker was E. B. Mapel, vice-presi- 
dent, Barrington Associates, Inc. Mr. Mapel’s 
principal theme was that there is no such thing 
as a national market. He stressed the necessity 
of analyzing every market at its local level and 
applying sales knowledge and sales techniques 
to meet that specific individual market. He 
highlighted his remarks by telling of a number 
of studies which his firm had conducted in de- 
termining the needs of the local level, which 
resulted in increased sales. 






































The first major linkage of Rocky Mountain gas sources with the Chicago market area is proposed in 
Natural Gas Pipeline’s FPC application. Connection would be with pipeline planned by Colorado 
Interstate. Broken line shows an already approved pipeline connecting Colorado Interstate with 
Pacific Northwest Pipeline. This line connects with major transmission line now being built by 
Pacific Northwest and connecting with lines being built from new fields in western Canada 


SUBSIDIARY of the Peoples Gas system 

of Chicago last month sought Federal 
Power Commission approval of a major ex- 
pansion plan which would tie its Midwestern 
market into Rocky Mountain sources of nat- 
ural gas for the first time. The project would 
add 435 million cubic feet a day to the pipeline 
delivery capacity of the system, an increase of 
40 per cent over its present capacity of 1,041 
million cubic feet. 

Cost of the expansion to the Natural Gas 
Pipeline Company of America, which filed the 
application, would be about $80 million. Most 
of the gas would be purchased from the Colo- 
rado Interstate Gas Co., which plans to build 
a connecting pipeline to join Natural Gas 
Pipeline’s present transmission line at Beatrice, 
Nebraska. The western end of this connecting 
line would be in eastern Colorado, about 500 
miles from Natural Gas Pipeline’s route. Over 
it Colorado Interstate would move up to 350 
million cubic feet of gas a day. 

Colorado Interstate would in turn buy up to 
100 million cubic feet from the Pacific North- 
west Pipeline Corporation. The FPC has al- 
ready approved a connection between Colorado 
Interstate and Northwest Pipeline, another 400 
miles to the west. Lines of the latter company 
tap new supply fields in the Rockies. 

The 85 million feet of additional supply re- 
quired to bring the total increase from 350 to 
435 million would come from other present 
sources on Natural Gas Pipeline. 

James F. Oates Jr., chairman of The Peoples 
Gas Light & Coke Co., said that if the plan 
is approved early enough, construction would 


44 


start in 1957 with the first Rocky Mountain 
area gas delivered to Chicago as early as De- 
cember of that year. 

The application outlines the various dis- 
tributing companies to which this additional 
supply will be sold, the larger quantities go- 
ing to The Peoples Gas Light and Coke Co., 
Northern Illinois Gas Co., and Northern In- 
diana Public Service Company. 

Northern Illinois Gas Company has made 
tentative arrangements with Natural Gas Pipe- 
line Company of America to purchase ap- 
proximately 145 million cubic feet per day of 
the proposed pipeline capacity according to 
a statement by Marvin Chandler, president of 
Northern Illinois Gas. 

Mr. Oates said, “Development of additional 
sources of fuel supply for Chicago and sur- 
rounding Midwest areas has been for many 
years a basic, continuing policy of the Peoples 
System. When the Colorado Interstate connec- 
tion is approved Chicago consumers will have 
three distinct sources of supply from pipelines 
leading to the West, the South, and the South- 
west. By this continuing policy of expansion 
to provide multiple supply sources, we are 
keeping pace with the growth of Chicago and 
the nation.” 

Mr. Oates added that the Peoples system of- 
ficers are aware of the attempt now being made 
by the Midwestern Gas Transmission Co., an 
afhliate of Tennessee Gas Transmission Co., 
to sell gas to several large steel companies and 
possibly others in the Chicago area. Midwest- 
ern is seeking FPC authorization of a proposed 
new long-distance pipeline to Chicago and 





Peoples Gas seeks to bring Rocky Mountain gas to Midwest 


other Midwest market areas presently being 
served in large part by certificated pipeline 
companies. Through intervening petitions filed 
before the FPC, pipeline subsidiaries of Pep. 
ples Gas are opposing this move, he said, as 
not being in the best interests of the public. 

The Peoples Gas system is an integrated 
combination of gas production, transmission, 
storage and distribution facilities. While gas 
from the Southwest U. S. is available through 
the Natural Gas Pipeline route, a separate sup- 
ply is brought into the Midwest from the 
South, where producing fields along the Gulf 
of Mexico are connected with another Peoples 
Gas subsidiary, The Texas Illinois Natural 
Gas Pipeline Company. 

Natural’s line runs in a general southwest. 
erly direction from Joliet, Ill., to the Hugoton 
and Panhandle producing fields in Southern 
Kansas, Oklahoma, and North Texas. Natural 
Gas Pipeline proposes to increase the capacity 
of this line, make the new connection with the 
line to be built eastward by Colorado Inter. 
state and take delivery from this line of the 
350 million cubic feet of new supply. Natural 
Gas Pipeline would add increased output from 
its present sources of supply to bring the total 
deliverability of new gas to 435 million cubic 
feet. The capacity of Natural Gas Pipeline is 
522 million. With approval of the whole ex. 
pansion plan, Natural Gas Pipeline’s daily ca- 
pacity would go to 957 million cubic feet. 

Capacity of the Texas Illinois line is 519 
million, marking today’s total of 1,041 million 
for the Peoples system, exclusive of the extra 
“lift” available on peak days from underground 
storage facilities at Herscher, Illinois. At pres- 
ent the Natural Gas Pipeline route is a dual, 
interconnected line. Capacity would be stepped 
up by partial looping over a major portion of 
the distance from Joliet to Texas. This looping 
would be with 36-inch pipe for 389 of the 
first 476 miles west of Joliet. The balance of 
the looping would be with 30-inch pipe for 91 
of the 415 miles on this leg. Compressors in 
nine pumping stations on the Natural Gas 
Pipeline route would be supercharged through 
stepping up horsepower on each of 86 engine 
units from 1,250 to 1,750 horsepower. In ad- 
dition, two new 3,000 horsepower centrifugal 
gas turbine units would be installed at Bea- 
trice. 

The effect of the looping, with the increases 
in compressor horsepower, would be to give 
Natural Gas virtually a third interconnected 
line. A continuing program on the part of 
Peoples Gas and subsidiary companies has in- 
creased the region’s supply of pipeline gas 
from 279 million cubic feet daily in 1946 to 
present levels in excess of a billion cubic feet. 

In addition to the pipeline proposal an- 
nounced today, the Peoples System has been 
expanding storage facilities. Completion of the 
last phase of a $7.5 million program now un- 
der way at Herscher is increasing the storage 
field’s peak day deliverability to 448 million 
cubic feet. This will bring the system total to 
1,489 million cubic feet of combined pipeline 
and storage capacity for the 1956-57 heating 
season. When the increase in pipeline capacity 
now being sought is added to this, the total 
peak day figure projected after this expansion 
is 1,924 million cubic feet. 
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Award scholarship 


OME ECONOMICS scholarships of the 
H Philadelphia Gas Works, division of The 
United Gas Improvement Co., were recently 
awarded to two high school graduates at the 
gas utility's offices. Winners, announced by 
the Board of Education Awards Committee, 
were Pearl Carman and Sonia Janson. Esther 
Hill, director of the Board of Education di- 
vision of home economics, and Frank H. 
Trembly, PGW director of sales, presented 
the scholarships which cover tuition and fees 
for a four-year college course in home eco- 
nomics. These are the first of eight scholarship 
awards to be made to graduates of senior high 
schools, vocational-technical schools, and 
parochial high schools in Philadelphia. Re- 
cipients are determined by committees ap- 
pointed by the heads of the school systems. 


A.G.A. announces new publications 


| ee BELOW are publications released 
during the past month, and up to closing 
time of this issue of the MONTHLY. Informa- 
tion in parentheses indicates the audiences 
at which each publication is aimed. 


GENERAL MANAGEMENT 


* Materials Handling Item #36 (for pur- 
chasing agents and storekeepers). Sponsored 
by the Purchasing and Stores Committee, 
and available from the General Manage- 
ment Section at no charge. 


LABORATORIES 


* Directory of Approved Appliances and 
Listed Accessories, January 1956 (for utili- 
ties, manufacturers, code authorities, deal- 
ers). Sponsored by and available from 


Meters on Southern Counties lines number over 


OUTHERN COUNTIES Gas Co., Los 
Angeles, Calif., in 1955 gained 50,639 
new customers and thus during the year passed 
a major milestone in its 45-year history—con- 
nection to its lines of more than 500,000 active 
meters. 
At year-end 1955 the gas utility was serv- 


ing 548,422 customers, a gain of 10 per cent 
over year-end 1954. Number of meters gained 
in 1955 set a new yearly record topping the 
previous high of 39,097 meters of 1954. 
The company already has indicated it ex- 
pects to add 68,000 meters to its lines in 1956. 
Greatest growth in 1955 was registered in the 


Cleveland Laboratories. Annual subscrip- 
tion rate is $2; semi-annual issues cost 75 
cents, and monthly supplements cost 10 
cents. 


SAFETY 

* How Injuries to Gas Men Might Be 
Avoided (for safety men) March issue of 
this Accident Prevention Committee quar- 
terly periodical is available from Headquar- 
ters at 10 cents. 


STATISTICS 

* Monthly Bulletin of Utility Gas Sales, 
December 1955 and January 1956 (for gas 
companies, financial houses). Sponsored by 
and available from Bureau of Statistics; 
free. 


half million 


utility's Orange County division, now its 
largest, with a gain of 20,748 customers, up 
20 per cent over 1954. Second heaviest growth 
was registered in Eastern division, head- 
quartered at Pomona, with 13,626 new meters 
for a rate of growth of 17 per cent over the 
year 1954. 


PGW sales force views newest Roper Matchless gas ranges 


HE AMAZING controllability of the “top 

burner that thinks” on the newest Matchless 
gas ranges was demonstrated last month at a 
dinner meeting of the Philadelphia Gas 
Works retail sales force at the Sylvania Hotel. 

As guests of the Geo. D. Roper Corp., 
PGW salesmen and women watched the latest 
development in modern gas cooking—the 
thermostatically controlled top burner—per- 
form cooking feats which only a few years ago 
were deemed impossible. 

Following introductory remarks by D. J. 
MacLeod, manager, PGW retail sales division, 
the 1956 Roper line of Matchless gas ranges 
was presented by William J. Foster, Roper’s 
vice-president, and G. Albert Rhimer, district 
sales manager. Then the stage was turned over 
to Frank H. Trembly, PGW director of sales, 
who acted as narrator during the dramatic 
cooking presentation. 

Assisting him on stage were Janet M. 
Lappin, home service director, and three of 
her assistants: Patricia Dome, Sally Bingham, 
and Patricia Hewson. They earned the loud 
applause of the group by finishing in 25 min- 
utes, eight separate cooking operations, one 
after another in precise timing, with perfect 
results throughout. 

Five different models of 1956 Matchless 
Ropers were used for the demonstration. All 
were equipped with thermostatically con- 
trolled burners incorporating a small, circular 
sensing unit in the center of the top burner 
that is held against the bottom of the cooking 
utensil by spring tension. This is controlled 
by an oven-type heat control dial on the front 
panel of the range. Any shape or size utensil 
can be used. 

“At the beginning of last fall’s Matchless 
gas range campaign,” Mr. Trembly said, “‘you 
were privileged to witness the first demonstra- 
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tion of this kind ever given a retail sales 
organization. Since that time, hundreds of 
tests and demonstrations have been given so 
that the technique has been perfected and 
great improvements have been made. 

“The demonstration you are about to see 
was presented at the American Gas Associa- 
tion’s Home Service Workshop, in Tulsa, 
Okla., shortly after the first of the year. We 
can say with pardonable pride that PGW 
has done more to aid in the development and 
promotion of thermostatically controlled top 


burners than any other gas utility in the U.S. 

“Our sales records for the month of Janu- 
ary show that 43 per cent of new ranges sold 
through PGW channels were equipped with 
thermostatically controlled top burners. We 
have completed a survey of several hundred 
customers who have these burners installed 
on their ranges, to obtain their reactions to 
this new top burner and the results have been 
so gtatifying, we are using them as a founda- 
tion for planning the spring Matchless sales 
campaign.” 





Frank H. Trembly, Philadelphia Gas Works director of sales, explains operation of thermostat- 
ically controlled top burner at recent meeting of retail salesmen in Philadelphia. In background 
are Patricia Dome (I.), assistant director, and Janet Lappin, director, PGW home service division 
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Rocky Mountain Gas Association affiliates with A.G.A. 


HE Rocky Mountain Gas Association, repre- 

senting the gas, gas appliance, and gas equip- 
ment industry, became affiliated with the 
American Gas Association in an agreement 
dated Jan. 16. 

RMGA was organized Sept. 17, 1943, pri- 
marily to foster greater consideration of the 
problems in rendering good service with nat- 
ural gas in altitudes of 4,000 feet or over above 
sea level. Other matters of common interest 
were the coordination of sales campaigns, and 


Southern California hits 


HE Southern California Gas Company now 

serves a million and a half customers, ac- 
cording to figures released by F. M. Banks, 
president and general manager. 

Dating from the first predecessor company, 
it took the Southern California firm 80 years 
to reach the one million mark in number of 
customers. But, Mr. Banks pointed out, in the 
last eight years an additional half million cus- 
tomers have been added to the system. 

“Despite this growth, we have kept close to 
our customers and aware of their problems 
through our divisional type organization,” 
Mr. Banks stressed. ‘Keeping our divisions at 
a size to achieve this aim has necessitated the 
creation of three new divisions in the last eight 
years,” he said. 


the revamping of city building codes pertain- 
ing to the use of natural gas to avoid unneces- 
sary restrictions on contractors and plumbers. 

Association officers, all of Denver, Colo., 
are as follows. President—Wm. Van Genderen, 
Wm. Van Genderen Company. First vice-presi- 
dent—Sam J. Neely, North Denver Furniture 
Company. Second vice-president—Paul W. 
Young, C. A. Crosta, Inc. Secretary-treasurer— 
Harold P. Risley, Public Service Company of 
Colorado. Field Secretary—Roy G. Munroe, 


RMGA, 1824 Curtis Street. 

Gas utility members include Public Service 
Company of Colorado, Iowa Electric Light & 
Power Co., The Canon Gas Service Co., and 
Pueblo Gas & Fuel Company. 

Other members are architects and engineers: 
gas appliance manufacturers, retailers, whole. 
salers, and manufacturers’ representatives; cop. 
tractors dealing with plumbing, radiation heat. 
ing, and warm air heating; gas service firms; 
and gas appliance dealers. 


1.5 million customer mark 


Figures released were part of a year-end 
summary for the company, showing that as of 
Dec. 31, there were 1,503,936 independent 
active meters connected to the system. 

Boosting the total above the million and a 
half mark was a net gain in number of cus- 
tomers for 1955 of 68,668—the third greatest 
annual gain in the company’s 88-year history. 
More than 75,000 customers were added in 
1948 to set the all-time record. Next best year 
was 1951, when the total jumped by 69,981. 
Mr. Banks explained that since the war, the 
company has been adding new customers at an 
average rate of more than 60,000 a year. 

The privately-owned utility serves customers 
as far north as Visalia and Tulare and as far 
south as the Mexican border, including most 


of Los Angeles County. Orange County, parts 
of Los Angeles County in the Whittier-Puente. 
Covina area, and the beach cities from Santa 
Monica north to San Luis Obispo are served 
by Southern Counties Gas Company. 

For the third straight year, the company’s 
San Fernando Valley division topped all others 
in number of new customers with 15,265, 
giving it a total of more than 170,000. The 
southern division, with headquarters in Comp. 
ton, showed a gain of 14,121 customers, giving 
it a total of 173,834. The company’s largest 
division except for the central division which 
serves the metropolitan area, the southern divi- 
sion was recently split in half with the creation 
of a new southeast division. The new operat- 
ing unit will have headquarters in Downey, 


Selas host to press, industry at new Pennsylvania plant 


EARLY 300 guests were present at the open 

house for gas industry and press representa- 
tives held by Selas Corporation of America on 
February 17 at their new plant located on the 
outskirts of Philadelphia at Dresher, Pennsyl- 
vania. The following day some 1,000 neigh- 
bors, employees and their families were in- 
vited to inspect the new facilities. 

On February 21 a special group of industrial 
gas men, all members of the A. G. A. Indus- 
trial and Commercial Gas Section, were taken 
on a tour of the plant to see some of the new 
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developments Selas has for industrial gas utili- 
zation. These men were particularly interested 
in those applications for high speed heating 
for the processing of ferrous and non-ferrous 
metals. 

The Selas Corporation is to be commended 
for the excellent way in which the tours were 
conducted. They spelled out customer rela- 
tions in a most efficient manner and to a degree 
that could not be secured otherwise. 

The new plant is located at the intersection 
of Limekiln Pike and Dreshertown Road, in 


Industrial gas engineers visiting the new plant of Selas Corporation of America inspect testing 
and development apparatus in what is believed to be the world’s largest heat process laboratory 
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Dresher, Pa. The 11-acre site, 14 miles north 
of downtown Philadelphia, has been developed 
to provide fully coordinated facilities for all 
of the company’s activities. 

All research and development is now con- 
centrated in one centrally located building 
specifically designed for intensive study of heat 
and fluid processing. The only exception is the 
ceramics laboratory, which adjoins the ceramics 
production area in the manufacturing building, 
for convenience to the necessary kilns. 

The manufacturing building, containing all 
production equipment as well as parts and 
raw-material storage, adjoins the laboratory. 
Curtain-type interior wall construction and spe- 
cial mounts for production machinery provide 
the flexibility to adapt this area to any future 
pattern of production requirements. 

A third building houses engineering and ad- 
ministrative offices and such service facilities 
as archives, library and cafeteria. 

All divisions and departments have been tied 
together by an internal dial phone system and 
by pneumatic tubes for written and printed 
information. 

Special care has been taken to fit the new 
plant to its environment of homes and farms. 
The site drops away from the road, and the 
buildings are recessed into the landscape. The 
visitor's entranceway, the only portion of the 
plant visible from the road, is a curving drive- 
way into a court designed and landscaped to 
resemble a school or one of the several nearby 
country clubs. 

The rest of the buildings are screened by 
extensive planting of mature trees and shrubs, 
remaining from the former use of this land as 
a nursery. 
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Highlights of cases before Federal Power Commission 


Bureau of Statistics, American Gas Association 


Certificate cases 


@ Iroquois Gas Corporation: The FPC 
has received an application by Iroquois Gas 
requesting authority for the construction of 
pipeline facilities in Chautauqua, Cattarau- 
gus and Erie counties, New York, to develop 
a new underground storage area for natural 
gas. The project which is to be known as the 
“Nashville storage area’’ will cost an esti- 
mated $2.8 million. The company contem- 
plates building 14 miles of pipeline; 22 
miles of gathering and well lines; drilling 
16 wells; and reclaiming or reconditioning 
64 existing wells. The project also includes 
a 900 horsepower compressor station. 


@ Natural Gas Pipeline Company of Amer- 
ica: FPC Presiding Examiner Joseph 
Zwerdling authorized Natural Gas Pipe- 
line to construct a 350 mile pipeline which 
would extend from Wise County, Texas, to 
a connection with its existing system at 
Fritch, Texas. This will enable Natural to 
purchase from three independent producers 
gas at the wellhead from various points in 
Jack, Wise and Parker counties, an initial 
average volume of 78 million cubic feet of 
gas per day. Natural Gas Pipeline plans to 
obtain additional quantities of gas from 
points along the route of its new line, and 
has an ultimate objective of transporting a 
maximum of 240 million cubic feet per day 
through the new facilities into its system. 
The estimated cost of these facilities is 
$28.5 million. In addition, Natural Gas 
Pipeline would construct gathering facili- 
ties in Jack and Wise counties and make 
changes in its existing production and gath- 
ering facilities in the Panhandle Field. 
These latter facilities are estimated to cost 
$3.6 million. In another action by Presiding 
Examiner Zwerdling, certificates were 
granted to three independent producers au- 
thorizing them to sell to Natural Gas Pipe- 
line. He conditioned these certificates, how- 
ever, by requiring the producers to file rate 
schedules providing for a “base price” of 11 
cents per thousand cubic feet in lieu of the 
15 cent price set forth in their contracts with 
Natural Gas Pipeline. The producers are 
Mid-Continent Petroleum Corporation, 
Warren Petroleum Corporation and Oil 
Drilling Incorporated. The Examiner's de- 
cision is subject to review by the FPC. 


@ Southern Natural Gas Company: FPC 
Presiding Examiner Emery J. Woodall 
granted a certificate to Southern Natural 
for the construction of about 52 miles of 
pipeline and 4,950 additional horsepower 
in compressor capacity on its system in Ala- 
bama, Georgia, Louisiana and Mississippi. 
Estimated cost of construction is $2.4 mil- 
lion. Southern’s new facilities are designed 
to increase its system capacity from 936 mil- 
lion cubic feet of natural gas per day to 
989 million cubic feet per day. In authoriz- 
ing the Southern Natural project the Pre- 
siding Examiner directed the company to 
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supply natural gas to 14 applicants, includ- 
ing towns and gas districts, which had re- 
quested the FPC to order Southern Natural 
to sell them gas for local distribution. 


@ United Gas Pipe Line Company: A cer- 
tificate of convenience was granted by FPC 
Presiding Examiner Emery J. Woodall, 
subject to commission review, to the United 
Gas Pipe Line Company for the construc- 
tion of approximately 63 miles of pipeline 
and a 330 horsepower compressor station 
on United’s system in Mississippi, Alabama 
and Florida. Estimated cost of this project 
is $10.1 million. United's certificate covers 
the development and operation of its Jack- 
son, Miss., storage project; facilities for the 
delivery of gas to the Escambia Bay Chemi- 
cal Corporation at its Santa Rosa County, 
Fla., plant; and other new facilities in its 
Jackson, Miss., District to increase the peak 
deliverability of its system there, and to 
provide for the sale of an additional 51 
million cubic feet of natural gas per day to 
Southern Natural through an existing inter- 
connection at Kosciusko, Mississippi. 


Rate cases 


@ Central Kentucky Natural Gas Com- 
pany and United Fuel Gas Company: FPC 
Presiding Examiner Francis L. Hall filed a 
decision approving a contract demand form 
of rate schedule. The decision deals only 
with matters relating to the rate form of 
the two companies. A second phase of the 
proceedings, involving the level of rates, 
will be scheduled by the FPC for later hear- 
ings. The companies are seeking wholesale 
natural gas rate increases amounting to 


$15.7 million annually for United Fuel Gas 
and $3.5 million for Central Kentucky 
Natural. United Fuel Gas had proposed two 
rate forms, the contract demand for sales 
made to Central Kentucky, Atlantic Sea- 
board Corporation and the Portsmouth 
(Ohio) Gas Co., and the limited service 
form for sales made to Ohio Fuel Gas Com- 
pany and The Manufacturers Light and 
Heat Company. Presiding Examiner Hall, 
pointed out that the different rate forms 
would produce without justification, higher 
billing demands for deliveries to Central 
Kentucky, Atlantic Seaboard and Ports- 
mouth Gas than to the other two customers 
and therefore ruled that United Fuel should 
have uniform rates without a differential 
favoring Ohio Fuel and Manufacturers. 
Presiding Examiner Hall stressed that the 
contract demand form has as its objective 
a year-to-year financial stability to assist the 
companies in meeting their operating neces- 
sities and in developing in a financially 
sound and orderly manner. The principal 
difference between the limited service and 
contract demand form lies in the determina- 
tion of the billing demand. The demand 
charge under the limited service form is 
based on actual use during the current and 
preceding eleven months, while under the 
contract demand form the billing demand is 
at least 90 per cent of a predetermined 
amount of available capacity as requested by 
the customer. Under a two-part rate the 
total cost of service is recovered through 
the demand and commodity components. 
Through the commodity charge, the cus- 
tomer pays a fixed amount per unit of gas 
delivered. The demand charge provides for 
payment to compensate the supplier for 
reservation and use of capacity. 


Students learn benefits of gas cooking 


Students learn the advant of 








9g g with gas in this cheerful gas kitchen in West High School, 
Aurora, Illinois. Lyon Metal Products, Inc., cooperated by providing cabinets for the kitchen 
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R. MARTIN A. EL- 

LIOTT, research 
professor at Illinois 
Institute of Technol- 
ogy, was appointed 
director of the Insti- 
tute of Gas Technol- 
ogy. He is a gas en- 
gineer who has been a 
professorial staff mem- 
ber of Illinois ‘Tech’s 
mechanical engineer- 
ing department since 
1952. 

From 1934 to 1938, he was assistant to the 
superintendent of the Consolidated Gas Elec- 
tric Light and Power Company of Baltimore. 
From 1938 until 1952 he was associated with 
the U. S. Bureau of Mines in Pittsburgh where 





Martin A. Elliott 



















he served, successively, as the principal chemi- 
cal engineer, assistant chief of the explosives 
division, and chief of synthetic liquid fuels 
research. 

Dr. Elliott*received bachelor and doctor of 
philosophy degrees in gas engineering from 
Johns Hopkins University, has done extensive 
research on the development of diesel engines, 
the production of synthetic liquid fuels from 
coal, explosives and ammunition components, 
and has authored many articles for technical 
journals. During 1950 he studied the develop- 
ment of synthetic liquid fuel processes and the 
production of fuel gases in European countries. 

He has been a consultant to General Motors 
Corporation on combustion and automotive 
exhaust gases. He was chairman, last year, of 
the Air Pollution Foundation’s panel on diesel 
exhaust gases in relation to the Los Angeles 


Elect three officers 


RKANSAS LOUISIANA Gas Co., Shreve- 

port, La., has elected three company off- 
cers. Joe C. Hardin, business and civic leader 
and a member of the company’s board of di- 
rectors for the past year, has been named a vice- 
president in charge of Arkansas operations, 
with offices at Little Rock. Frank L. Holleman, 
a member of the American Gas Association, 
has been promoted from assistant secretary 
and chief accountant to secretary-treasurer. H. 
G. Walters is assistant secretary-treasurer. 





Appoint Martin A. Elliott director of Institute of Gas Technology 


smog problem, and the Annual American As. 
sociation for the Advancement of Science con. 
ference on coal. 

Dr. Elliott is a member of the executive 
committee of the oil and gas power division 
of the American Society of Mechanical Ep. 
gineers, chairman of the Diesel Engine Tes 
Code Committee of the Society of Automotive 
Engineers, and is active on committees of the 
Coordinating Research Council of the petro. 
leum and automotive industries. He is also q 
member of the American Chemical Society and 
the Society of Automotive Engineers. 

Currently expanding its educational actiy. 
ities, the Institute of Gas Technology pro. 
vides home study courses, summer refresher 
classes, undergraduate and graduate education, 
and has established a number of scholarships 
and fellowships in the field of gas engineering. 


Appoint Wilhite 


ICHARD D. WILHITE has been promoted 

to executive engineer at Brockton Taunton 
Gas Co., Fitchburg Gas and Electric Light Co., 
and Springfield Gas Light Co., all of Massa- 
chusetts, and Rockland Light and Power Co., 
Nyack, New York. Mr. Wilhite had been 
associated with the companies since 1929 as 
rate engineer and assistant consulting engineer. 
He is a member of the American Gas Asso- 
ciation Rate Committee, and chairman of its 
Subcommittee on Rate Changes. 


Housatonic promotes Randall P. Saxton to position of vice-president 


encase P. SAXTON, formerly super- 
intendent of the gas department, has been 
promoted to a newly created position of vice- 
president of The Housatonic Public Service 
Co., Derby, Connecticut. 

Mr. Saxton was superintendent of the gas 


department of The Derby Gas and Electric 
Company from 1943 until the merger of the 
Derby company with The Danbury and Bethel 
Gas and Electric Light Company and The 
Wallingford Gas Light Company into The 
Housatonic Public Service Company on Dec. 


31, 1953. 

Mr. Saxton held various positions in the gas 
engineering and gas operating departments of 
the Central Hudson Gas and Electric Corp., 
of Poughkeepsie, N. Y. for 14 years before 
joining Housatonic. He is an A. G. A. member. 


John W. Holzman joins Magic Chef as vice-president in charge of sales 


OHN W. HOLZMAN, vice-president and 

general manager of the Cincinnati di- 
vision, Ohio Appliances, Inc., has been ap- 
pointed vice-president in charge of sales for 
Magic Chef, Inc. 

Mr. Holzman joins Magic Chef with a back- 


ground of 15 years in the appliance field. 
Before joining Ohio Appliances, Inc., he was 
vice-president, director of sales and a member 
of the board of the RCA Victor Distributing 
Corp., Chicago, Ill. Previously, he had served 
as division manager for RCA Estate Stove 


Elect Crawford executive vice-president 


N A REALIGN- 

MENT of top man- 
agement, Duncan A. 
Crawford has been 
promoted to the newly 
created position of ex- 
ecutive vice-president 
of the Atlanta (Ga.) 
Gas Light Company. 
Since 1945 Mr. Craw- 
ford has been operat- 
ing vice-president, and 
the new position adds 
supervision of the ad- 





Duncan A. Crawford 





ministrative, personnel, financial, and account- 
ing phases of the company to his duties. 

Mr. Crawford, with 30 years’ experience in 
utility work, joined Atlanta Gas Light in 1943. 
Previously he was president of the Roanoke 
(Va.) Gas Company and five other gas utili- 
ties operating in Virginia, West Virginia, and 
Tennessee. During his 10 years as Atlanta’s 
operating vice-president, he supervised the 
biggest expansion of the company’s history. 

The new position of executive vice-president 
was created by a vote of the board of directors 
at its first 1956 meeting. All other officers of 
the company were reelected. 
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Company. 

As vice-president in charge of sales for 
Magic Chef, his duties will involve super- 
vision of regional sales offices in Boston, New 
York, Camden, Atlanta, Cleveland, St. Louis, 
Chicago, Denver, Dallas and Los Angeles. 


Promote Anita Noel 


RS. ANITA NOEL has been promoted to 

home service director of Arkansas West- 
ern Gas Co., Fayetteville, Arkansas. She was 
employed by the utility in 1954 as assistant 
home service director, and since that time has 
engaged primarily in the demonstration and 
operation of gas appliances in homes, schools, 
clubs, and for gas appliance dealers. Her new 
duties include assisting in the design of 
kitchens, and counseling on homemaking 
problems. Mrs. Noel, the former Anita 
Tallent, is a graduate of the University of 
Arkansas and a member of the American 
Home Economics Association and SGA. 
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Otto Zwanzig, PAR director, joins Vancouver utility 


TTO E. ZWAN- 

ZIG, director of 
the American Gas As- 
sociation PAR Plan, 
has resigned to be- 
come general sales 
manager of the Brit- 
ish Columbia Electric 
Co., Vancouver. His 
new duties begin 
April 1. 

Mr. Zwanzig has 
been director of PAR 
and secretary of the 
PAR Committee since 
mid-1953. During his time as director, a new 
program was initiated to enable companies to 
subscribe to only part of the Promotion-Ad- 
vertising-Research Program. Previously, only 


Otto E. Zwanzig 


full subscription had been available. Results 
were that 1955 was PAR’s most successful 
year in terms of company participation. 

Mr. Zwanzig graduated from Massachusetts 
Institute of Technology in 1936 with an MS 
degree in electrical engineering. He was en- 
gaged in industrial power sales and analysis 
for Public Service Electric & Gas Company un- 
til 1942, when he went into engineering work 
including naval construction and industrial 
plant conversions for war production. He later 
became an instructor in the department of 
public utilities and real estate at New York 
University, and received his doctoral degree 
from the NYU Graduate School of Business 
in 1955. He joined the American Gas Associa- 
tion in 1948 as senior statistician, and was 
named director of the Bureau of Statistics the 
same year. 


Receives certificate 


preg hc A. SANDERS, operating depart- 
ment clerk, Harrisburg Gas Division, The 
United Gas Improvement Co., has been 
awarded a certificate for completion of Part 
II of the American Gas Practice course. The 
home study course is conducted by Prof. 
Jerome J. Morgan under the auspices of the 
American Gas Association. 


Towle purchasing agent 


| gpa C. TOWLE has been appointed 
purchasing agent of three Massachusetts 
gas companies: Brockton Taunton Gas Co., 
Fitchburg Gas and Electric Light Co., and 
Springfield Gas Light Company. He has been 
associated with the companies in various pur- 
chasing department capacities since 1922, in- 
cluding that of assistant purchasing agent. 


Snyder succeeds Masser as Southern California executive vice-president 


I. SNYDER has been appointed executive 

: vice-president of Southern California Gas 
Co., Los Angeles, to succeed Harry L. Masser 
who retired last month after 40 years of service. 

Mr. Snyder, formerly manager of the dis- 
tribution department, was named assistant vice- 
president last September to serve as a general 
assistant to Mr. Masser. He will direct cus- 
tomer service and distribution department ac- 
tivities 

A graduate of the University of Michigan, 
Mr. Snyder joined the Southern California 


appliance testing laboratory in 1935, following 
employment in the American Gas Association 
Cleveland Laboratories. He worked in the per- 
sonnel and engineering departments and was 
San Joaquin Valley division superintendent 
before being named manager of the purchasing 
and stores department in 1948. He served as 
assistant manager of distribution from 1951- 
53, then became manager of distribution. 

Mr. Masser first joined the utility in 1915, 
and later held a position with the forerunner 
of the Public Utilities Commission. He re- 


turned to the gas industry in 1924 as gas en- 
gineer for the Los Angeles Gas and Electric 
Corp., becoming vice-president and director in 
1928, and assistant general manager in 1932. 
In 1937, when his company merged with 
Southern California, he was elected executive 
vice-president. Mr. Masser has long been ac- 
tive in civic, educational, and professional ac- 
tivities, and is a past president of the Pacific 
Coast Gas Association. 

Both men are members of the American Gas 
Association. 


Columbia Gas System elects Mann treasurer, Shaver assistant secretary 


HE Columbia Gas System, Inc., has elected 

Charles H. Mann treasurer and Karl Shaver 
assistant secretary. 

Mr. Mann, who is also treasurer of the 
Columbia Gas System Service Corp., succeeds 
Francis H. Crissman, who recently was pro- 
moted to vice-president and chief financial of- 
ficer of the parent corporation. Mr. Mann is a 
graduate of the Bentley School of Accounting 


and Finance, Boston. He joined Columbia Gas 
System in 1929 as an auditor and later worked 
in the system’s tax department in Pittsburgh, 
Wilmington and New York. 

He was elected assistant treasurer of the 
service corporation in 1945. In 1951 he was 
elected treasurer of the service corporation and 
assistant treasurer of the parent corporation. 
He is chairman of the American Gas Associa- 


tion Committee of Executives on Taxation. 

Mr. Shaver joined the Columbia Gas System 
in October 1953 as an executive accountant. 
He recently was elected assistant secretary of 
the service corporation. Before joining Colum- 
bia he was with the public utilities division of 
the Securities and Exchange Commission. 

He is an engineering graduate of Kansas 
State College and holds a law degree. 


Appoint Jack P. Schwartz assistant to public relations director 


ACK D. SCHWARTZ has been appointed 
assistant director of public relations for 
Washington Natural Gas Co., Seattle. His 
first assignment in assisting J. Wilson Gaw, 
director of public relations, is coordinating 


the annual Mrs. America contest which the 
utility sponsors in cooperation with several 
Seattle firms. Mr. Schwartz, a University of 
Washington graduate, was formerly a state 
legislator in the 36th. district. He has also 


Victor Mauck retires as board member after 65 years with 


ICTOR MAUCK, dean of the automatic 
water heater industry and associated with 
John Wood Company for 65 years, has retired 
from its board of directors. Mr. Mauck joined 
the John Wood Company as office boy in 1891, 
and eight years later, at the age of 26, bought 


the company from his uncle, John Wood Jr. 
Pioneering in the field of low-voltage electric 
welding, Mr. Mauck was the first to perfect 
the continuous welding of tube steel in large 
diameters and heavy gauges, the process 
which today accounts for about 90 per cent of 


served as regional business analyst with the 
Economic Stabilization Agency, and more 
recently in management and administrative 
capacities with the American Conserving Com- 
pany and Durell Products, Inc. 


John Wood 


all steel welding. 

In 1906, his company introduced a tank- 
type water heater that utilized this electric 
welding process. 

Mr. Mauck is one of the founders of the 
American Welding Society. 


Trade publication features article on A. C. Cherry of Cincinnati 


AST MONTH'S Cast Iron Pipe News de- 
voted a two page article to a former chair- 
man of the A.G.A. Operating Section, Arthur 
C. Cherry. The article relates that upon gradu- 
ation from Yale in 1921, Mr. Cherry was 
selected to participate in a Westinghouse 
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factory management training program. He re- 
fused, in favor of a cadet engineering position 
at Public Service Gas and Electric of New 
Jersey. A prominent engineer who was a close 
friend of Mr. Cherry told him he was passing 
up a thriving field for a dying industry— 


“There won't be any gas business in five 
years.” That was over 34 years ago, and Mr. 
Cherry is still in the gas industry. He is now 
manager of the gas distribution department of 
the Cincinnati Gas & Electric Co., a depart- 
ment serving over 281,000 customers. 
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Philadelphia Electric names Ramsey, Jones; eliminates chairman office 





W. H. Jones 


H. N. Ramsey 


HILADELPHIA ELECTRIC COMPANY 
has announced the election of H. N. Ramsey 


as executive vice-president and W. H. Jones as 
vice-president in charge of purchasing and 
service operations. Mr. Ramsey was also 
elected a director replacing Edward Porter, 
senior vice-president, who had served on the 
board since 1943. 

Additionally, R. G. Rincliffe, company 
president, has announced that the bylaws of 
the company have been amended to make the 
president the chief executive officer of the com- 
pany as well as the presiding officer of the 
board of directors. The office of chairman of 
the board was eliminated. 

Mr. Ramsey entered the utility business as 
an engineer with American Gas Co., later be- 
coming assistant to the general superintendent. 


He joined Philadelphia Electric in 1941 gg 
purchasing agent, and was appointed vice. 
president in charge of purchases, insurance 
and real estate in 1948. He is a University of 
Pennsylvania alumnus. 

Mr. Jones joined Philadelphia Electric fo}. 
lowing his graduation from Cornell in 1926 
He started as a junior engineer, and later be 
came gas superintendent, electric superintend. 
ent, and division superintendent at Mortog. 
He became purchasing agent in 1949, ang 
manager of purchasing and service operations 
in 1955. 

Both men are members of the Pennsylvanig 
Gas Association, the National Association of 
Purchasing Agents, and A. G. A. 


ASA honors Howard B. Noyes for assistance on standards development 


OWARD B. NOYES, vice-president, 
Washington (D.C.) Gas Light Company, 
was honored by the American Standards Asso- 
ciation recently for his work in the develop- 
ment of American standards. He represents the 
American Gas Association on the Standards 
Council which is responsible for the technical 
program of the American Standards Asso- 
ciation. 


Mr. Noyes is one of about 80 representatives 
of national technical societies, trade asso- 
ciations and consumer groups holding mem- 
bership on the Standards Council of the Amer- 
ican Standards Association. 

The citation read: ‘““The American Standards 
Association presents this certificate in recog- 
nition of contributions to the establishment of 
voluntary standards and in appreciation of 


Elect Hinds vice-president and general counsel of Houston 


OUSTON NATURAL GAS CORP., Hous- 
ton, Texas, has announced the election of 
Jackson C. Hinds Jr. as vice-president and gen- 
eral counsel. Mr. Hinds assumed his new re- 
sponsibilities on Feb. 1. He will head a newly 


organized legal department. Mr. Hinds at- 
tended the University of Texas, Harvard Grad- 
uate School of Business, and the University of 
Texas School of Law. After he was admitted to 
the bar in 1948, he joined the Houston law firm 


sound advice and devotion of energy to the 
furtherance of the standards movement as a 
means of advancing the national economy.” 

The Standards Council is the judicial body 
of ASA, which acts in the public interest by 
assuring that all standards projects are national 
in scope and representative of all groups 
concerned with the subjects of proposed 
standards. 


Natural 


of Fulbright, Crooker, Freeman, Bates & Jawor- 
ski, and was associated with that organization 
until his new appointment. Mr. Hinds has been 
active in the company’s legal affairs as a con- 
sultant since 1952. 


Names in the news—a roundup of promotions and appointments 


UTILITIES 


Lone Star Gas Co., Dallas, announces 
several promotions in line with its recent 
adoption of the regional form of organ- 
ization. New regional manager of the South 
Texas region of distribution, with head- 
quarters at Waco, is R. H. Gray. A 30-year 
veteran with the company, Mr. Gray was 
formerly a superintendent of Lone Star's 
Abilene division of distribution. He suc- 
ceeds A. P. Rowland, who has been pro- 
moted to assistant general manager of the 
Fort Worth division of distribution. 

At Lone Star's west Texas region of dis- 
tribution, E. L. Buelow, head of the San 
Angelo area of operations since 1938, has 
been promoted to regional manager. Re- 
placing Mr. Buelow is S. H. King, who has 
been a Lone Star employee for over 30 years. 
New manager of the company’s Temple 
district of distribution succeeding Mr. King 
is Mack M. Young, a 17-year veteran at 
Lone Star. Succeeding to Mr. Young’s post 
as Taylor district manager is Roy E. Day, 
a 16-year employee of the company, who 
was formerly manager of Lone Star's 
Seymour district. In addition, Harold 
Eugene Lawson has been appointed local 
manager of the company’s Ranger distri- 
bution properties, replacing J. L. McCaleb, 
who has been named manager of the Sey- 
mour district of distribution. 

Robert T. McCrum has been appointed 


50 


to the position of supervisor of commercial 
promotion at Equitable Gas Co., with 
charge of all commercial cooking and water 
heating promotions, and restaurant show 
activities. 


MANUFACTURERS 


Morris P. Stillinger has been appointed 
sales manager of the newly formed controls 
division of The Wetherhead Co., Cleve- 
land, Ohio. During the past 17 years he has 
been associated with Southern California 
Gas, Carrier Corp., and Robertshaw-Fulton. 
His new duties will include the introduction 
and sale of a natural gas appliance regulator 
designed and manufactured by Weatherhead. 

Wendell Ford has been appointed repre- 
sentative for the Bengal range division of 
the John Wood Company in the Del-Mar 
peninsula, Baltimore, and Washington, D. C., 
areas. 

The newly created position of Roper 
Eastern manager of special appliances will 
be filled by Paul Vaughan. He will be 
mainly responsible for merchandising activi- 
ties concerning Roper “arRANGEable” 
built-in gas cooking units, and his head- 
quarters will be in Philadelphia. Robert H. 
Ewing, a 25-year Roper employee, has as- 
sumed his duties as Roper district manager 
of the Washington, D.C., and Virginia ter- 
ritory. Recently appointed sales representa- 
tive, John H. Bennett, is covering Roper’s 


North Carolina, eastern Tennessee, and 
South Carolina territory. Elmer C. Cone has 
joined the sales organization in the Kansas 
City territory, and Roy K. Rothgeb has been 
named service manager of the Midwestern 
division with headquarters in Kansas City, 
Missouri. 

Robertshaw-Fulton Controls announces 
the appointment of Wilbur Jackson to 
general manager of the Grayson controls 
division. A vice-president of the company, 
he formerly held the position of works 
manager of Grayson controls. Also, M. R. 
Gilbert Jr. has been named district manager 
of Robertshaw-Fulton’s heating controls 
division in the Chicago area. He had been 
sales representative in the cooking appliance 
controls division. 

At Selas Corporation of America, Ralph 
R. Brown has been appointed works manager 
and Ernst A. Siemssen has been promoted 
to superintendent of erection. Mr. Brown 
comes to the company from Macon Arms, 
Inc., Decatur, Ill., where he was vice-presi- 
dent and manager of manufacturing. Mr. 
Siemssen has been with Selas for the past 
seven years, performing special assignments 
in connection with engineering and con- 
struction. 

New head of the industrial relations de- 
partment at Commonwealth Services, Inc. 
is Hugh C. Wyland, who had been carrying 
on his own consulting business under the 
name Hugh Wyland Associates. 
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F. A. Brownie 


prominent figure in 
Alberta utilities, died 
recently at the age of 
47. Mr. Brownie, at 
the time of his death, 
was president of Ca- 
nadian Western Nat- 
ural Gas Co., Ltd.; 
Northwestern _ Utili- 
ties, Ltd.; Canadian 
Utilities, Ltd.; Sturdie 
Propane, Ltd.; Hugh 
Gas Ltd. and _ the 
North West Fidelity 
Trust Company. He was also a director of The 
Alberta Gas Trunk Line Co., Ltd. 

Following graduation from the University 
of Alberta, Mr. Brownie joined Northwestern 
Utilities as an assistant engineer. In 1939 he 
became assistant to the general manager of Ca- 
nadian Western Natural Gas Co., and was 
made general manager in 1948. A year later he 
was appointed president of both gas compa- 
nies, and in 1954, president of Canadian Utili- 
ties, an associated company. 

Mr. Brownie was a past president of the Ca- 
nadian Gas Association and the Association of 
Professional Engineers of Alberta, and a past 
director of the American Gas Association. 

He leaves his mother, sister, two brothers, 
two sons, and his wife, Jean Morrison 
Brownie. 


F. A. Brownie 


Charles W. Gale 


assistant sales manager, W. S. Rockwell Co., 
died on Feb. 10. Mr. Gale started utility work 
in 1923 as a superintendent of the industrial 
gas division of Public Service Company of 
Colorado. 

He later was appointed the sales promotion 
manager at Knoxville Gas Co., then industrial 
sales engineer at Surface Combustion Corp. 
In 1946 he was made assistant vice-presi- 
dent of Amsler Morton Corp.; and from 
1949-52, vice-president in charge of operations, 
Eastern division, and director, Public Service 
Company of North Carolina. 

A member of the American Gas Association, 
Mr. Gale was vice-chairman of the Industrial 
& Commercial Gas Section in 1935, and chair- 
man the following year. He was a member of 
the American Gas Association advisory council 
in 1937 and 1938. 

His widow survives him. 
















C. P. Conrad 


chairman of the board and former president of 
the Iowa-Illinois Gas and Electric Co., died 
recently at the age of 63. 

Mr. Conrad’s career encompassed public util- 
ity management and civil and military engineer- 
ing. As a Naval commodore in World War I, 
he was in charge of constructing air stations 
on the French coast. He helped to develop 
bases in Central America before World War 
Il. 

Prior to 1940, Mr. Conrad was engaged in 
utility work in Brazil. He moved to Daven- 
port, Iowa, in 1946 as president of Iowa-lIlli- 
nois, and was elected board chairman in 1954. 

Survivors include his widow and two sisters. 


William L. Mather 


president and manager of the Nantucket 
(Mass.) Gas and Electric Co., died recently 
at the age of 55. Mr. Mather was born in 
Norwich, England, and came to the United 
States following service in the Royal Navy 
during World War I. 

He was active in civic groups in Nantucket, 
and was a company delegate to the American 
Gas Association. Surviving are his widow, Ida 
Hopper Mather, and two sons, William L. 
and Francis B. Mather. 


Joseph D. Davis 


distinguished chemist who was associated with 
the U.S. Bureau of Mines for many years, died 
Jan. 20 at the age of 73. He had headed the 
bureau’s coal carbonization section at the 
central experiment station for 33 years until 
his retirement in 1952. He received the De- 
partment of Interior Distinguished Service 
Award in 1950 for his advances in coal 
research. 

Mr. Davis made studies of coal carboni- 
zation, gas-making and coke-making proper- 
ties of coal, and pressure gasification of fuels 
in oxygen and steam. 

In 1916, Mr. Davis was assigned to a re- 
search project on nitrogen fixation and the 
manufacture of nitric acid. The process he 
developed has been the principal industrial 
method used in the U.S. for over 30 years. 
At the close of World War I, he went to 
Switzerland to investigate sampling and ana- 
lytical methods used on coal imported by that 
country. Upon his return, he began a new 
research project on coal-storage problems to 
curb the loss of heating value. Equipment 
designed by him has been used extensively 
for years by gas and coke makers and the steel 
industries. 

He is the author of numerous papers, and 
a graduate of Ohio State University, George 
Washington University, University of Pitts- 
burgh, and Carnegie Institute of Technology. 
He was a member of six associations, in- 
cluding the American Gas Association. 

Mr. Davis is survived by his wife, Ella. 





Free offer! 


OR ONLY the cost of shipping charges 

from New York City, a reader of the 
A. G. A. MONTHLY may receive eight almost- 
new volumes of the A. G. A. Proceedings. 


ISSUE OF MARCH, 1956 


These bound volumes have been donated to 
the A. G. A. MONTHLY for distribution to the 
first person requesting them. Volumes cover 
the years 1945 and 1948-54. 
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Mid-West Gas Association, Hotel 
Fontenelle, Omaha, Neb 

*New England Gas Association, An- 
nual Meeting, Hotel Statler, Boston, 
Mass. 

*Oklahoma Utilities Association, 
Annual Meeting, Oklahoma City, 


APRIL 


¢ A. G. A. Research and Utilization 
Conference, Hotel Cleveland, Cleve- 
land, Ohio 

eA. G. A. General Management Sec- 
tion, Spring Conference, Conrad Hil- 
ton Hotel, Chicago, Ill. 

*GAMA Range Conference, Hotel 
Pierre, New York City 

¢National Conference of Electric and 


Gas Utility Accountants, Hotels 
Biltmore and Commodore, New 
York City 


eA. G. A. Sales Conference on In- 
dustrial and Commercial Gas, Hotel 
Roanoke, Roanoke, Va. 

*Indiana Gas Association, French 
Lick Springs Hotel, French Lick, 
Ind. 

eGAMA Annual Meeting, The 
Greenbrier, White Sulphur Springs, 
W. Va. 

*Southern Gas Association Con- 
vention, Dallas, Texas 

eA. G. A. Midwest Regional Gas 
Sales Conference, Edgewater Beach 
Hotel, Chicago, III. 


MAY 


*LPGA Convention and Trade Show, 
Conrad Hilton Hotel, Chicago, III. 

e A. G. A. Residential Gas Section 
Eastern Gas Sales Conference, Park 
Sheraton Hotel, New York City 

eA. G. A. Distribution, Motor Ve- 
hicles and Corrosion Conference, 
Congress Hotel, Chicago, Ill. 
¢National Restaurant Association 
Convention and Exposition, Navy 
Pier, Chicago, Ill. (A. G. A. will ex- 
hibit) 

eA. G. A. Commercial Gas School, 
Edgewater Beach Hotel, Chicago, II. 
°A. G. A. Gas Supply, Transmission 
and Storage Conference, Conrad Hil- 
ton Hotel, Chicago, Ill. 

eA. G. A. Chemical, Engineering 
and Manufactured Gas Production 
Conference, Benjamin Franklin Ho- 
tel, Philadelphia, Pa. 

¢Pennsylvania Gas Association, Po- 
cono Manor Inn, Pocono Manor, Pa. 
¢Natural Gas and Petroleum Associ- 
ation of Canada, Sheraton-Brock 
Hotel, Niagara Falls, Ontario, Can. 


Personnel service 





SERVICES OFFERED 


Chemical Engineer—M.5S.-registered professional 
engineer, 15 years diversified experience; 3 in 
natural gas distribution; 12 in supervising 
process development research. Half of the 
latter concerned gas problems. Pilot plants. 
Preliminary design and cost estimates. Desire 
administrative position in operations or re- 
search. Married, 3 children. (36) 1830. 


Public Relations Executive Available—broad 
corporation and trade association experience 
for more than 15 years. Versatile, capable of 
promoting meaningful down-to-earth program. 
Harvard Graduate School. Top references. 


Consultant—available on a fee basis for consulta- 
tion on your gas analysis problems. Knowledge 
of every method including aac 


Executive Vice-President and General Manager- 
now with medium size gas utility. Experienced 
in combination electric and gas_ utility. 
Reached limit of growth with present company. 
Qualified for top management, excellent refer- 
ences. Desire to locate with company offering 
greater opportunity. 1835. 


Executive or Administrative Accountant—pro 
gressively broadening experience as: auditor 
of large combination utility; consultant in 
Systems and Methods Department of major 
business and consulting firm; treasurer of gas 
company. Degree in accounting. Married. Now 
available. 1 


Many years of practical experience combined 
with knowledge of the same, offered: Experi- 
ences in natural, LPG and manufactured gases, 
distribution and utilization; management level 
desired. 


Executive—present position vice president and 
general manager of medium size gas utility. 
Also have held management positions with com- 
biriation utility. Have reached limit of growth 
with present company. Qualified for top man- 
agement with excellent references, training, 
experience and background. Desire to locate 
with a company with greater opportunity. 1838. 


Graduate engineer, with extensive experience 
in design, development and production of gas 
appliances is interested in a connection that 
can afford the opportunity to make full use of 
this background. 1839. 


POSITIONS OPEN 


Natural Gas Research Engineer—Bureau of 
Mines Petroleum Experiment Station, Bartles- 
ville, Okla., needs experienced natural gas 
engineer to take the lead in research on de- 
liverability of underground storage reservoirs 
and productivity of natural-gas wells, being 
conducted in cooperation with A. G. A. Knowl- 
edge of basic theory of fluid flow and mathe- 
matical aptitude necessary. Permanent Civil 
Service position; vacation, insurance, retire- 
ment benefits. ($7,500-9,000.) Reply giving ref- 
erences, education, professional experience. 


Efficiency Engineer— graduate engineer with at 
least two years’ utility operating experience 
and basic knowledge of utility accounting func- 
tions. Will work directly under direction of 
vice president in analysis of property opera- 
tion. Must be free to travel 75% of time. Submit 
complete resume and starting salary desired. 


Project Engineer—with proved design and de- 
velopment experience related to gas fired resi- 
dential heating equipment for nationally known 
mid-west manufacturer. Must be resourceful, 
well informed and capable of assuming inde- 
pendent responsibility. Knowledge of v4" et 
turing techniques and familiarity with A. 
requirements are essential. 0802. 

Residential Sales Manager—tremendous opportu- 
nity in Spokane, Wash., for domestic sales 
manager, natural gas. Second in command of 
30-man sales staff. Gas merchandising experi- 
ence and ability to hire and train domestic 
sales force essential. Principal effort to be in 
house heating. Company will merchandise do- 
mestic conversion burners, water heaters, 
ranges, etc. Give complete background, experi- 
ence, references. Your reply confidential. 0803. 

Industrial Gas Engineer—natural gas arrives in 
Spokane, Wash., July, 1956. Need man to head 
Industrial Commercial Dept. Experience in 
boiler conversions, industrial burners, etc., re- 
quired. Give complete baekground, education, 
references. Your reply confidential. 0804. 

Engineers—with natural gas due to arrive soon 
in Pacific Northwest, Portland Gas & Coke Co. 
is seeking qualified engineers. Address in- 
quiries to: Personal Dept., Portland Gas & 
Coke Co., Public Service Building, Portland, 
Oregon. 0805. 

Assistant Home Service Directors—midwest gas 
utility seeking two graduate home economists. 


Former utility experience desirable. 
enjoy working with small groups and 
schools. Five day work week—car nece: 
Salary and expenses plus other fringe be 
Submit complete resume. All applications 
in strictest confidence. “ 

Sales Executive—large midwestern gas y 
seeking man to formulate policy and diregg 
sales promotion activities, including me 
dising, advertising, dealer and builder promg- 
tion, commercial and industrial sales, air 
ditioning, home service, etc. Should fgg 
adequate speaking and writing ability, 


preferably 40 to 50. Replies regarded as oom 
fidential. 0807. 


Graduate Engineer, Sr.—for design and devel 
opment of home heating equipment. Must have 
knowledge of A. G. A. and Underwriters’ temp 
ing procedures. Permanent position with 
Midwest manufacturer of heating and air oom 
ditioning equipment. Write giving come 
resume and salary requirements. 


Graduate Chemical Engineer—wanted by equip. 
ment manufacturer for new applications of 
ification apparatus and other equipment, 
usually good opportunity in design, development 
and new field applications. Location Midwest 
salary open. 0809. 


Graduate Engineer—Mid-west gas utility requitg 
services of gas engineer with administrative 
ability to take charge of all gas operations 
in connection with construction, development 
and promotion of natural gas. Independently 
owned company with no hol ling company com 
nections. Prefer man under 35 with technical 
education and experience in gas operations. For 
qualified man this is a permanent, pleasant 
well-paid position. Can lead to full manage 
ment with opportunity to purchase share @ 
company. 0610. 


Test and Development Engineer—experienced 
testing and development of gas fired residem 
tial heating equipment. Opening is with & 
panding Southern California manufactesil 
heating and air conditioning equipment. 


Gas Distribution Engineer—excellent opportunily 
available for man with 3 to 5 years experient. 
in natural gas distribution. Must have degreg 
in mechanical, civil, petroleum or natural gag 
engineering. Will headquarter in Dallas. Age 
25 to 35. We are a natural gas utility company 
operating in the Southwest. Excellent benefif 
program, Please give complete resume of quak 
ifications. 0812. 





Arizona utility buys electronic data processing system 


RIZONA PUBLIC SERVICE CO., Phoenix, 
has acquired a large-scale Univac electronic 


data processing system, with installation 
planned for late summer or early fall. Arizona 
Public Service is the first utility to buy such 
a system. 


“It is the plan of the company,”’ said Presi- 


dent Walter T. Lucking, ‘‘to make full use of 
the system in all departments of our organiza- 
tion. Routine clerical jobs will be accomplished 
faster and more economically. Management 
decisions can be based on current, detailed in- 
formation.” 

The utility studied the application of elec- 


National Safety Council honors all-gas ‘home of 


HE ALL-GAS “home of safety,”’ brain child 
of Jim Chandler, Cleveland Press home mag- 
azine editor, has been awarded the National 
Safety Council's Award of Merit, “in recogni- 
tion of exceptional public service in the pre- 


of Home Builders. 

The Press was the only newspaper to win 
the Safety Council's Home Safety Award for 
1955, as it was in 1954 for the nation’s first 


“home of safety.’ 


tronic methods to problems with the assistante 
of a national organization and a scientific 
search group for over 16 months. Full com 
version to the system will not be completed 
until late 1957 because of the extensive pie 
grams required for the establishment of pre 
cedures. 


Safety’ 


safety mixing valves in sink, washbowls, 
shower, lavatory, washtubs; and colorless nom 
slip finish on tub. 

Working with Mr. Chandler on the project 
were: William Hanna, executive vice-presk 


vention of the home accidents.” 

Mr. Chandler accepted the award from 
Thomas Fansler, home safety division director 
of the National Safety Council at the recent 
Chicago meeting of the National Association 


dent, Home Builders Association of Greatet 
Cleveland; Mrs. Norma Wulff, home safety 
chairman, Greater Cleveland Safety Council; 
and Harry Hogan, residential sales managef, 
The East Ohio Gas Company. 


The all-gas safety-house, viewed by thou- 
sands of Ohioans during National Home Week 
last year, featured: non-skid, double-railed 
basement steps; two-temperature scald-proof 
automatic gas water heater; single-handled 
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